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and  the  top-selling  range  in  every  pharmacy 


PARKE-DAVIS 


•Trade  mark  796492 


They  won't 
last  five  minutes 

at  Christmas 

Imperial  Leather  products  go  quickly  at  any  time  of  year. 
But  with  all-new  Shower  Foam,  and  new  Christmas  packs  for 
Bathing  Foam  and  After  Shave,  plus  a  completely  new  pack 
for  Family  Tklc,  they  won't  stay  on  your  shelves  for  five  minutes 
at  gift  time. 

What's  more,  with  Bathing  Foam  as  brand  leader  last 
Christmas,  and  the  other  three  products  right  behind  it,  you're 
in  for  a  very  happy  Christmas. 
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United  action 

"Industrial  action"  has  been  singularly  absent  from  the 
Pharmaceutical  Services  Negotiating  Committee 
vocabulary  in  recent  years,  except  when  it  has  been 
necessary  to  oppose  "sanctions"  favoured  by  more 
militant  groups  and  individuals.  Equally,  "Give  ASTMS 
a  try"  is  hardly  an  expected  reaction  among  seasoned 
LPC  officers,  many  of  whom  are  independent,  single- 
handed  proprietors  of  long  standing.  But  as  contractors 
already  know  direct  from  PSNC  (p761 ),  "industrial 
action"  it  may  be  if  there  is  no  worthwhile  offer  from 
Mr  Ennals  on  November  14,  while  in  London,  backing 
for  trade  union  involvement  in  remuneration  negotiations 
has  received  a  considerable  boost  (p760). 

Did  PSNC  sense  a  changed  mood  among  LPCs? 
Certainly  the  committee  cannot  be  blamed  for  making 
threatening  noises  when  more  than  two  years  of 
negotiation,  a  million-signature  petition,  all-party  political 
support,  and  a  three-hour  Parliamentary  debate  have  all 
apparently  failed  to  penetrate  the  ears  of  Department  of 
Health  Ministers  and  officials.  Yet  a  fortnight  before  an 
expected  offer  from  the  Department  seems  a  strange 
time  to  thump  the  table — unless,  of  course,  PSNC 
suspects  more  (or,  rather,  less)  than  it  has  revealed  so 
far  to  contractors.  Its  chairman,  David  Sharpe,  was 
compelled  by  West  Glamorgan  LPC  to  go  on  record  in 
July  with  a  pledge  that  he  would  resign  if  PSNC 
decided  on  sanctions  that  would  affect  the  public 
adversely.  But  what  are  the  alternatives?  LPC 
representatives  will  want  to  hear  details  of  an  effective 
campaign  now  that  the  dice  are  rolling,  and  they  will 
not  have  failed  to  note  the  success  of  hospital 
supervisors  whose  "frustration"  led  them  to  victorious 
industrial  action — despite  pay  guidelines  and  despite 
adverse  publicity  and  allegations  of  patients  dying. 

One  of  pharmacy's  options  is  to  threaten  withdrawal 
from  the  contract,  as  suggested  this  week  both  by 
Xrayser  and  officers  of  Lincolnshire  LPC  (acting 
privately,  see  p791 ) .  But,  for  this  action  to  be  effective 
it  must  be  supported  by  all  contractors  and  there  must 
be  a  determination  to  see  it  through  to  the  bitter  end  if 
necessary — which  implies  acceptance  that  the  public 
will  be  "inconvenienced,"  at  a  minimum.  Only  if  the 
Department's  politicians  can  see  no  future  in 
procrastination  will  they  act  in  time  to  prevent  an  effect 
on  the  patient.  But  whatever  the  level  of  industrial  action, 
public  relations  activity — in  which  every  retail 
pharmacist  must  play  a  part — will  be  crucial  if  the 
support  gained  throughout  the  community  in  the  past 
year  or  two  is  not  to  be  destroyed.  The  blame  for  the 
action  must  be  placed  squarely  where  it  belongs — at 
the  door  of  the  Secretary  of  State. 

So,  if  contractors  are  willing  to  back  PSNC  with  new 
vigour,  might  not  this  constitute  the  "muscle"  promised 
by  trade  union  involvement?  Other  advantages  claimed 
for  unions  include  campaign  finance  (but  if  contractors 
are  willing  to  pay  ASTMS,  why  not  PSNC?)  and  back-up 
research  (which  could  surely  be  purchased  if  PSNC 
had  the  cash).  Trade  union  status  may  have 
complications  concerning  representation  of  employee 
pharmacists,  for  example  (the  major  pros  and  cons 
were  set  out  by  C&D  in  this  column,  November  19, 
p763)  and  lead  to  friction  between  contractors.  Is  it 
worth  then  taking  what  may  be  an  irrevocable  step 
without  testing  the  strength  of  PSNC  when  it  has 
united  support? 

But  these  are  questions  we  should  not  need  to  ask. 
Mr  Ennals  can,  and  should,  trim  the  sails  of  militancy 
by  putting  an  acceptable  offer  to  PSNC  on  November  14 
— and  by  making  a  declaration  of  intent  to  negotiate, 
as  a  matter  of  urgency,  a  new  "professional"  contract. 
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ASTMS  support  for 
PSNC  finds  favour 
with  some  LPCs 


Trade  union  involvement  in  chemist 
contractors'  remuneration  negotiations 
received  unexpected  support  among 
officers  of  Greater  London  Pharmaceu- 
tical Committees  last  week.  Chairmen, 
vice-chairmen  and  secretaries  from 
London  and  surrounding  LPCs  met  for 
an  exchange  of  views  on  motions  for  the 
forthcoming  representatives  conference 
and  on  a  show  of  hands  voted  by  12  to 
8  in  favour  of  giving  ASTMS  an  oppor- 
tunity to  bring  its  weight  to  bear  in 
support  of  the  Pharmaceutical  Services 
Negotiating  Committee.  Another  five 
participants  abstained  from  voting  but 
one,  Mr  Miall  James,  Essex,  said  he  had 
been  so  impressed  by  the  change  of  heart 
shown  by  others  that  he  would  be 
reporting  back  to  his  own  committee  for 
a  re-examination  of  its  position. 

A  key  factor  in  changing  the  officers' 
minds  about  unions  appeared  to  have 
been  a  talk  given  recently  to  members 
of  the  London  Group  Pharmaceutical 
Executive  by  ASTMS  divisional  officer 
Mr  Michael  Hill,  with  the  support  of 
Mr  Colin  Hetherington,  Guild  of  Hos- 
pital Pharmacists.  They  had  convinced 
many  of  the  officers  that  if  contractors 
were  to  join  ASTMS  (through  affiliation 
of  PSNC)  they  would  not  be  called  upon 
to  strike  in  support  of  other  worker 
groups,  that  they  could  opt  out  of  the 
political  levy  and  that  they  would  have 
complete  autonomy  within  ASTMS.  It 


was  said  that  ASTMS  had  an  extensive 
research  organisation,  contacts  with  MPs 
and  other  influential  people,  and  it  was 
better  financed  than  PSNC  to  fight  the 
chemists'  case  until  a  new  contract  was 
achieved. 

Among  the  "opposition"  points  raised 
at  the  meeting  was  a  doubt  whether  an 
"employer"  organisation  had  a  place  in 
the  Trades  Union  Congress  and  whether 
contractors  would  be  willing  to  pay  £18 
a  year  membership  ("yes",  said  some). 
The  reply  was  that  contractors  were 
"employees",  in  effect,  of  the  NHS — 
and  doctors  (also  contractors)  were  re- 
presented by  the  Medical  Practitioners' 
Union,  part  of  ASTMS. 

Other  topics  discussed 

Two  other  major  topics  were  discussed 
by  the  LPC  officers'  meeting — whether  it 
was  possible  to  achieve  satisfactory  re- 
muneration under  the  existing  contract, 
and  whether  there  should  be  a  change 
in  the  composition  of  PSNC.  For  discus- 
sion of  each  of  the  three  topics  the 
meeting  broke  up  into  small  groups, 
coming  back  together  to  present  their 
findings.  The  first  group  rejected  the 
present  contract  outright,  together  with 
the  balance  sheet  system  and  the  concept 
of  a  "notional"  salary.  Instead  they 
sought  an  "actual"  salary  for  the  phar- 
macist to  cover  a  set  number  of  hours 
work  and  tied  to  the  dispensing  of  a 


maximum  number  of  prescriptions, 
beyond  which  it  would  be  first  necessary 
to  employ  a  dispensing  assistant  and  at 
even  higher  numbers,  a  second  phar- 
macist. In  addition,  the  group  wanted 
a  profit  on  the  cost  of  drugs  dispensed, 
sufficient  to  cover  overheads,  with  a 
rent-and-rates  grant  for  "essential" 
pharmacies  with  a  small  workload,  and 
a  pension  scheme.  The  principle  of  using 
"time  and  motion"  studies  to  assess  the 
fees  of  professional  men  was  deplored. 
During  the  discussion  it  was  alleged 
that  the  proposal  meant  a  "salaried 
service",  but  the  group  argued  that  pay- 
ment would  be  as  for  doctors — for  the 
provision  of  a  service  and  qualified 
cover.  The  meeting's  chairman,  Mr  John 
lies,  summed  up  the  concensus  as  re- 
garding the  present  contract  as  unsatis- 
factory and  wanting  more  re-imburse- 
ment  of  costs  in  any  new  one. 

Expand  PSNC 

The  third  group  received  universal 
support  for  its  proposal  that  PSNC 
should  be  expanded  to  include  an  elected 
member  from  each  of  the  NHS  regions, 
but  there  were  questions  both  within  the 
group  and  in  the  meeting  about  employee 
representation.  The  general  conclusion 
was  that  a  nominee  to  the  PSNC  would 
be  the  solution — though  there  was  doubt 
about  finding  a  "representative"  organi- 
sation to  name  him!  There  was  also 
fear  that  the  company  chemists  might 
get  "two  bites  at  the  cherry"  through 
elections  and  direct  nomination. 

Opening  the  meeting,  Mr  lies  had 
stressed  that  it  was  in  no  way  intended 
to  form  a  "caucus"  to  influence  voting. 
However,  some  smaller  LPCs  felt  isolated 
and  the  aim  was  to  give  them  an  opport- 
unity for  an  informal  exchange  of  ideas 
on  current  issues.  Sixteen  LPCs  were 
represented,  only  South-west  London  hav- 
ing declined  the  invitation  to  attend. 


"I  suppose  this 
is  a  taste  of 
things  to  come 
but  I  never 
expected  to  see 
it  at  an  LPC 
conference." 
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PSNC  threatens  industrial 
action  if  claims  not  met 


"Industrial  action"  will  be  necessary  if  a 
satisfactory  offer  is  not  made  to  chemist 
contractors  on  November  14,  the  Phar- 
maceutical Services  Negotiating  Com- 
mittee has  warned. 

Mr  Alan  Smith,  PSNC's  chief  execu- 
tive, says  in  a  letter  to  contractors  in 
England  and  Wales:  "The  Department 
of  Health  is  still  not  prepared,  despite 
undoubted  public  and  Parliamentary 
support,  to  accede  to  the  PSNC's  request 
for  an  increase  in  the  percentage  return 
on  capital  employed  or  to  agree  that  the 
claim  be  referred  to  arbitration.  You 
will  be  aware  that  the  Department  has 
recently  agreed  to  increase  the  profes- 
sional fee  payable  to  dispensing  doctors 
from  24. 5p  to  27. 6p  per  prescription. 

"The  Committee  is  convinced  that  the 
increase  in  professional  fee  payable  to 
dispensing  doctors  is  a  direct  result  of 
the  Review  Body  procedure  by  which 
doctors'  remuneration  is  negotiated. 

Year  of  'most  rapid 
development'  — JBPA 

The  past  year  has  been  a  period  of  the 
most  rapid  development  since  the  Joint 
Boots  Pharmacists  Association  was 
formed,  according  to  Mr  Shaun  Boney, 
retiring  chairman;  who  spoke  at  the 
annual  meeting  recently. 

Membership  growth  had  been  rapid 
and  there  are  now  over  1,000  members. 
Internal  organisation  had  been  developed 
further  with  the  formation  of  a  profes- 
sional subcommittee  to  discuss  such 
matters  as  the  future  of  general  practice, 
preregistration  training,  etc.  Recruitment 
by  area  recruitment  officers  and  publicity 
in  the  form  of  the  bimonthly  Progress 
magazine  were  improving  the  "image" 
created  within  the  company,  Mr  Boney 
added. 

The  following  officers  were  elected: 
Chairman,  John  Carr;  vice-chairman, 
Peter  Curphey;  secretary,  Michael  Hem- 
merdinger;  treasurer,  Tony  Isaac;  re- 
cruitment officer.  Alan  Tobias;  publicity 
officer,  Mike  Ashley. 

Green  Shield  Bond 
Card  scheme 

Green  Shield  trading  stamps  are  test- 
marketing  a  Bond  Card  scheme  in  the 
Reading  area  for  three  months  from 
November  6.  The  scheme  will  be  ex- 
tended to  other  towns  if  successful. 

Shoppers  presenting  the  cards  at 
stores  displaying  the  Bond  Card  sign 
will  be  given  500  stamps  on  purchase 
of  £5  or  more;  45,000  cards  are  being 
delivered  to  local  households.  Among 
the  shops  taking  part  are  supermarkets 
and  a  drugstore — Horton  and  Parsons— 


"In  view  of  the  intransigence  of  the 
Secretary  of  State,  the  PSNC  is  forced 
to  the  conclusion  that  it  may  be  neces- 
sary to  invoke  industrial  action  in  order 
to  achieve  a  satisfactory  settlement  of 
outstanding  issues.  If  no  satisfactory 
offer  is  received  from  the  Secretary  of 
State  at  the  meeting  which  has  been 
arranged  on  November  14  the  Commit- 
tee will  have  no  alternative  but  to  re- 
commend to  pharmacist  contractors  that 
industrial  action  be  taken." 

Mr  S.  R.  Axon,  PSNC's  secretary, 
told  C&D  that  he  was  unable  to  disclose 
what  form  the  "industrial  action"  would 
take,  for  fear  of  alerting  the  Department 
of  Health.  The  PSNC  is  to  hold  a  special 
meeting  on  November  15  to  decide  what 
moves  to  make.  When  asked  whether 
the  proposed  action  was  likely  to  harm 
the  public  Mr  Axon  said  that  any  sanc- 
tions ultimately  harmed  the  public  and 
he  hoped  they  would  not  be  necessary. 


but  a  spokesman  told  C&D  that  cus- 
tomers would  be  made  aware  that  the 
stamps  would  not  be  issued  with  medi- 
cines purchases. 

□  The  Trustee  Savings  Bank  has  intro- 
duced a  Trustbank  Visa  card  which  can 
be  used  as  a  charge  card  to  pay  for 
goods  at  shops  displaying  the  Visa  sign. 
It  can  also  be  used  as  a  cheque  guarantee 
card  for  personal  TSB  cheques  up  to  a 
maximum  of  £50. 

Philips'  prices 
assurance 

Philips  Electrical  Ltd  have  assured  the 
Office  of  Fair  Trading  that  they  would 
not  seek  to  discourage  dealers  of  electri- 
cal goods  from  selling  at  less  than  the 
suggested  going  price.  In  particular  they 
would  not  withhold  supplies  from  a 
dealer  solely  because  he  advertised  or 
offered  to  sell  goods  at  less  than  the 
specified  price,  except  where  the  Resale 
Prices  Act  allows  in  relation  to  loss 
leaders. 

Earlier  this  year  the  OFT  asked  the 
company  for  an  explanation  of  its  pric- 
ing policies.  Philips  say  that  their 
domestic  appliances  price  lists  include 
three  sets  of  prices — list  prices,  recom- 
mended retail  prices  and  suggested  going 
prices.  List  prices  are  the  prices  to  which 
VAT  is  added  to  reach  the  recommended 
retail  prices.  Philips  admit  that  the  re- 
commended retail  prices  are  largely 
"cosmetic"  as  most  dealers  offer  sub- 
stantial discounts  off  them.  They  point 
out,  however,  that  they  abandoned  such 
prices  some  time  ago  in  sympathy  with 
criticism  expressed  in  some  official  re- 
ports, but  have  had  to  re-introduce  them 
to  allow  the  customer  to  make  a  fair 
comparison  between  Philips'  goods  and 


Mr  W.  F.  Ticehurst  (left),  chairman  of 
Armour  Pharmaceutical  Co  Ltd,  at  his 
retirement  after  50  years  with  the 
company.  Since  1954  Mr  Ticehurst  has 
been  involved  in  the  development  of 
subsidiary  companies,  particularly  in 
Europe.  Mr  Fitch,  managing  director, 
presented  Mr  Ticehurst  with  a  personal 
photograph  signed  by  all  the  company 
employees 


those  of  their  competitors.  The  suggested 
going  prices  represent,  in  the  company's 
view,  the  prices  at  which  a  reasonably 
efficient  high  street  shop  could  be  ex- 
pected to  offer  the  goods. 

'Room  for  two  kinds 
of  retailer' 

Two  different  kinds  of  retailer  selling 
the  same  goods  may  be  distinguishable 
within  a  few  years,  believes  Mr  Richard 
Weir,  director  of  the  Retail  Consortium. 
The  "added  value"  retailer  would  sell  a 
high  level  of  service  with  his  merchan- 
dise and  the  "low  margin"  retailer  would 
sell  at  low  prices  and  high  volume. 
Mr  Weir,  speaking  at  a  "Sport's  Trader" 
conference,  in  London,  last  week,  said  he 
was  sure  there  would  be  room  for  both 
types  of  trader. 

Mr  Weir  said  multiples  often  admitted 
that  the  competent  independent  had  the 
flexibility  and  specialist  knowledge  to 
"beat  them  at  their  own  game".  However, 
the  emphasis,  said  Mr  Weir,  was  on 
"competent" — the  days  of  the  amateur 
had  gone.  Survival  could  be  guaranteed 
by  professionalism  of  retailers — they  had 
to  be  all  round  businessmen,  part  mar- 
keting men,  part  accountants  and  part 
technical  specialists. 

He  forsaw  further  expansion  of  big 
multiples  but  accompanied  by  new 
dynamic  smaller  groups  growing  up  to 
meet  changes  in  consumer  tastes. 

Turing  to  political  trends,  Mr  Weir 
said  in  other  countries  price  control  and 
consumer  protection  was  enforced  not 
by  criminal  legislation  but  by  "admini- 
strative law".  Enforcement  of  administra- 
tive law  was  backed  up  by  numerous 
rights  and  privileges  including  the  right 
to  trade  at  all.  He  predicted  the  "intro- 
duction of  a  similar  kind  of  system  in 
Britain  under  the  guise  of  codes  of 
practice  sponsored  by  government  agen- 
cies. As  an  example,  he  mentioned  the 
credit  licence  issued  by  the  Office  of  Fair 
Trading. 
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Glaxo  revise  discount 
terms  to  wholesalers 


The  Glaxo  group  companies  have 
followed  other  pharmaceutical  manu- 
facturers in  writing  to  wholesalers  draw- 
ing attention  to  revised  trading  terms 
and  new  price  lists.  It  is  understood  that 
the  usual  15  per  cent  discount  given  to 
wholesalers  by  manufacturers  has  been 
revised  by  Glaxo  to  \2j  per  cent  on 
"fast  movers"  and  up  to  17  per  cent  on 
other  goods.  Glaxo  declined  to  confirm 
the  new  rates. 

The  Glaxo  companies — Glaxo  Labora- 
tories, Allen  &  Hanburys,  Duncan 
Flockart  &  Co — have  asked  wholesalers 
to  sign  and  return  an  undertaking  to 
observe  strictly  the  new  conditions  of 
resale. 

Macarthys,  the  pharmaceutical  whole- 
salers, have  also  introduced  new  terms  to 
retail  pharmacies.  It  is  understood  that 
part  of  the  package  will  be  a  10  per  cent 
discount  that  is  given  on  monthly 
accounts  on  amounts  exceeding  £1,000, 
but  again  it  was  possible  to  confirm  only 
that  discounts  would  be  applied  to  non- 
RPM  goods. 

Eli  Lilly  and  Dista  are  "considering 
and  evaluating"  the  legal  and  commer- 
cial implications  of  the  discounting  of 
"ethicals".  Upjohn  are  awaiting  appro- 
val from  the  US  parent  to  "reaffirm  and 
tighten"  their  terms  of  resale  agreement 
with  wholesalers. 

Consumers'  rights 

From  November  1  retailers  and  manu- 
facturers must  ensure  that  any  written 
statement  (for  example,  a  guarantee) 
about  consumers'  rights  or  obligations 
accepted  by  retailer  and  manufacturer  in 
relation  to  goods  supplied,  is  accom- 
panied by  a  further  statement  to  the 
effect  that  consumers'  existing  statutory 


rights  are  not  affected.  That  is  the  effect 
of  the  final  part  of  the  Consumer  Tran- 
sactions (Restrictions  on  Statements) 
Order  1976  (SI  1976  No  1813),  the  pur- 
pose of  which  is  to  ensure  that  con- 
sumers are  not  misled  about  their 
statutory  rights  in  relation  to  the 
quality,  fitness  and  description  of  goods. 
The  provisions  of  the  Order,  introduced 
in  two  stages  since  November  1,  1976, 
prohibit  the  use  of  statements  in  notices, 
advertisements  and  other  documents 
which  purport  to  exclude  those  rights 
(for  example,  no  money  refunded).  The 
remaining  provisions  go  further  by  pro- 
hibiting retailers,  manufacturers  and 
wholesalers  from  supplying  with  goods 
any  written  statement  about  either  con- 
sumer rights  or  the  obligations  accepted 
by  the  supplier  unless  this  statement  is 
accompanied  by  the  additional  statement. 

Medical  research 
exchange  scheme 

A  new  programme  of  research  travel 
grants  for  medical  scientists  is  being 
launched  jointly  by  the  Wellcome  Trust 
in  Great  Britain  and  the  Burroughs 
Wellcome  Fund  in  the  United  States, 
beginning  in  the  1978-79  academic  year. 
The  programme  is  so  designed  that  a 
research  worker  engaged  in  a  promising 
investigation  in  the  US  can  cross  to 
Britain  or  Ireland  to  work  alongside 
research  workers  there,  with  a  minimum 
of  red  tape  and  advance  timing.  The  same 
arrangement  is  open  to  workers  in  Great 
Britain  or  Ireland  to  visit  the  US. 

The  grants  may  be  applied  for  at  any 
time  during  the  academic  year,  and  will 
take  the  form  of  a  contribution  towards 
the  costs  of  travel  and  subsistence,  the 


The  toast  is  Professor  E.  J.  Shellard,  Chelsea  College,  who  last  week  was  wished  "a  happy  retirement"  by  some  300  present 
and  former  students,  academic  colleagues  and  representatives  from  the  world  of  pharmacy.  Gifts  subscribed  for  by  his  many  friends 
were  handed  over  by  Mr  C.  W.  Maplethorpe  (first  left  in  the  group  picture),  a  former  president  of  the  Pharmaceutical  Society— and  a 
prime  mover  of  degree  entry  into  pharmacy.  In  the  picture  at  right  Professor  Shellard  examines  the  specially-designed 
"pharmacognostical"  frontispiece  to  a  book  of  well-wishers'  signatures  compiled  during  the  evening.  (See  also  letters,  p792) 


amount  depending  on  length  of  stay  and 
location.  Visits  are  expected  to  be  about 
two  weeks  to  a  maximum  of  three 
months.  The  Wellcome  Trust  is  setting 
aside  £50,000  per  annum  and  the  Bur- 
roughs Wellcome  Fund  $100,000  per 
annum  for  three  years.  Inquiries  origina- 
ting in  Britain  and  Ireland  should  be 
addressed  to  the  Wellcome  Trust,  1  Park 
Square  West,  London  NW1  4LJ. 

US  looks  at 
antiperspirants 

Non-aerosol  antiperspirants  generally  are 
effective  in  reducing  underarm  wetness 
and  can  be  safely  used  on  a  daily  basis. 
This  finding  has  been  reported  by  an 
expert  panel  to  the  Food  and  Drug  | 
Administration  in  the  US. 

But  the  panel  went  on  to  say  that 
aerosol  antiperspirants  should  undergo 
further  testing  before  a  final  judgment 
can  be  made  about  their  long-term  safety. 
It  expressed  concern  about  the  effects  on 
the  body  of  inhaling  an  aerosol  anti- 
perspirant  over  many  years,  as  studies 
have  shown  that  it  may  take  years  to 
clear  the  lungs  of  ingredient  particles 
inhaled  when  using  the  products. 

This  review  is  part  of  FDA's  evalua- 
tion of  all  OTC  drugs — antiperspirants 
are  considered  drugs  in  that  they  alter 
the  function  of  the  body.  Deodorants 
are  regulated  as  cosmetics.  The  panel 
recommended  that  for  a  product  to  be 
able  to  claim  it  is  an  antiperspirant,  it 
must  be  shown  to  produce  at  least  a 
20  per  cent  reduction  of  perspiration  in 
at  least  half  the  users. 

Toothpaste  report 

More  time  has  been  given  to  the  Price 
Commission  for  the  completion  of  the 
examination  into  toothpaste  production 
and  distribution.  The  Secretary  for  Prices 
and  Consumer  Protection,  Mr  Roy 
Hattersley,  originally  asked  for  the  report 
by  November  1,  but  has  now  allowed  an 
extension  until  November  21. 
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How  to  satisfy 
your  most  demanding  customers 


The  cry  is  going  up.  When  they  start  on  Nursery  Newborn  teats  they  want 
to  carry  on  with  the  same  soft,  yet  resilient  latex. 

And  they  can,  by  progressing  to  Freflo  and  then  to  Variflo  variable  flow 
rate  teats. 

They're  happy  too,  with  lightweight  Nursery  Polycarbonate  feeding 
bottlesand  supremely  comfortable  in  super  soft  and  absorbent  Nursery  throw 
away  nappies. 

Not  to  mention  the  contentment  of  Flexi-ring,  Hushmaster  and  Ortho- 
dontic hygienic  soothers.  |  ^m 

"  NffffSfsMim 


Such  a  volume  of  opinion  can't 
go  unanswered.  Order  your  stocks  of 
Nursery  products  early  to  meet  the 
demand  of  consumer  advertising. 


ii  ,  IJ-.'I  iTI  | 


byGriptight 


Lewis  Woolf  Griptight  Limited,  Home  Sales  Department,  144  Oakfield  Road, 
Selly  Oak,  Birmingham  B29  7EE.Telephone  021-472  421 1. 
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Many  people  love  talking  about  their  operations. 

Most  ostomists  don't. 


Few  operations  cause  such  dif  ficulty  or  embarrassment  as 
an  ileostomy  or  colostomy. 

And  a  busy  shop  is  the  last  place  in  the  world  that  anyone 
really  wants  to  start  explaining  any  problem  that  has  arisen. 

You  can  help  in  two  ways. 

You  can  make  sure  that  your  staff  understand  the  basis  of 
stoma-care  and  the  treatment  of  the  most  common  problems. 

And  you  can  keep  a  full  stock  of  reliable  products  to  satisfy 
both  regular  and  special  needs. 

Find  out  more  by  filling  in  the  coupon  and  sending  for  the 
free  Coloplast  Information  Kit. 

It  includes  a  leaflet  giving  an  introduction  to  stoma-care 
as  well  as  a  full  explanation  of  the  samples  enclosed. 

One  last  point. 

There  are  over  100,000  stoma-patients  in  Britain  and  they 
are  joined  by  new  patients  every  week 

They  brush  their  teeth,  catch  colds  and  cut  themselves  like 
everyone  else,  so  put  the  Coloplast  sign  in  your  window 
to  say  you  care. 


Please  send  me  the  free  Coloplast  Information  Kit.  afflophst 


Name  f*°nS!£* 


care 


Address   

To  Coloplast  Ltd.,  Somersham  Rd.,  St  Ives,  Huntingdon,  Cambs. 
Tel.  Huntingdon  (0480)  62600. 
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'Make  chloroquine 
drugs  POM',  says 
coroner 

Antimalarial  tablets  containing  chloro- 
quine should  not  be  freely  available  from 
pharmacies  but  only  on  prescription,  said 
a  Leicester  coroner,  after  recording  that 
a  22-year-old  woman  had  taken  her  life 
by  "massive  overdose".  He  also  said  he 
would  press  for  such  action. 

The  coroner,  Mr  Michael  Charman, 
said  it  was  the  third  case  in  as  many 
months  of  an  Asian  lady  dying  from  the 
substance  in  the  city.  Instead  of  the 
dose  of  one  or  two  tablets  a  day,  it  was 
stated  that  the  woman,  Mrs  N.  Vadher, 
must  have  taken  between  20  and  30 
tablets  at  once,  but  there  seemed  to  be 
no  reason  why  she  should  kill  herself. 
Mr  Carl  Bedford,  a  Leicester  pharma- 
cist, pointed  out  that  there  was  an  ur- 
gent need  for  such  drugs  to  be  imme- 
diately available  to  malaria  sufferers  and 
that  even  with  the  tablets  on  prescrip- 
tion there  was  nothing  to  prevent  a 
patient  intent  on  suicide  from  swallow- 
ing a  whole  batch  at  once. 

DEATHS 

Altenhein:  On  October  21,  Mr  John 
Edmund  Charles  Altenhein,  aged  84,  of 
Fladmere  Cottage,  The  Street,  Mere- 
worth,  Kent.  He  was  born  in  Illinois, 
USA,  quafified  in  1921  and  ran  his 
pharmacy  in  Gravesend,  Kent,  for  40 
years  until  retiring  in  1967.  He  retired 
from  the  Pharmaceutical  Society  Register 
in  1975.  Besides  playing  an  active  role 
in  the  sporting,  social  and  business  life 
of  Gravesend,  Mr  Altenhein  was  a 
former  president  of  Gravesend  Chamber 
of  Trade  and  chairman  of  the  Dartford 
Branch  of  the  Pharmaceutical  Society. 
He  leaves  a  widow  and  daughter. 
Dodgshon:  Mr  Brian  Dodgshon  electrical 
division  sales  manager  of  Ronson  Pro- 
ducts Ltd.  Mr  Dodgshon  joined  Ronson 
in  1966  as  northern  sales  representative 
and  held  a  number  of  positions  with 
the  company  before  being  promoted  to 
national  sales  manager  and  becoming  an 
executive  with  Ronson  in  July  this  year. 

Mr  P.  Shelley,  MPS,  of  Newport  receives 
the  star  prize  of  a  Sharps  stereo  radio/ 
cassette  from  Sangers  branch  manger  Jim 
Russell  (left)  at  a  trade  show  in  Bristol 
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TOPICAL  REFLECTIONS 

by  Xrayser 

Writings  on  the  wall 

Last  week  we  saw  a  gratifying  expansion  of  our  correspondence  column 
with  letters  deserving  close  scrutiny.  I  thought  Mr  Bond's  ironic 
analysis  of  our  position  as  retailers  (like  any  other  retailers,  as 
suggested  by  Mr  Moyle)  in  relation  to  the  NHS,  was  masterly.  He  has, 
so  far  as  I  am  concerned,  expressed  exactly  the  mood  of  most 
contractors  in  response  to  that  Minister's  bland  statement.  He  goes  on 
to  suggest  interesting  sanctions  we  might  apply  to  reinforce  our 
claims  to  professionalism — such  thinking  must  now  be  part  of  our 
attitude  in  face  of  the  present  stalemate.  And  very  stale  it  is  for  as 
examination  of  motions  for  the  LPC  conference  shows,  the  anxiety  and 
anger  of  contractors  is  welling  up  in  the  form  of  demands  for  sanctions. 
Before  any  conference  delegate  gets  to  his  feet,  it  would  be  as  well 
if  he  reread  the  last  paragraph  of  Mr  Bond's  letter  in  which  he  says,  in 
essence,  that  without  a  properly  paid  base  of  dispensing  we 
have  no  futures. 

The  letter  from  Mr  Hurt  exactly  complements  this  statement  with  a 
painful  comparison  of  the  rewards  the  Government  sees  fit  to  give  our 
doctor  friends  for  doing  (nominally)  exactly  the  same  work.  On  Mr  Hurt's 
analysis  the  figures  show  that  "on  the  most  conservative  basis" 
the  average  dispensing  doctor  receives  25. 2p  more  per  item  than 
we  do,  because  his  labour  costs,  overheads,  and  pension  increments, 
are  paid  in  addition  to  his  dispensing  income,  while  ours  are  included 
in  it.  Along  with  Mr  Hurt  I  don't  begrudge  the  doctors  their  good 
fortune,  but  while  we  are  highly  critical  of  our  failure  to  maintain 
parity,  I  think  the  criticism  should  be  of  ourselves  for  not  having  the 
gumption  to  give  the  PSNC  100  per  cent  support,  rather  than  griping 
at  the  members  who  comprise  that  hamstrung  group  of  barefoot 
soldiers.  And  that  is  no  insult  to  them. 

Mr  Hurt  is  right  in  advocating  a  new  contract,  and  it  is  timely  to  be 
reminded  that  dentists  do  not  subsidise  the  NHS  by  selling  toothbrushes 
or  special-offer  toothpaste — not  even  a  "dentists'  own  brand"  to  boost 
profits.  Timely,  too,  to  ponder  on  forgetting  the  historical  background 
to  our  trading  activities.  Yet  I  wonder  if  we  achieved  what  we  wanted, 
perhaps  next  year,  whether  we  would  feel  safe  enough  to  abandon 
what  has  become  part  of  the  average  small  pharmacy's  way  of  life? 

Be  that  as  it  may,  is  there  any  doubt  at  all  that,  if  it  is  to  match 
the  real  mood  of  contractors,  the  PSNC  must  now  be  armed?  I  think 
that  we  shall  have  to  take  the  very  courageous  step  in  the  near 
future,  of  each  of  us  giving  the  PSNC  our  mandate  to  terminate  the 
contract.  No  more  bluffing  on  either  side,  for  with  such  a  weapon  in 
hand  our  negotiators  could  confidently  institute  sanctions  of  all  sorts, 
and  achieve  recognition  that  we  are  a  united  group,  no  longer  to  be 
trifled  with.  I  can  see  no  future  unless  we  have  the  foresight  and 
backbone  to  do  this — as  our  own  form  of  "nuclear  deterrent."  It  will  be 
the  presence  of  the  weapon  which  will  give  our  men  the  capacity  to  act 
as  we  wish;  the  umbrella  provided  would  enormously  increase  the 
range  of  actions  open  to  the  body  set  up  to  negotiate  terms  for  us. 

Free  speech 

Finally  a  letter  from  Mr  Cohen  of  Enfield,  who  while  apparently 
agreeing  in  the  main  with  what  I  say,  tells  us  plainly  that  it  is  none  of 
my  business,  nor  the  Editor's,  to  write  about  things  that  affect  us,  nor 
to  spell  out  in  black  and  white  to  the  DHSS  what  we  think.  I  wonder 
how  he  imagines  individual  retail  pharmacists  can  regularly  inform 
both  leaders  and  Government  what  they  think,  except  through  opinion 
columns?  The  fact  that  he  believes  we  are  right  strikes  me  as  an  odd 
reason  for  telling  me  to  shut  up,  or  write  in  the  civil  service  magazine! 
And  his  suggestion  that  we  should  act  like  the  DHSS  in  negotiating 
by  being,  in  his  words  "devious,  misrepresenting  information, 
prevaricating  etc",  I  find  distasteful,  unprofessional,  and  without  much 
understanding  of  negotiation  by  persuasion.  We  are  lucky  to  have  an 
uncensored  Press  where  opinion,  informed  or  not,  is  given  space. 
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Two-handed  nail  scissors 
as  seen  on  television 


Nail  scissors  of  novel  design — they  work 
equally  well  in  the  right  or  left  hand — 
are  to  go  on  general  distribution.  Haw- 
kins Supasnips  were  described  on  BBC 
television's  "  Tomorrows  World  "  pro- 
gramme some  months  ago  and  have 
since  been  introduced  to  the  market  via 
major  department  stores  and  mail  order. 

According  to  the  makers,  the  reason 
that  conventional  scissors  do  not  function 
well  in  one  hand  or  the  other  (depending 
on  the  left-  or  right-handedness  of  the 
user),  is  that  the  scissor  blades  are  forced 
against  each  other  when  used  in  the 
hand  for  which  they  were  designed,  but 


are  forced  slightly  apart  when  used  in 
the  other  hand — the  nail  being  cut  then 
slips  between  the  blades,  perhaps  result- 
ing in  the  bad  cut  or  tear.  Supasnips 
overcome  this  problem  by  rotating  the 
scissor  arms  through  360°  to  accommo- 
date the  hand  in  use.  Both  the  shape  of 
the  finger  loops  and  wording  etched  into 
the  blades  show  which  is  the  correct 
mode. 

The  scissors  are  made  in  Sheffield 
stainless  steel  and  have  a  recommended 
price  £3.50 — the  same  as  by  mail  order. 
Hawkins  Scissors  Ltd,  Preston,  Wood- 
leigh,  Kingsbridge  Devon  TQ7  4DW. 


Philips'  TV  burst 

Philips  are  spending  £i  million  on  a 
second  burst  of  national  television 
advertising  to  promote  Ladyshave.  The 
campaign  breaks  in  mid-November  and 
runs  through  to  Christmas.  The  com- 
mercial was  first  seen  last  April. 

The  Ladyshave  advertisement  is  also 
on  LBC  commercial  radio.  Between  now 
and  Christmas  it  will  appear  on  LBC  at 
least  ten  times  daily.  Philips  Electrical 
Ltd,  City  House,  420  London  Road, 
Croydon,  Surrey  CR9  3QR. 

New  Sensodyne 
mirror  sticker 

Stafford-Miller  have  redesigned  the 
"tough  teeth  club"  bathroom  mirror 
sticker  and  introduced  two  new  versions. 
The  brushing  instructions,  which  illus- 
trate the  best  brushing  technique  for 
effective  plaque  removal,  have  been 
made  easier  to  follow  in  three  stages. 
The  original  "tough  teeth  club"  symbol 
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and  two  new  symbols  "I'm  a  Sensodyne 
sparkler"  and  "I've  got  a  Sensodyne 
smile"  can  now  be  peeled  off  separately 
for  children  to  wear  as  a  badge.  The 
three  stickers  each  measure  8in  by  2\'m. 
Supplies  are  available  for  dentists  to 
give  their  patients.  Stafford-Miller  Ltd, 
Stafford-Miller  House,  The  Common, 
Hatfield,  Herts  ALIO  ON2. 

Disposable  ear 
piercer  kit 

Newtons  Laboratories  are  marketing  a 
disposable,  pre-loaded,  sterile  ear-piercer. 
The  Coren  PS  disposable  earpiercer  was 
first  produced  in  the  United  States;  it  is 
made  of  plastic  and  contains  a  pre-loaded 
mechanism  which  automatically  pierces 
the  ear,  inserts  the  stud  and  attaches  the 
clasp.  It  is  individually  packed,  hermetic- 
ally sealed  and  bulk  sterilised. 

To  use  it,  pharmacists  should  prepare 
the  customer's  earlobes  by  cleaning 
thoroughly  with  alcohol,  remove  the  in- 
strument from  the  sterile  package,  posi- 


tion it  and  press.  It  is  said  to  cause  no 
bleeding  at  all  and  it  eliminates  the  dan- 
gers of  using  non-sterile  or  improperly 
sterilised  instruments. 

The  pre-loaded  studs  are  made  of  surgi- 
cal steel  and  electroplated  with  a  coating 
of  24  carat  gold.  The  product  comes  in 
boxes  of  six  pairs  including  six  informa- 
tion cards  on  the  care  of  pierced  ears 
(£2.311  per  pair,  recommended  retail  price 
for  the  service  £5.00  to  £6.00).  Free 
sample  kits  are  said  to  be  available  on 
request  and  quantity  discounts  are  avail- 
able. Newtons  warn  that  contraindica- 
tions are  diabetes,  keloids,  heart  disease, 
skin  sensitivity  or  disorders.  Newtons 
Laboratories,  123  Wandsworth  High 
Street,  London  SW18  4JB. 

Hydrix  Mat 

In  1975  Lancome  introduced  Hydrix 
anti-dehydrating  cream  for  sensitive  and 
dry  skins.  They  have  now  added  Hydrix 
Mat  which  has  the  same  properties  but  is 
formulated  for  normal,  combination  and 
oily  skins.  Hydrix  Mat  (25g  £2.45,  50g 
£4.25)  is  an  under  make-up  day  treat- 
ment cream  designed  to  assist  the  cells 
of  the  skin  to  retain  their  natural  mois- 
ture for  longer,  says  the  company. 
Lancome  (England)  Ltd,  14  Grosvenor 
Street.  London  W1X  0AD. 

Ever  Ready  have  just  introduced  a 
point-of-sale  unit  shown  below  for  their 
top-selling  batteries  to  tie  in  with  a 
£500,000  advertising  campaign  which 
includes  60-second  television 
commercials  scheduled  to  run  until 
mid-November.  And  as  the  clocks  go 
back  (with  fears  of  power  cuts)  the 
company  is  going  "national"  with  a 
compact  leisure  lamp  (£1.98)  designed 
to  give  all-round  illumination.  (Ever  Ready, 
Co  (Great  Britain)  Ltd,  1255  High  Road, 
London  N20  0EJ) 
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Don't  run 
out  after  the 
blow  out. 


We're  on  TV  again  in  the  New 
Year,urging  around  17h  million  over- 
fed and  fed  up  ladies  to  get  Slender. 

They  wilLThey  always  do.  Our 
figures  prove  it. 

Just  stock  up  now,  sit 
back  and  live  off  the 
fat  of  the  land. 


Q 


(arnation  | 
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mers  meal  replacement 


Sweetened  Dned 
Skimmed  Milk 
Solids  with 
Minerals  and 
Vitamins. 


Slender's  onTVaftcr  Christmas. 


lender 
C 
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COUNTERPOINTS 


Advertising  boost  for 
Close  and  Easy 


Wilkinson  Sword  Ltd  are  bidding  for  a 
bigger  share  of  the  disposable  razor  mar- 
ket by  mounting  a  £500,000  television 
and  radio  campaign  during  November 
and  early  December  in  support  of  their 
Close  and  Easy  disposable  twin-blade 
razor.  The  campaign  features  two  bursts 
of  television  advertising  in  the  London, 
Midlands,  Lancashire,  Yorkshire  and 
North  East  areas  as  well  as  radio  ad- 
vertising across  the  complete  independent 
network. 

The  theme  of  the  30-second  television 
commercial  takes  a  bird's  eye  view  of 
various  men  in  different  shaving  situa- 
tions and  highlights  individual  shaving 
routines.  Wilkinson  Sword  Ltd,  Sword 
House,  High  Wycombe,  Bucks. 

Lil-lets  offer 

The  current  on-pack  offer  from  super- 
plus  Lil-lets  was  incorrectly  described 
last  week  due  to  a  printer's  error.  Until 
November  24  a  special  price  pack  of  10s 
will  be  flashed  at  20p,  while  the  20s  pack 
will  carry  a  12p  off  next  purchase 
coupon.  Lilia-White  Ltd,  Alum  Rock 
Road,  Birmingham  B8  3DZ. 

New  Era  in  Eire 

New  Era  Laboratories  Ltd  have  appoin- 
ted Parle  &  Hickey  Ltd,  Avondale 
Works,  Carysfoot  Avenue,  Blackrock, 
Co  Dublin,  to  be  their  agents  for  the 
Republic  of  Eire.  New  Era  Laboratories 
Ltd,  39  Wales  Farm  Road,  London. 

Virol  to  be  sold 
through  grocers 

Virol  baby  food  supplement  is  to  be  sold 
through  the  grocery  trade.  The  product 
will  be  backed  with  an  initial  promotional 


spend  of  £300,000.  Managing  director 
Hans  Hederer  says:  "We  are  certain 
that  with  such  a  large  potential  market 
and  with  really  strong  advertising  and 
promotion  this  winter  Virol  can  maintain 
its  very  substantial  growth  without  any 
reduction  in  our  important  chemist 
business  which  we  will  continue  to  sup- 
port as  we  have  always  done."  Virol  Ltd, 
12  King  John's  Chambers,  Bridlesmith 
Gate,  Nottingham  NG1  2FY. 


Vichy  repackage  eye 
make-up  remover 


Vichy  say  that  they  have  improved  and 
up-dated  the  appearance  of  their  eye 
make-up  remover  lotion  and  the  prepara- 
tion is  now  packaged  in  a  deep  blue 
bottle  with  a  contrasting  pink  and  white 
label.  The  formula  and  the  price  remain 
the  same. 

In  order  to  highlight  the  preparation 
and  promote  its  use,  Vichy  are  present- 
ing 12  bottles  in  a  special  counter  mer- 
chandiser. The  bottles  carry  a  small 
leaflet  which  offers  consumers  advice  on 


how  to  care  for  and  cleanse  the  skin 
around  the  eyes,  as  well  as  information 
on  the  lotion.  Copies  of  these  leaflets  will 
also  be  available  to  pharmacy  assistants 
from  Vichy  representatives.  The  promo- 
tion is  available  exclusively  to  chemists. 
Vichy  (UK)  Ltd,  1  Hay  Hill,  London. 

Aveeno  unit 

Growing  consumer  awareness  of  the 
advantages  of  non-soap  cleansing 
products  is  leading  to  increasing  sales 
for  Aveeno  natural  oatmeal  cleansing 
bars  and  bath  sachets  says  the  company. 
A  small  counter  merchandising  unit  is 
now  available,  highlighting;  "Aveeno  en- 
courages normal  skin  pH:  recommended 
by  dermatologists  the  world  over".  The 
unit  will  hold  18  Aveeno  bars,  Aveeno 
oilated  or  Acnaveen.  Cooper  Health 
Products  Ltd,  Aylesbury,  Bucks. 

ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc— Scotland;  WW— Wales  and  West; 
So — South;  NE— North-east;  A— Anglia;  U— Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Airbal  Breathe  Easy:  All  areas 
Anadin:  All  except  U,  E 
Beecham  catarrh  capsules:  WW 
Beechams  powders:  All  except  E 
Complan:  All  except  M,  U,  E,  CI 
Disprin:  All  areas 
Fenjal:  Ln,  So,  WW 

Head  &  Shoulders:  Ln,  M,  Y,  Sc,  So,  A,  U 

Macleans:  All  areas 

Mentho  Lyptus:  All  except  U,  E 

Night  Nurse:  All  except  E 

Old  Spice:  All  areas 

Philishave:  All  areas 

Sucrets:  Sc 


fersonal  health  products  from  Saffron 


Saffron  pattern 
BREAST 
RELIEVER 

(NHS) 

New  shape  for 
greater  comfort 
and  ease  of 
use.  Gentle 
action  PVC 
bulb.  Rec.w/s 
price  £1*36 


Saffron  pattern 
VAGINAL 
SYRINGE 

One-piece  pipe 
and  Vonda 
ring.  Easier  to 
use.  A  quality 
product  at  a 
lower  price. 
Rec.w/s  price 
£1-52 


WHIRLING  SPRAY 

Standard  pattern.  2-piece 
pipe  and  Vonda  ring. 
Rec.w/s  price  £2-38 

Higginson's 
ENEMA  (NHS) 

All-plastic  with  one-piece 
bulb  and  tubing.  Rectal 
and  vaginal  pipes  and 
shield.  Rec.w/s  price  £1*72 

All  goods  supplied  in 
2- colour  printed  carton. 


Ask  your  usual  wholesaler 
about  the  complete  range 
of  Saffron  products. 


Saffron 

Specialised  plastics 
5  Rowlands  Road  Worthing 
West  Sussex  BN11  3JJ 
Telephone  Worthing 
(STD  0903)  34034 
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w  Look  at  him  now.  Isn't  he  beautiful? 
Yetfive  minutes  ago  I  could  have  quite  happily 
throttled  him.  Why  oh  why  does  teething  pain 
always  seem  to  strike  at  three  in  the  morning? 

Thankgoodness  the  chemist  recommended 
Dentinox.  It's  the  only  one  specially  formulated 
for  babies  apparently.  Anyway,  it  certainly  works 
a  treat.  All  it  took  was  a  gentle  rub  on  the  trouble 
spot,  a  quick  cuddle  and  he  was  away  again  as  soon 
as  he  hit  the  pillow.  Thanks  a  lot  Dentinox.  From 
now  on  it'll  beagood  nightforme. . . 


.•and  it's  a  good  night 
from  him* 


DENTINOX 
teething  gel 


You'll  be  doing  a  real  kindness  by  recommending  Dentinox. Dendron  Ltd.,  94  Rickmansworth  Rd.,  Watford,  Herts. Tel  (0923)  29251 


What  to  look  for  in 
anti-theft  mirrors 


Look  for  the  name 

VolumaticT 

Europe's  retail  security  experts 

Volumatic  Limited,  Taurus  House,  Kingfield  Road, 
Coventry  CV6  5AS.  Tel:  (0203)  84217 


Is  it  the  right  type  for  the  job?  Volumatic  make  a  wide  range 
including  static,  moving,  circular  convex,  'Slimview'  for  low 
ceilings,  shatterproof  'Halos',  ceiling  mounted  hemispheres, 
moving  three-mirror  units  and  two-way  observation  mirrors. 

Is  it  well  made?  All  Volumatic  mirrors  give  a  clear  reflective 
image  without  distortion  and  are  fully  sealed  against  moisture. 
They  are  well  engineered  and  have  an  unconditional  twelve-month 
guarantee. 

How  long  for  delivery?  As  Europe's  biggest  supplier  of 
anti-theft  mirrors  we  are  always  able  to  supply  ex-stock. 

What  do  I  get  for  my  money?  The  finest  security  mirrors 
available  plus  free  deterrent  notices.  Advice  and  written  information 
on  retail  security  is  available  free  of  charge  to  all  customers. 

How  can  I  find  out  more?  Just  send  off  the  coupon  below. 


r 
i 
i 
i 
i 
i 

L 


Please  send  me  full  details  of  all  Volumatic  anti-theft  mirrors. 

Name 

Company 


1 
I 

I 


Address 


I 
I 
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Kleenex  repeat 
purchase  offer 


Kleenex  for  Men  tissues  are  currently 
running  what  is  described  as  "the  biggest 
value  on-pack  offer  yet",  in  time,  the 
company  points  out,  for  the  onset  of  the 
colds  and  flu  season.  The  offer  is  for  a 
£0.30  book  of  three  lOp  repeat  purchase 
coupons  which  is  sent  to  the  consumer 
on  proof  of  purchase  of  two  tear  out 
strips  from  the  offer  packs.  Kimberly- 
Clark,  Larkfield,  Nr  Maidstone,  Kent. 

New  look  for  LRC 
baby  cream 

With  an  increase  of  3  per  cent  in  the 
birthrate  predicted  for  next  year,  LRC 
Products  say  that  they  are  confident  that 
sales  of  baby  products  will  also  grow. 
To  ensure  that  the  company  takes  advan- 
take  of  this  uplift  in  sales,  the  lOOg  size 
of  Woodward's  baby  cream  (£0.38)  has 
been  repackaged  to  conform  with  Wood- 


ward's gripe  water  and  teething  balm. 
The  jar  now  carries  the  Woodward's 
mother  and  baby  design  and  has  been 
given  a  new  streamlined  plastic  cap. 

From  now  until  spring,  full  page 
colour  advertisements  featuring  a  new 
baby  cartoon  will  be  appearing  in  mother 
and  baby  magazines.  Co-ordinated  show- 
cards  and  shelfstrips  are  also  available 
to  promote  the  range.  LRC  Products 
Ltd,  Sanitas  House,  Stockwell  Green, 
London  SW9  9JJ. 

Unichem  promotions 

The  main  promotion  feature  by  Unichem 
for  November  is  the  member  only  ruby 
anniversary  promotion  in  celebration  of 
the  company's  forty  years  in  pharma- 
ceutical wholesaling  (last  week,  p730). 
In  addition,  from  November  1  to  27 
Unichem  are  offering  a  "bargain  buy" 
promotion  of  a  wide  range  of  seasonal 


products,  as  follows:  —  Beechams 
Powders  +  hot  lemon,  Blisteze,  Butter- 
cup syrup.  Buttercup  baby  cough  linctus, 
Contac  400,  Famel  cough  syrup,  Famel 
honey  &  lemon  cough  linctus,  Famel 
honey  &  lemon  pastilles,  throat  pastilles 
and  children's  pastilles.  Galloways  cough 
syrup  and  Galloways  honey  &  lemon 
cough  syrup,  Hedex,  Lantigen  B,  Liqu- 
fruta  and  Liqufruta  pastilles,  Megge- 
zones,  Night  Nurse,  Owbridges  cough 
mixture,  Procol,  Pulmo  Bailly,  Ralgex 
spray,  balm,  stick  and  embrocation, 
Rinstead  pastilles,  Virol  and  Zubes  ori- 
ginal, lemon  &  honey.  Unichem  Ltd, 
Crown  House,  Morden,  Surrey. 

Tiger  Balm  packs 

Tiger  Balm  is  available  in  4g  tin  (£0.48) 
and  19g  jar  (£1.63)  and  not  as  stated 
last  week,  p730.  New  Era  Laboratories 
Ltd,  39  Wales  Farm  Road,  London  W3. 


PRESCRIPTION 
SPECIALITIES 

Long-acting 
Inderal 

Inderal  LA  for  the  once-daily  treatment 
of  angina  and  hypertension  have  been 
introduced  by  Imperial  Chemical  Indus- 
tries Ltd.  Each  capsule  contains  160  mg 
propranolol  hydrochloride  in  a  micro- 
spheroid  formulation.  Inderal  LA  are 
packed  in  blister  strips  containing  14 
capsules  (280;  £55.50  trade)  to  aid  patient 
compliance.  Imperial  Chemical  Industries 
Lid,  Pharmaceuticals  Division,  Alderley 
Park,  Macclesfield,  Cheshire  SK10  4TF. 

Searle's  new 
pouches 

Two  new  ranges  of  closed  stoma 
pouches,  Translet  Colosafe  and  Translet 
Supreme  have  been  launched  by  Searle 
Medical.  Translet  Colosafe  is  a  one-piece 
pouch,  using  a  microporous  hypoaller- 
genic  adhesive.  It  is  available  in  three 
capacities — no  1  for  paediatric  and 
"social"  use  (10  x  10  bags  £22.50  trade); 
no  2  for  normal  use  (10  x  10,  £23);  and 
no  3,  extra  capacity  (10  x  10,  £31.50). 

Translet  Supreme  is  a  two-piece  system 
with  a  totally  air-tight  pouch  fitting  with 
a  soft  plastic  seal  to  a  hypoallergenic 
body  seal.  The  two-piece  design  reduces 
the  number  of  adhesive  changes.  Sup- 
reme is  supplied  in  40mm  and  57mm  in 
a  carton  of  10  sets  of  six  pouches  and 
one  flange  (£15  trade). 


Spare  pouches  (10  x  10,  £19.50)  and 
flanges  are  available,  as  are  cotton- 
polyester  pouch  covers  (5,  £4.90).  Searle 
Medical,  PO  Box  88,  Lincoln  Road,  High 
Wycombe. 

Methotrexate 
injections 

Lederle  Laboratories  have  introduced 
two  additions  to  the  Methotrexate  inject- 
able range;  Methotrexate  injection  250mg 
(10mm  ampoules;  £25.88  trade)  and 
Methotrexate  powder  for  injection  500mg 
(one  vial;  £50.47)  trade),  Lederle  Labora- 
tories, division  of  Cynamid  of  Great 
Britain  Ltd,  Fareham  Road,  Gosport, 
Hants. 

Fluoro-uracil  change 

Roche  are  introducing  Fluoro-uracil  as 
a  new  ampoule  containing  250mg  fluoro- 
uracil  as  the  sodium  salt  in  10ml  water 
for  injection.  This  formulation  replaces 
the  current  one  containing  the  tris  salt 
in  5ml  water  for  injection.  The  price  of 
the  ampoules,  which  are  Prescription 
Only  and  hospital  only,  remains  the  same. 
Roche  Products  Ltd,  Broadwater  Road, 
Welwyn  Garden  City,  Herts. 

METOSYN  ointment 

Manufacturer  Stuart  Pharmaceuticals 
Ltd,  Carr  House,  Carrs  Road,  Cheadle, 
Cheshire  SK8  2EG 

Description  Fluocinonide  0.05  per  cent  in 
a  petroleum  base 

Indications  As  for  Metosyn  FAPG 
cream,  but  particularly  suitable  for  dry 
scaly  lesions 


Contraindications,  etc  As  for  Metosyn 
FAPG  cream 

Dispensing  diluent  Recommended  that 
product  is  used  undiluted  but  if  a  dilu- 
tion required,  white  soft  paraffin  to  be 
used 

Packs  25g  tubes  (£0.84  trade) 
Issued  November  1978 

MICROVAL  tablets 

Manufacturer  Wyeth  Laboratories, 
Huntercombe  Lane  South,  Taplow, 
Maidenhead,  Berks 

Description    White    tablets  containing 
Levonorgestrel  30  meg 
Indications  As  an  oral  contraceptive 
Contraindications,   etc    As   with  other 
progestogen  oral  contraceptives 
Dosage   One   daily,    without   a  break, 
starting  first  day  of  menstruation 
Packs  35  tablets  (£0.71  trade) 

PEVARYL  cream 

Manufacturer  Ortho  Pharmaceutical 
Ltd,  Saunderton,  High  Wycombe,  Bucks 
Description  A  white  cream  containing 
econazole  nitrate  1  per  cent 
Indications  A  broad  spectrum  antifungal 
agent  for  the  treatment  of  fungal  in- 
fections 

Method  of  use  Rubbed  gently  into 
affected  area  two  or  three  times  daily. 
In  nail  infections,  to  be  applied  once 
daily  and  covered  with  an  occlusive 
dressing 

Precautions   If  hypersensitivity  occurs, 
use  of  cream  should  be  discontinued 
Side  effects  Transient  local  mild  irrita- 
tion may  occur  rarely 
Packs  30g  tube  (£2.50  trade) 
Supply  restrictions  Prescription  only 
Issued  November  6,  1978 
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When  your  customers  come  looking  for 
relief  from  their  mild  sore  throats  and  mouth 
irritations,  Tyrozets'  are  a  winning  line  - 
mild,  pleasant  tasting,  and  very  effective. 

To  really  win  this  winter,  make  sure  you  get 
all  details  of  the  Tyrozets'  Autumn/Winter 
Bonus  Offer,  and  stock  up  now. 

4  November  1978 


TYROZETS 

a  'pharmacy-only'  product 

Each  'Tyrozets'  lozenge  contains  1  mg  tyrothncin  and  5 mg  benzocame  BP 
(M(S)D)    Detailed  information  is  available  on  request. 


MERCK    ®  denotes  re§lstered  trademark. 
SHAR  P     Merck  Sharp  &  Dohme  Limited,  Hoddesdon,  Hertfordshire  EN11 9BU 
DOHME    Telephone  Hoddesdon  67272 
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DO  THESE  SOUND  LIKE  ANY 
OF  YOUR  CUSTOMERS? 


THE  DRY  CROAKING  CUSTOMER. 


THE  HUSKY  BARKING  CUSTOMER. 

Blame  Winter. 

It  brings  out  the  animal  noises  in  everyone. 
And  all  of  a  sudden  you  find  them  croaking  for  Owbridge's. 
Barking  for  Owbridge's.  Even  grunting  for  Owbridge's. 

Because  they  see  Owbridge's  advertised  in  the  National 
Press;  Owbridge's  in  Women's  Magazines;  Owbridge's  everywhere. 
What  luck  you've  got  something  to  keep  them  all  quiet. 
Like  Owbridge's  for  instance. 


THE  GRUMPY  GRUNTING  CUSTOMER. 
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SOOTHES  AND  RELIEVES 
DRY  CROAKING,  HUSKY  BARKING, 
GRUMPY  GRUNTING  COUGHS. 

Chefaro  Proprietaries  Ltd,  Crown  House,  Morden,  Surrey.  Tel:  01-542  3402. 
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Cfb  SUPPLEMENT 


Coughs  and  colds 


Counterprescribing  for  coughs 

by  A.  Li  Wan  Po,  PhD,  MPS  and  C.  Haddon,  BPharm,  MPS,  department  of  pharmacy,  University  of  Aston 


One  of  the  most  frequent  requests  in 
pharmacies  is  for  the  recommendation  of 
a  cough  mixture  (1,  2).  However,  it  is 
not  always  easy  to  determine  what  type 
of  cough  preparation  should  be  supplied, 
and  often  whether  any  should  be  recom- 
mended at  all. 

Coughing  is  a  natural  mechanism  of 
defence,  its  purpose  being  the  removal 
of  foreign  materials  and/or  excess  secre- 
tions from  the  lower  respiratory  tract 
(3-5).  The  initiation  of  the  cough 
mechanism  starts  in  the  lungs  with  the 
stimulation  of  sensory  cough  receptors 
(6).  The  impulses  are  passed  along  sen- 
sory nerves  to  the  cough  centre,  a  co- 
ordinating neuronal  network  in  the  brain 
medulla.  Messages  from  the  cough 
centre  are  passed  along  cholinergic  path- 
ways to  the  diaphragm,  intercostal  and 
abdominal  muscles. 

The  initial  irritation  of  the  lungs  by 
chemical  or  mechanical  stimuli  was  once 
believed  to  initiate  the  cough  reflex 
directly,  but  later  it  was  proposed  (7) 
that  irritation  of  the  lungs  causes  local 
bronchoconstriction,  either  directly  or  via 
a  reflex,  and  that  this  bronchoconstric- 
tion then  causes  stimulation  of  the  cough 
receptors. 

On  reaching  the  respiratory  muscles, 
the  efferent  impulses  from  the  brain 
cause  a  number  of  events  to  happen — 
a  deep  inspiratory  gasp,  and  closure  of 
the  glottis;  sudden  contraction  of  the 
respiratory  muscles;  explosive  release  of 
air  following  abrupt  relaxation  of  the 
glottis;  and  a  post-tussive  prolonged  in- 
spiration. 

Irritant  coughs 

Coughs  may  be  present  in  healthy 
individuals,  due  to  an  irritant  inhaled 
from  the  atmosphere,  and  they  may  also 
be  present  in  many  respiratory  disorders 
ranging  from  the  common  cold  to  chro- 
nic bronchitis  or  carcinoma  of  the  lung 
(6,  8).  In  chronic  respiratory  disorders, 
coughing  is  a  necessary  mechanism,  re- 
moving accumulated  sputum  from  the 
respiratory  tract,  while  in  certain  other 
disorders,  for  example,  whooping  cough 
or  intractable  cough  due  to  lung  carci- 
noma, cough  suppression  should  be  con- 
sidered to  relieve  pain,  or  in  the  case  of 
whooping  cough  to  prevent  the  severe 


paroxysms  of  cough  which  may  lead  to 
vomiting. 

These  conditions,  however,  should  be 
dealt  with  under  medical  supervision, 
leaving  only  coughs  due  to  acute  condi- 
tions available  for  over  the  counter 
prescribing  or  self-medication.  Acute 
conditions  include  colds,  influenza,  aller- 
gic conditions  and  mild  bronchitis,  and 
the  coughs  associated  with  all  of  these 
may  be  suitable  for  treatment.  It  is 
Iherefore  very  important  for  the  phar- 
macist to  determine  the  cause  of  the 
cough  before  going  ahead  with  recom- 
mendations for  treatment.  Questions 
should  be  put  to  the  patient  to  ascertain 


how  long  the  cough  has  been  present, 
whether  it  is  a  recurring  symptom,  whe- 
ther it  is  dry  or  productive  and  whether 
there  are  any  accompanying  symptoms. 
The  presence  of  thick,  coloured  or  exces- 
sive watery  sputum  may  indicate  more 
severe  conditions,  as  may  severe  pain  or 
very  noisy  wheezing.  Mild  pain  and 
wheezing  may.  however,  be  present  in 
acute  conditions. 

Having  ascertained  that  the  cough  is 
a  symptom  of  an  acute  condition,  the 
pharmacist  must  then  decide  whether 
treatment  is  applicable.  Since  acute 
coughs  are  normally  self-limiting,  it  may 


seem  unrealistic  to  attempt  any  treat- 
ment at  all,  and  because  they  are  self- 
limiting,  cough  preparations  should  never 
be  given  for  more  than  about  10  days 
without  medical  attention.  The  only  rea- 
son, therefore,  for  recommending  a 
cough  preparation  is  to  relieve  or  control 
the  cough  for  the  duration  of  the  con- 
dition. This  may  be  useful  when  a  cough 
is  unproductive  and  troublesome  at 
night,  or  at  work,  but  it  must  be  re- 
membered that  coughing  is  a  natural 
mechanism  and  its  suppression  is  not 
always  wise. 

Treatment 

There  is  a  very  wide  range  of  products 
available  for  the  treatment  of  coughs, 
adding  to  the  difficulty  of  over-the- 
counter  prescribing,  and  many  products 
consist  of  mixtures  of  a  number  of 
ingredients  (p779).  In  fact  very  little 
scientific  or  objective  evidence  is  present 
for  the  effectiveness  of  any  of  the  ingre- 
dients, due  mainly  to  the  difficulty  of 
setting  up  experimental  coughs  in  ani- 
mals and  to  the  subjective  nature  of 
results  obtained  in  humans  (3,  6,  9-13). 

The  ingredients  of  cough  preparations 
may  be  divided  into  two  main  groups, 
each  with  several  sub-groups : 

1.  The  antitussive  agents  or  cough  sup- 
pressants are  those  used  in  non-produc- 
tive cough  to  reduce  the  frequency  and 
intensity  of  coughing. 

2.  The  expectorants  and  mucolytic  agents 
are  used  in  productive  coughs  to  increase 
bronchial  secretion,  causing  a  less  tena- 
cious sputum,  and  thus  increasing  the 
effectiveness  of  the  cough. 

Antitussives 

Antitussives  suppress  coughing  by  an 
inhibitory  action  on  some  part  of  the 
cough  reflex,  either  centrally  in  the  brain 
medulla,  or  peripherally.  The  majority 
of  antitussive  agents  belong  to  the  cen- 
trally-acting group,  their  action  being  to 
depress  the  cough  centre  and  thereby 
increasing  its  threshold  to  incoming 
stimuli  (5).  A  major  disadvantage  of  this 
class  of  drugs  is  that  their  central  action 
is  not  very  selective,  and  general  CNS 
depression  may  result,  with  the  serious 
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side  effect  of  depression  of  the  respira- 
tory centre,  although  this  usually  hap- 
pens only  with  high  doses. 
Narcotic  antitussives  Most  of  the  cen- 
trally acting  drugs  used  in  the  treatment 
of  cough  are  morphine-like  (14),  and 
morphine  itself  is  used  in  some  prepara- 
tions,   for    example,    ipecacuanha  and 
morphine  mixture.  Codeine  is  the  most 
important  in  this  class  of  drugs,  and  is 
still  used  as  a  standard  against  which  the 
potencies  of  potential  new  antitussives 
are  measured  (15).  The  side  effects  of 
these  drugs  vary  from  one  to  another, 
the  most  serious  side  effects  being  those 
of  addiction,  respiratory  depression  and 
gastrointestinal  tract  suppression  giving 
rise  to  constipation  (15,  16).  The  doses 
used   in  cough   suppression   are  lower 
than  those  used  for  analgesic  effects. 
Codeine  acts  centrally  by  a  depression  of 
the  cough  centre  to  nervous  influences 
arising  from  the  lungs  (7)  although  its 
mode  of  action  is  not  fully  understood 
in    terms    of   electrical    and  chemical 
events.  It  is  known  to  cause  broncho- 
constriction  (15,  1)  and  therefore  should 
not  be  given  to  asthmatics.  Its  major 
side  effects,  respiratory  depression  (10) 
and  dependence,  are  less  than  those  of 
morphine  and,  when  given  in  therapeutic 
doses  for  short  periods  of  time,  should 
not  be  important.  However,  it  can  be  a 
toxic  substance   and   overdosage,  espe- 
cially in  children,  may  prove  dangerous. 
The  constipating  effects  of  codeine  are 
again  less  than  morphine  (16).  Although 
a  reduction  in  the  frequency  of  cough- 
ing has  been  claimed  (18),  it  is  not 
proven,  and  other  workers  have  reported 
that  no  objective  results  could  be  ob- 
tained (12,  19). 

Pholcodine  is  widely  used  in  cough  sup- 
pression, and  is  considered  non-addictive 
(15,  16).  Its  general  side  effects  are  less 
than  those  of  codeine,  but  it  has  a 
greater  sedative  effect.  This  sedative 
effect  is  also  thought  to  reduce  local 
irritation  of  the  respiratory  tract. 
Dihydrocodeine  and  dihydrocodeinone 
are  both  used  in  some  preparations,  al- 
though their  use  seems  to  be  unjustified. 
They  have  no  advantage  over  codeine, 
have  greater  side  effects  and  are  more 
addictive.  Hence  they  are  not  normally 
used  in  non-prescription  products. 
Non-narcotic  antitussives.  These  drugs, 
although  chemically  related  to  the  nar- 
cotics, have  no  analgesic  or  addictive 
properties,  and  so  are  considered  safe 
antitussive  agents  (4). 
Dextromethorphan  has  an  antitussive 
activity  reported  to  be  equal  to  that  of 
codeine  (4,  15).  In  very  high  doses  it  can 


produce  respiratory  depression  (10),  and 
is  contraindicated  in  asthmatics  because 
it  causes  release  of  histamine  (16). 
Noscapine  is  a  non-addictive  derivative 
of  opium.  It  causes  slight  bronchodila- 
tion  (17)  and  stimulates  respiration. 
Except  for  its  antitussive  effect,  it  has 
no  CNS  depressant  effects  in  the  thera- 
peutic dose  range.  It  is  the  least  toxic 
of  the  opium  alkaloids,  but  there  is  little 
objective  evidence  for  its  activity. 

Bronchodilators 

The  ability  of  bronchodilators  to  inhibit 
the  cough  reflex  while  having  no  central 
depressant  or  local  anaesthetic  action 
was  a  contributing  factor  in  the  deve- 
lopment of  the  theory  that  broncho- 
constriction  is  an  important  event  in  the 
initiation  of  the  cough  reflex  (7). 

Sympathomimetic  agents  and  xan- 
thines are  important  bronchodilators 
used  as  antitussives  (20).  Their  addition 
to  cough  remedies  can  be  justified,  in 
part,  by  experimental  observations  in 
animals,  although  clinical  studies  are 
lacking  to  support  their  widespread  use 
(21).  Their  main  use  is  in  the  treatment 
of  asthma,  although  they  do  possess 
some  decongestant  activity  (22). 

Sympathomimetics  frequently  used  in 
cough  preparations  include  ephedrine, 
pseudoephedrine,  phenylpropanolamine 
and  phenylephrine.  Side  effects  common 
to  all  sympathomimetic  agents  must  be 
considered,  in  addition  to  specific  con- 
traindications, for  example,  in  digitalised 
patients,  in  the  presence  of  antihyper- 
tensive therapy,  and  in  conjunction  with 
tricyclic  antidepressants  and  monoamine 
oxidase  inhibitors.  Common  side  effects 
include  headache,  nausea,  vomiting  and 
anxiety,  ie  general  CNS  stimulation. 
Xanthenes,  such  as  theophylline  are  also 
used  in  a  few  preparations  but  have 
many  side  effects  due  to  their  CNS 
stimulant  action. 


Demulcents  are  included  in  cough  pre- 
parations because  they  give  mechanical 
relief  by  coating  the  irritated  membranes 
of  the  upper  respiratory  tract.  The  more 
viscous  products  are  usually  more  effec- 
tive. An  example  of  a  demulcent  pre- 
paration is  simple  linctus. 

Expectorants 

The  second  type  of  cough  preparations 
are  the  expectorants.  They  are  intended 
to  promote  the  removal  of  sputum  from 
the  bronchial  tree  (21).  However,  there 
is  little  scientific  evidence  that  any  of  the 
expectorants  have  this  quality,  and  their 
use  is  dependent  on  subjective  expe- 
rience (16).  Many  traditional  expecto- 
rants owe  their  action  not  to  any  specific 
effect  in  stimulating  cough,  but  to  their 
action  as  emetics  and  irritants  (23).  This 
is  true  of  ammonium  chloride,  ipeca- 
cuanha, and  iodide  when  used  in  the 
low  doses  in  traditional  preparations. 

Two  of  the  most  important  factors  in 
adequate  expectoration  of  tenacious  bron- 
chial secretions  are  adequate  hydration 
and  physiotherapy.  Indeed,  it  has  been 
suggested  (24)  that  water  might  be  the 
best  expectorant.  Hydration  is  always 
indicated  in  cough  due  to  upper  respira- 
tory tract  infections  in  children,  and  so 
a  good  recommendation  to  patients  is  to 
have  plenty  of  hot  drinks  and  to  use 
steam  inhalations  (3). 
Volatile  oils.  These  include  the  oils  of 
pine,  anise,  eucalyptus,  lemon  and  tur- 
pentine, and  terpenes,  eg  camphor, 
menthol  and  thymol.  They  have  all  been 
shown  to  increase  secretion  in  guinea 
pigs  after  inhalation  (25),  an  effect  which 
is  probably  due  to  a  direct  irritant 
action  on  the  secretory  cells  of  the 
upper  respiratory  tract.  The  inhalation  of 
terpenes  can  be  hazardous,  overdosage 
causing  headache  and  nausea,  or  in  ex- 

Continued  on  p776 


4  November  1978 


Chemist  &  Druggist  775 


Coughs  and  colds 


OTC  cough 
preparations 

Continued  from  p775 

treme  cases,  coma  and  death  (16).  Special 
caution  should  be  given  to  menthol 
because  of  hypersensitivity  reactions 
especially  in  children.  The  inhalation  of 
benzoin  is  not  justified  as  an  expectorant, 
any  action  being  due  probably  to  the 
inhalation  of  water  vapour  (21).  Volatile 
oils  are  often  included  in  oral  prepara- 
tions but  have  little  use,  except  for  taste. 
Inorganic  and  organic  ions.  Iodides,  in 
large  doses,  may  be  absorbed  from  the 
stomach,  and  secreted  in  the  lungs  to 
give  local  irritation.  The  main  action  of 
ions,  however  is  an  emetic  one,  or  due 
to  gastric  or  duodenal  irritation  which 
sets  up  local  reflexes  resulting  in  reflux 
stimulation  of  the  bronchial  secretory 
cells  (23). 

Guaiphenesin  has  been  claimed  to  have 
a  specific  expectorant  action.  It  has  been 
suggested  that  it  is  secreted  into  the 
lungs  from  the  systemic  circulation,  caus- 
ing an  increased  secretion  via  vagal  sti- 
mulation (26).  It  may  also  have  an  anti- 
tussive action,  which  has  been  shown  in 
clinical  trials  by  the  effect  of  decreasing 
the  severity  and  frequency  of  coughing 
(27).  This  effect,  although  by  no  means 
certain,  could  be  due  to  an  increased 
secretion  decreasing  the  necessity  to 
cough. 

Antihistamines 

These  drugs  are  frequently  used  in  cough 
preparations,  and  have  been  claimed  to 
have  some  antitussive  activity  (28).  Their 
main  use  is  in  reducing  the  symptoms  of 
coughs  combined  with  allergic  condi- 
tions, and  in  drying  up  secretions  asso- 
ciated with  the  common  cold.  This  latter 
effect,  however,  is  not  a  favourable  one 
when  treating  coughs.  The  main  side 
effect  of  antihistamines  is  sedation 
(29,  30)  which  sometimes  renders  pre- 
parations containing  them  useless  for 
people  at  work,  especially  in  jobs  where 
driving  or  operating  machinery  is  re- 
quired. Headache,  nausea,  blurred  vision 


and  constipation  are  also  side  effects  of 
antihistamines. 

Diphenhydramine  deserves  special 
mention  because  of  its  popularity  and 
because  of  the  growing  evidence  for  its 
effectiveness.  It  is  being  increasingly 
accepted  (31,  32)  for  the  relief  of  cough. 
In  one  recent  double-blind  cross  over 
study  (33)  25  mg  every  four  hours  for 
four  doses  produced  a  statistically  and 
clinically  significant  reduction  in  fre- 
quency of  cough  compared  to  placebo. 
Drowsiness  was  however  a  common  side 
effect. 

Dosage  form 

The  classical  treatment  for  a  cough  is 
still  a  linctus  or  a  mixture.  However, 
there  has  always  been  a  demand  for  alter- 
native dosage  forms.  Although  on  the 
Continent,  solid  dosage  forms  and  sup- 
positories are  relatively  commonly  used 
for  the  relief  of  cough,  in  Britain,  only 
lozenges  and  pastilles  need  be  con- 
sidered. There  are  basically  two  types  of 
cough  lozenges  on  the  market;  those  con- 
taining ingredients  which  have  been 
reported  to  have  antitussive  activity  and 
those  which  contain  essentially  inert  ingre- 
dients. Volatile  oils  are  common  ingre- 
dients of  the  latter  groups  while 
dextromethorphan  and  diphenhydramine 
are  examples  of  ingredients  of  the  first 
group  of  pastilles.  Some  patients  find 
relief  from  sucking  pleasantly  flavoured 
lozenges  probably  as  a  result  of  reflex 
secretion  of  saliva.  Hence  for  these 
patients,  lozenges  are  suitable.  It  is  how- 
ever debatable  whether  drugs  such  as 
antihistamines  which  are  known  to  sen- 
sitise upon  topical  application  should  be 
formulated  as  lozenges. 

Diabetic  cough  preparations 

Few  proprietary  cough  preparations  are 
made  specifically  for  diabetic  patients. 
One  of  the  most  difficult  tasks  for 
pharmacists  in  this  respect,  is  the 
recommendation  of  alternatives  to  named 
products.  Several  official  preparations 
may  be  recommended  for  patients 
with  controlled  diabetes.  Ammonia  and 
ipecacuanha  mixture,  ipecacuanha  and 
morphine  mixture  and  ammonium 
chloride  and  morphine  mixture  are  ex- 


amples. Although  these  products  contain 
liquorice  liquid  extract  which  in  turn 
contains  sucrose,  the  small  amount  pre- 
sent is  unlikely  to  produce  any  rise  in 
blood  sugar  in  patients  with  controlled 
diabetes. 

Cough  linctuses  formulated  as  syrups 
contribute  about  20  kcals  per  spoonful 
so  that  in  most  diabetic  patients  up  to 
five  5ml  spoonfuls  daily  are  unlikely  to 
cause  much  difficulty.  However,  from  a 
psychological  point  of  view,  these  pro- 
ducts are  best  avoided  in  all  diabetic 
patients.  In  advising  them,  it  is  also 
worth  recommending  that  they  do  not 
select  cough  preparations  with  high 
alcohol  contents.  Since  sorbitol  orally 
does  not  affect  the  blood  sugar  of 
patients  with  controlled  diabetes,  it  is  a 
useful  sweetening  agent  for  diabetic 
cough  preparations.  Diabetic  codeine 
linctus  BPC  is  an  example  of  a  product 
containing  sorbitol. 

Miscellaneous  ingredients 

Anticholinergics,  for  example  hyoscine 
and  atropine  may  be  used.  Apart  from 
some  bronchodilation,  their  action  is 
due  to  a  reduction  of  secretions.  They 
have  many  unpleasant  side  effects,  and 
their  use  seems  unjustified.  Analgesics 
such  as  paracetamol  are  included  in  some 
preparations.  They  have  no  effect  on  the 
cough  reflex,  but  are  included  for  the 
reduction  of  concurrent  symptoms  of 
headache. 

Combined  preparations 

Many  cough  preparations  contain  hoth 
antitussive  and  expectorant  ingredients. 
There  is  no  scientific  reasoning  behind 
this  (23,  24),  although  suggestions  have 
been  made  that  the  combinations  pro- 
duce a  less  frequent  but  more  productive 
cough.  Such  suggestions,  however  seem 
unlikely  to  be  substantiated.  Tt  has  also 
been  suggested  that  codeine  reduces  bron- 
chial secretion,  and  that  this  is  counter- 
acted by  an  expectorant  (35).  There  is  no 
evidence,  however,  that  any  expectorant 
can  counter  the  effect  of  codeine,  and 
this  idea  is  certainly  inapplicable  to 
other  antitussives. 
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If  you  check  your  stocks  of  cough  and 
medicines  and  find  that  less  than  a  third  are 
by  Vicks,  you  may  not  have  enough  Vicks 

Why  Not?  Because  Vicks  are  No.  1 
in  coughs  and  colds  with  10  different 
products  accounting  for  one  third  of 
the  total  market 

Products  like  Vicks  MediNite; 
Vicks  pioneered  nighttime  cold 
medicines.  Like  Vicks  Sinex, 
dominating  the  nasal  spray  market 
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VapoRub,  the  classic  Vicks  product, 
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range  of  display  material,  but  also  Vicks  is 
investing  £2  million  this  year  in  advertising. 

The  results:  of  the  last  7  successfu 
new  products  of  importance  in  this  field, 
5  have  come  from  Vicks.  Like  Vicks 
Cough  Calmers,  last  year's  successfu 
new  cough  remedy.  And  look  out  for 
Vicks  Double  Action,  this  year's 
winner  in  medicated  lozenges. 

Sales  of  Vicks  medicines  have 
multiplied  6  times  over  in  the  last 
5  years.  So  if  you'd  like  healthier  salee 
now  you  know  the  remedy:  healthier 
stocks  of  Vicks. 

Order  now  from  your  usual 
wholesaler  or  your  Richardson- 
Merrell  representative. 
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Product 

Actifed  Co  linctus 

Actifed  syrup 
Antussin 

Benafed 


Benylets 

Benylin 
expectorant 

Benylin 
paediatric 

Benylin 
forte 

Boots  bronchial 
cough  mixture 

Boots  catarrh 
cough  syrup 

Boots 
childrens' 
cough  linctus 

Bronskels 

Buttercup  syrup 


Cabdrivers  adult 
linctus 


Cabdrivers 
junior  linctus 

Campbells  cherry 
cough  syrup 

Castellan  No  10 


Cosylan 
Cough  Lemsip 
Covonia 

Dexylets 

Famel 
syrup 

Fisherman's 
Friend 

Galloways 


Manufacturer 

Wellcome 

Wellcome 
Sterling  Health 

Parke  Davis 

Parke  Davis 
Parke  Davis 


Boots 
Boots 
Boots 


Smith  Kendon 
LRC  Products 


Halas 

Halas 
Boots 

Ayrton  Saunders 

Parke  Davis 
Reckitt  &  Colman 
Thornton  &  Ross 

Parke  Davis 
Optrex 


Lofthouse  of 
Fleetwood 

LRC  Products 


Dose* 

5  ml 
5  ml 
5  ml 

5  ml 

1  lozenge 
5  ml 


5  ml 
10  ml 


1  pastille 
5  ml 


10  ml 


5  ml 
1  sachet 


1  lozenge 


1  lozenge 


5  ml 


*  NB — Dose  =  dose  containing 
given  quantities  of  ingredients 


Ingredients 

Triprolidine  HCI  1.25  mg,  pseudoephedrine 
HCI  30  mg,  codeine  phosphate  10  mg 

Triprolidine  HCI  1.25  mg,  pseudoephedrine 
HCI  30  mg 

Dextromethorphan  HBr  5.28  mg,  phenyle- 
phrine HCI  3.52  mg,  ammon  chloride 
44  mg,  ipecac  liquid  extract  0.005  ml 

Diphenhydramine  HCI  12.5  mg,  dextrome- 
thorphan HBr  15  mg,  pseudoephedrine 
HC1  30  mg,  ammonium  chloride  125  mg, 
sodium  citrate  57  mg,  menthol  1  mg 

Diphenhydramine  HCI  5  mg,  ammonium 
chloride  50  mg,  sodium  citrate  10  mg 

Diphenhydramine  HCI  14  mg,  ammonium 
chloride  135  mg,  sodium  citrate  57  mg, 
menthol  1.1  mg 

Diphenhydramine  HCI  7  mg,  sodium  citrate 
28.5  mg,  menthol  0.55  mg 

Diphenhydramine  HCI  14  mg,  dextrome- 
thorphan HBr  6.5  mg,  sodium  citrate  57  mg, 
menthol  1.1  mg 

Ammon  chloride  150  mg,  ammon  carb 
100  mg,  guaiphenesin  32.5  mg 

Codeine  phosphate  3  mg,  creosote  0.015 
ml,  calcium  lactophosphate  23  mg 

Ephedrine  HCI  0.06%,  citric  acid  1% 
ipecac,  liq  ext  0.125%,  sodium  benzoate 
0.2%,  tolu  syrup  28%,  chloroform  0.33% 

Pholcodine  2  mg 

Squill  liq  ext  0.0031  ml,  strong  ginger  tinct 
0.001  ml,  chloroform  spirit  0.0995  ml, 
acetic  acid  0.19  ml,  capsicum  tinct  0.029 
ml,  chloroform  0.024  ml 

Codeine  phosphate  0.23%,  pulmilio  pine 
oil  0.03%,  terpin  hydrate  0.23%,  eucalyp- 
tus oil  0.05%,  menthol  0.14%,  glycerol 
16.5%,  alcohol  (90%)  15.8%,  glucose 
syrup  56.7% 

Ephedrine  HCI  0.12%,  vinegar  of  ipecac 
4.17%,  red  poppy  syrup  8.33%,  anise 
syrup  4.17% 

Morphine  HCI  2  mg,  nitric  acid  0.03  ml, 
squill  syrup  0.83  ml,  rectified  spirit  0.06  ml, 
dil.  acetic  acid  0.2  ml,  sucrose  4  g 

Morphine  HCI  0.025%,  ether  0.375%, 
liquorice  liq.  ext.  1%,  chloroform  0.5%, 
squill  liq  ext.  1.5%,  anise  oil  0.094%, 
acetic  acid  0.48%,  peppermint  oil  0.094% 

Dextromethorphan  HBr  13.5  mg 

Noscapine  15  mg,  ascorbic  acid  50  mg 

Dextromethorphan  HBr  0.075%,  guaiphe- 
nesin 0.5%,  menthol  0.05%,  eucalyptol 
0.03% 

Dextromethorphan  HBr  2.5  mg,  phenyle- 
phrine HCI  500  meg 

Creosote  0.335%,  calcium  lactate  0.051%, 
calcium  hydrogen  phosphate  0.01%, 
codeine  0.03%,  liquid  glucose  94% 

Eucalyptus  oil  0.153%,  liquorice  extract 
7.317%,  cubeb  oil  0.305%,  menthol  0.9%, 
capsicum  tinct  0.02% 

Ipecac  liq  ext  0.0045  ml,  squill  vinegar 
0.0267  ml,  ether  0.0028  ml,  acetic  acid 
0.21  ml,  chloroform  0.01  ml 


Notes 


Expectorant  & 
antitussive 

Expectorant  & 
antitussive 


Expectorant  & 
antitussive 


Expectorant  & 
antitussive 


Expectorant  & 
antitussive 
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Product 

Hacks 


Hills 

Bronchial 
Balsam 


Hills 

Junior 

Balsam 


Liqufruta 
(standard) 


Linctifed 
expectorant 

Linctifed 
paediatric 

Lotussin 


Meggezones 

Muflin 
syrup 

Nirolex 

Owbridges 

Parkers 

Pavacol  D 
Phenergan  Co 

Phensedyl 
Pholcolix 

Pholcomed 

Pholcomed  Forte 

Pholtex 

Potter's 

catarrh 

pastilles 

Syrtussar 

Tercolix 

Tixylix 


Manufacturer 

Barker  & 
Dobson 


Hills 

Pharmaceuticals 


Hills 

Pharmaceuticals 


LRC  Products 


Dose 


Wellcome 


Searle 

Plough  Ltd 
Concept 

Pharmaceuticals 

Boots 

Chefaro 


May  &  Baker 
Warner 

Medo 

Medo 
Riker 

Potter  &  Clarke 
Ltd 

Armour 
Vestric 
May  &  Baker 


5  ml 


10  ml 

1  pastille 
5  ml 

5  ml 


Parke  Davis  5  ml 

WB  Pharmaceuticals  5  ml 
May  &  Baker  5  ml 


5  ml 

5  ml 

5  ml 
5  ml 


5  ml 


5  ml 


5  ml 


Ingredients 

Menthol  0.18%,  coltsfoot  ext  =  0.008% 
colts  foot,  eucalyptus  oil  0.15%,  hore- 
hound  ext=0.03%  horehound,  anise  oil 
0.11%,  compound  benzoin  tinct  0.02%, 
tolu  liquid  0.02%,  sucrose  63.7% 

Ammonium  acetate  3.6%,  squill  vinegar 
6.25%,  antimony  potassium  tartrate  0.03%, 
morphine  acetate  0.06%  0.03%,  capsicum 
tinct  0.21%,  acetic  acid  (80%)  2.2%, 
compound  benzoin  tinct  6.25%,  simple 
lobelia  tinct  2.5% 

Compound  benzoin  tincture  3.125%,  ipecac 
liq  ext  0.2%,  simple  lobelia  tinct  1.25%, 
acetic  acid  (80%)  1.13%,  capsicum  tinct 
0.1%,  ammon  acetate  1.8%,  squill  vine- 
gar 3.12% 

Water  soluble  constituents  of  linseed 
0.66%,  chondrus  0.4%,  and  chamomile 
0.125%,  garlic  oil. 0.013%,  ipecac,  liq.  ext. 
0.165%,  peppermint  oil  0.104%,  liquorice 
juice  0.75%,  anise  oil  0.052%,  burnt  sugar 
1.25% 

Pseudoephedrine  HCI  20  mg,  triprolidine 
HCI  1.25  mg,  codeine  phosphate  7.5  mg, 
guaiphenesin  100  mg 

Pseudoephedrine  HCI  12  mg,  triprolidine 
HCI  0.6  mg,  codeine  phosphate  3  mg, 
guaiphenesin  50  mg 

Diphenhydramine  HCI  10  mg,  dextrome- 
thorphan HBr  12.5  mg,  ephedrine  HCI 
15  mg,  guaiphenesin  100  mg 

Menthol  16  mg,  benzoin  5.5  mg,  liquorice 
extract  8  mg 

Dextromethorphan  HBr  10  mg,  pheniramine 
maleate  7.5  mg,  sodium  citrate  130  mg, 
citric  acid  20  mg 

Guaiphenesin  50  mg,  ephedrine  HCI  15  mg, 
menthol  1  mg,  glycerol  1  ml 

Cetylpyridinium  chloride  0.025%,  anise  oil 
0.051%,  clove  oil  0.051%,  capsicum  tinct 
0.51%,  acetic  acid  1.2%,  strong  ammon 
acet  sol  3.194% 

Diphenhydramine  HCI  14  mg,  pseudoephe- 
drine HCI  10  mg,  sodium  citrate  57  mg 

Pholcodine  15  mg,  phenyltoloxamine  10  mg 

Promethazine  HCI  5  mg,  ipecac  liq  ext 
0.01  ml,  potassium  guaiacolsulphonate  45 
mg,  citric  acid  65  mg 

Promethazine  HCI  3.6  mg,  codeine  phos- 
phate 9  mg,  ephedrine  HCI  7.2  mg 

Paracetamol  150  mg,  pholcodine  5  mg, 
phenylpropanolamine  12.5  mg 

Pholcodine  5  mg,  papaverine  HCI  1.25  mg 

Pholcodine  19  mg,  papaverine  HCI  5  mg 
Pholcodine  15  mg,  phenyltoloxamine  10  mg 
Sylvestors  pine  oil  0.41,  pamilio  pine  oil 
0.41,  eucalyptus  oil  0.02,  creosote  0.20, 
menthol  0.83,  thymol  0.02,  aqueous  extrac- 
tive of  marshmallow  0.50 
Dextromethorphan   HBr   10   mg,  phenira- 
mine maleate  7.5  mg,  sodium  citrate  130 
mg,  citric  acid  20  mg,  chloroform  15  mg 
Codeine  phos  15  mg,  pumilio  pine  oil, 
0.003  ml,  terpin  hydrate  30  mg,  cineole 
0.004  ml,  glycerol  2  g 
Promethazine    HCI    1.5    mg,  pholcodine 
citrate  1.5  mg,  phenylpropanolamine  HCI 
5  mg 


Notes 
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Expectorant  & 
antitussive 


Expectorant  & 
antitussive 


suitable  for 
diabetics 


Diabetic 
available 


linctus 


Expectorant  & 
antitussive 

Expectorant  & 
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Benylin  &  Parker^* 

cough  linctus 


THE  TOP-SELLING  RANGE 
OF  COUGH  TREATMENTS 

effective,  profitable  and  pharmacy-only 
established  and  supported  by 
pharmacy  recommendation 


Benylin  Expectorant        Benylin  Fortified  Benylin*  Paediatric  Parker's*  Cough 

for  the  chesty  cough         Linctus  for  the  dry,  specially  formulated         Linctus  decongestant 

irritating  cough  for  children  formula  for  the  coughs 

that  come  with  colds 
and  'flu 


PARKE-DAVIS 

market  leaders  in  cough  treatment 


'Trade  mark  796492 
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Coughs  and  colds 


Promotion  plans  to  aid  self-help 


The  Government's  campaign  earlier  this 
year  to  persuade  the  public  to  self-medi- 
cate their  minor  complaints  instead  of 
joining  the  ever-growing  queues  at  the 
surgery  will  hopefully  show  its  first 
results  this  winter.  Coughs  and  colds  are, 
of  course,  "classic"  minor  ailments  and 
the  pharmacist  and  his  counter  staff 
should  be  on  the  alert  for  these  diverted 
patients.  But  personal  service  will  be 
what  these  patients  expect  and  the  phar- 
macist should  make  sure  that  his  staff 
are  well-trained,  sympathetic  and  know- 
ledgeable. 

An  independent  audit  has  shown  that, 
despite  the  closure  of  pharmacies, 
especially  in  rural  areas,  both  indepen- 
dent and  multiple  chemists  are  gaining 
a  share  of  the  coughs,  colds  and  'flu 
market  from  other  outlets.  One  reason  is 
possibly  the  product  licensing  system  and 
the  increasingly  restrictive  availability  of 
medicines.  Manufacturers  who  have  pro- 
ducts distributed  across  a  wide  range  of 
outlets  may  be  considering  whether 
volume  growth  is  worth  the  extra  cost  of 
servicing  and  merchandising  some  of  the 
low  margin  outlets.  Another  reason  is 
that  younger,  more  affluent  consumers 
prefer  to  buy  one  of  the  more  expensive 
remedies  designed  to  meet  specific  symp- 
toms, which  are  often  "pharmacy  only", 
rather  than  swallowing  a  couple  of 
aspirins  and  a  tot  of  whisky. 

In  the  old  days 

In  the  early  1970s  manufacturers  of 
established  brands  of  aspirin  or  cough 
mixtures  used  to  sell  to  the  widest  num- 
ber of  outlets  on  a  heavy  pre-season 
bonus  and  sit  back  and  wait  for  the  bad 
weather  or  a  'flu  epidemic.  Advertising 
was  used  primarily  to  maintain  the 
brand's  position.  Then  some  of  the  more 
forward-looking  manufacturers  began  to 
look  for  growth  from  new  products,  new 
claims  and  market  segmentation.  And  as 
a  result  this  formerly  ultra-conservative 
market  was  transformed  and  four  of  the 
five  top  selling  coughs  and  colds  pro- 
ducts through  chemists — Lemsip,  Vick 
Sinex,  Medinite  and  Night  Nurse— were 
not  around  before  1971. 

Last  winter  was  a  good  one  for  re- 
tailers of  coughs  and  colds  products, 
although  September  to  December  were 
comparatively  poor  months  for  the  cold 
remedies  market.  This  was  more  than 
made  up  for  by  the  "red  'flu"  epidemic 
of  February  and  March.  There  were  also 
high  levels  of  stock  purchasing  through- 
out the  summer,  with  consumer  demand 
running  higher  than  for  many  years  in 
this  normally  low  sales  season.  The 
changeable  weather  pattern  of  the  cur- 
rent autumn  has  already  produced  a 


higher  than  usual  rise  in  ailments  which, 
by  coinciding  with  early  advertising,  has 
seen  a  consequently  high  consumer 
demand. 

Whether  this  year's  sales  are  as  good 
remains  to  be  seen.  It  seems  clear  that 
the  market  will  continue  to  swing  to- 
wards the  specialist  products  aimed  at 
specific  symptoms.  Manufacturers  will 
look  for  growth  from  new  product  areas 
but  probably  only  those  who  can  afford 
a  heavy  advertising  budget  will  succeed. 

Night  time  elixirs 

The  idea  for  these  products  was  pio- 
neered in  the  United  States  with  Nyquil 
by  Vick,  who  introduced  on  test  Medi- 


Plasticised  card  for  pharmacy  staff  from 
Parke  Davis 


nite  to  the  UK  in  1973.  Beecham  fol- 
lowed a  test  with  Night  Nurse  by  a 
national  launch  in  1974  and  together 
these  products  accounted  for  1 1  per  cent 
of  all  chemists'  analgesic  sales  in  1977. 
Although  these  night  elixirs  undoubtedly 
decrease  sales  of  other  products,  such  as 
cough  syrups,  the  chemist  is  at  least  ex- 
changing a  less  profitable  sale  for  a  more 
profitable  one.  Both  Vick  and  Beecham, 
who  each  spent  about  £im  on  advertis- 
ing last  year,  have  about  equal  shares  in 
this  £3m  market  with  Night  Nurse  mar- 
ginally taking  the  lead  from  Medinite 
and  the  market  is  growing  at  24-30  per 
cent  a  year.  Reckitt  &  Colman  are  about 
to  engage  battle  with  a  test  market  for 
their  Hot  Measure  in  Yorkshire  and 
Scotland  this  winter. 

Beecham  are  again  heavily  promoting 
Night  Nurse  this  winter,  with  another 
£jm  worth  of  national  advertising  be- 
tween October  and  February.  Reinforc- 
ing this  will  be  a  season-long  display  drive 


involving  windows,  counters  and  shelves. 
John  Longden,  brand  marketing  manager 
says  "We're  confident  that  Night  Nurse 
is  going  to  contribute  a  very  attractive 
business  increase  once  more  for  the 
chemist."  Vick  plan  another  £im  this 
year  on  national  television  advertising. 

Hot  lemon  drinks 

However  night  elixirs  do  not  have  it  all 
their  own  way.  Their  success  certainly 
dented  the  growth  record  of  the  lemon 
treatments,  especially  Lemsip.  But  Lem- 
sip and  Beecham's  Hot  Lemon  reacted 
vigorously  with  the  result  that  their  joint 
turnover  in  the  past  year  rose  by  31  per 
cent  giving  them  an  11  per  cent  share  of 
all  analgesics — equivalent  to  that  of  night 
elixirs.  This  increasingly  advertised  mar- 
ket is  worth  about  £3m  to  the  chemist 
but  the  market  could  easily  drift  away 
to  other  outlets.  There  has  been  a  minor 
shift  towards  grocery  outlets,  probably 
more  a  result  of  heavy  advertising  than 
any  real  aggression  on  the  part  of 
grocers. 

Reckitt  &  Colman  are  spending  about 
£600,000  for  television  advertising  on 
their  brand  leader  Lemsip,  compared 
with  £406,000  last  year.  The  campaign 
starts  on  November  6  for  three  weeks 
with  a  further  two-week  burst  from 
December  4.  A  similar  heavyweight  cam- 
paign is  planned  for  February  and 
March.  John  Reynolds,  Lemsip  product 
manager  says  "Lemsip  has  always  been 
proud  of  its  highly  distinctive  advertising 
and  we  intend  to  make  even  greater  pro- 
gress during  the  coming  season,  using 
the  successful  'Faces'  commercial." 

In  a  major  drive  for  expansion  of 
brand  sales,  Beecham's  Hot  Lemon  will 
get  £lm  of  national  television  advertis- 
ing starting  October  compared  with 
£376,000  last  year.  New  films  will  be 
running  in  all  television  areas.  "Doubling 
our  spending  on  any  previous  television 
campaign  for  this  brand",  says  John 
Longden,  "backs  our  belief  that  Beech- 
am's Hot  Lemon  is  the  brand  choice 
when  it  comes  to  warmth  and  comfort 
for  colds — and  that  it  can  contribute 
much  more  to  better  business  in  cold 
remedies  all  "round." 

Analgesics 

There  are  still  cold  and  'flu  sufferers 
who  resort  to  general  purpose  analgesics, 
despite  the  trend  to  more  specific  reme- 
dies. A  recent  study  showed  that  30  per 
cent  of  sufferers  in  fact  did  so.  Many 
take  nothing  at  all,  of  course.  One  ad- 
vantage of  the  general  purpose  analgesics 
is  that  they  are  generally  on  hand  in  the 
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Cherry  or  lemon  flavour 


The  very  effective  and  profitable 
cough  and  sore  throat  lozenges, 
sold  only  through  the  pharmacy. 


PARKE-DAVIS 

market  leaders  in  cough  treatment 
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NEW  HUM  LCC 
DRISTAN  NASAL  MIST 


The  modern  nasal  decongestant  that  provides  relief  from 
catarrh  FOR  UPTO10  HOURS! 

(dLg)  Your  customers  will  profit  from  New'Dristan' Nasal 
Mist  -  its  fast  action  speedily  clears  the  unpleasant 
symptoms  of  catarrh  -  blocked  nose,  difficult 
breathing,  blunted  taste  and  catarrhal  headache. 

oSlp  You  will  profit  from  the  powerful  national  advertising 
support. 

^0  You  will  profit  from  the  special  point  of  sale  material 
<|>  created  to  back  up  the  media  campaign. 


f  1  ixymetazoline 


You  and  your  customers  will 
profit  from  NEW'DRISTAN' 
NASAL  MIST  with 
Oxymetazoline  -  the  modern 
nasal  decongestant  that 
provides  relief  from  catarrh 
FOR  UPTO10  HOURS! 


Ask  your  I.C.C.  representative 
for  more  details  or  contact: 
International  Chemical  Company, 
11  Chenies  Street,  London  WC1E  7ET 

Telephone  01-636  8080    *trade  mark 
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Product 

ManuTacturer 

Dose 

ingredients 

Notes 

Triocos 

Wander 

5  ml 

Pholcodine  5  mg,  pseudoephedrine  HCI 
20  mg,  chlorpheniramine  maleate  2  mg, 
glycerol  600  mg,  menthol  80  meg 

Triotussic 

Wander 

5  ml 

Phenylpropanolamine  HCI  12.5  mg,  mepira- 
mine    maleate    6.25    mg,  pheniramine 
maleate  6.25  mg,  noscapine  HCI  20  mg, 
terpin  hydrate  90  mg,  paracetamol  160  mg 

Tussils 

Boots 

1  lozenge 

Dextromethorphan  hydrobromide  2.5  mg, 
phenylephrine  hydrochloride  500  meg 

Tussobron 

Wigglesworth 

1  lozenge 

Dextromethorphan  hydrobromide  2.5  mg, 
ephedrine  hydrochloride  500  meg,  menthol 
1.5  mg 

Venos 

Beecham 
Proprietaries 

Camphor  0.02%,  liq  glucose  63.5%,  ani- 
seed oil  0.03%,  molasses  34%,  capsicum 
tinct  0.12% 

Vick  Cough 
Calmers 

Richardson 
Merrell 

1  lozenge 

Dextromethorphan  base  3.68  mg,  benzo- 
caine  2  mg 

Vick  cough  syrup 

Richardson 
Merrell 

5  ml 

Ammonium  chloride  50  mg,  camphor  100 
meg,  sodium  citrate  200  mg,  menthol  1.45 
mg,  citric  acid  12.5  mg,  eucalpytus  oil 
450  meg,  cetylpyridinium  chloride  1.25  mg, 
ascorbic  acid  10.5  mg 

Vick  Formula  44 

Richardson 
Merrell 

5  ml 

Dextromethorphan  HBr  5  mg,  doxylamine 
succinate  3  mg,  cetylpyridinium  chloride 
1.25  mg,  sodium  citrate  250  mg 

Expectorant  & 
antitussive 

Zubes 
(original) 

Cussons 

1  lozenge 

Anise  oil  0.2%,  benzoin  0.07%,  pepper- 
mint oil  0.13%,  capsicum  tinct  0.02%, 
clove  oil  0.02%,  ginger  0.02%,  menthol 
0.3%,  camphor  0.01%,  tolu  balsam  0.07%, 
aq.  ext  of  horehound,  quassia  and  colts- 
foot leaf  0.015% 

Fisherman's  Friend 

Clear  Ahead  ~ 
in  sales  and  strength 

Fisherman's  Friend  lozenges  are  still 
made  to  the  original  extra  strong 
formula. 

Extra  strength  means  extra  relief,  so 
there's  nothing  like  Fishermans 

Friend  for  clearing  the  head  and 
soothing  the  throat.  • 

That's  why  Fishermans  Friend  is 
fast  becoming  Britain's  strongest- 
selling  lozenge  .  .  .  the  one  you 
must  have  on  display. 
(Also  available    Fishernuins  Friend  Liiu.Ius  and  RubtwKj  Ointment) 


Are  you 
legal,  decent, 

honest  and 
truthful? 


Advertisers  have  to 

The  Advertising  Standards  Authority 

Wriieio  The  Advertising  Standards  Authority 
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Coughs  and  colds 


Plans  for 
promotions 

Continued  from  p782 

medicine  cabinet  and  symptoms  of  a 
rapidly  developing  cold  can  be  treated 
immediately. 

The  traditional  non-soluble  branded 
products  have  shown  a  significant  decline 
over  the  past  few  years.  Among  the 
"soluble"  brands  Disprin  and  junior  Dis- 
prin  have  shown  real  growth  and  Nicho- 
las Laboratories  say  that  Aspro  Clear  is 
the  fastest  growing  OTC  analgesic  in  the 
UK,  achieving  a  2  per  cent  sterling  brand 
share  through  pharmacies  since  its  intro- 
duction two  years  ago.  Hedex  also  show- 
ed 25  per  cent  growth  in  consumer 
volume  sales  during  January-April  1978. 

Disprin  is  receiving  heavy  advertising 
support  this  winter,  starting  October 
through  into  November  and  again  after 
Christmas.  The  theme  is  to  educate  the 
consumer  on  the  nature  of  headaches  and 
pain  and  to  explain  the  value  of  soluble 
aspirin  products.  Nicholas  plan  to  spend 
over  £500,000  on  Aspro  Clear  in  the  next 
12  months,  with  the  bulk  of  the  budget 
devoted  to  television  advertising.  A  new 
30-second  commercial  will  feature  "tes- 
timonials" from  migraine  sufferers. 
Hedex  has  started  a  three-week  campaign 
on  national  television  on  the  "women 
talking"  theme.  Beecham,  who  claim  44 
per  cent  of  all  cold-treating  analgesic 
doses  sold  by  chemists  in  1977-78  for  their 
Beecham's  powders  and  tablets,  are 
spending  £im  in  all  television  areas  bet- 
ween November  and  January.  The  "Feel 
better  fast"  slogan  with  high  frequency 
films  will  continue  the  successful  themes 
of  the  1977  campaign. 

Despite  the  fact  that  many  of  these 
products  are  being  promoted  mainly  for 
treating  headaches  and  may  be  bought 
for  that  purpose,  nonetheless  they  may  be 
used  for  the  treatment  of  colds  and  'flu. 
According  to  Nicholas,  many  sufferers 
have  their  own  favourite  "recipes",  in- 
cluding adding  blackcurrent  or  lemon 
juice  or  sugar.  No  doubt  the  patient  re- 
gards these  "home-made"  recipes  as 
superior  to  ready  mixed  brands! 

Cough  mixtures 

This  remains  the  giant  of  all  the  sectors 
in  this  area  with  a  5  per  cent  volume 
growth  last  year  despite  increased  prices. 
In  this  possibly  the  most  conservative  of 
all  markets,  Benylin  remains  a  well- 
established  brand  leader.  Parke  Davis's 
proprietary  companion  to  Benylin,  Par- 
ker's cough  linctus,  with  its  heavy  adver- 
tising support  of  £170,000,  has  "settled 
down  well  as  a  steady  seller".  Venos  and 
Famel  are  about  equal  and  other  brands 
have  a  small  but  respectable  share  of  this 
highly  fragmented  market.  Cough  mix- 
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tures  seem  peculiarly  prone  to  regional- 
isation.  LRC  Products  report  that  sales 
of  Galloways  cough  syrups  are  strongest 
in  London  and  the  south,  whilst  Butter- 
cup syrup  is  a  big  seller  in  the  north. 

A  recent  attitude  survey  by  Vick  has 
shown  that  cough  mixtures  represent  a 
second  phase  of  treatment  as  cough  and 
cold  symptoms  worsen.  Even  with  new 
night  time  elixirs  a  cough  linctus  re- 
mains a  preferred  method  with  many 
people.  LRC  products  also  say  that  the 
trend  in  recent  years  is  towards  small 
and  medium-sized  bottles — encouraged 
by  advertising  the  housewife  prefers  to 
buy  a  small  sample  first.  Taking  this 
trend  into  account,  plus  the  recent  em- 
phasis on  reducing  the  quantities  of  medi- 
cines kept  in  the  home,  pharmacists 
should  give  display  priority  to  small  and 
medium  sizes  of  cough  syrups. 

Total  advertising  on  cough  mixtures  is 


Cough  Calmers  Cough  Calmers 


relatively  low  at  about  £600,000  consider- 
ing the  size  of  the  market.  The  "biggest 
spend"  is  claimed  for  Venos,  with 
£250,000  worth  of  national  television  in 
November  to  February — it  has  been  top 
advertised  brand  for  several  years.  How- 
ever Beecham  intend  to  back  this  record 
spend  with  window  and  shelf  displays. 
LRC  Products,  who  say  that  their  three 
brands  have  an  estimated  29  per  cent 
share  of  all  proprietary  cough  medicines, 
have  increased  their  television  budget  by 
45  per  cent  this  year.  Galloways  will  be 
advertised  in  the  Southern  television  area 
in  November,  December  and  January. 
Buttercup  syrup  will  be  shown  in  the 
Midlands,  Lancashire  and  Trident  tele- 
vision areas  in  December  and  January, 
while  the  commercial  for  Liqufruta  will 
be  seen  in  England  and  Wales  in 
December. 

"Ask  Mum"  is  the  theme  of  this 
winter's  advertising  for  Hill's  balsam 
range  of  products.  The  heavy  Press  ad- 
vertising, with  a  spend  of  £60,000  will 


point  out  that  Hill's  bronchial  balsam  is 
"the  strong  one".  Advertisements  will 
appear  in  the  national  daily  and  Sunday 
newspapers.  Thornton  &  Ross  have  in- 
creased their  advertising  for  Covonia  by 
over  50  per  cent  compared  with  last  year. 
About  one-third  of  the  budget  will  go  on 
small  space  advertisements  starting  De- 
cember in  The  Sun,  Sunday  Mirror,  TV 
Times,  The  balance  supports  a  buy-line 
campaign  in  the  national  dailies  and 
Woman,  Woman's  Own,  Woman's 
Weekly  and  others. 

Nasal  decongestants 

The  introduction  of  Vick  Sinex  in  1972 
virtually  created  its  own  market.  Its  suc- 
cess was  probably  due  to  a  combination 
of  a  superior  product  formulation  and 
the  memorable  "Malcolm".  Catarrh  and 
congestion  remedies  have  a  £5m  yearly 
turnover    and    other    brands    such  as 


Mucron,  Coldrex  and  Contac  400  must 
be  watching  with  interest  Vick's  test 
marketing  of  Sinex  drops.  However  des- 
pite fairly  heavy  advertising  and  an 
established  place  in  the  market,  Contac 
and  Coldrex  appear  to  have  a  restricted 
consumer  appeal.  Some  consumers  dis- 
like taking  tablets  to  suppress  colds.  They 
feel  frightened  of  the  effects  of  these 
products  and  feel  they  should  let  a  cold 
run  its  course. 

Sterling  Health  have  introduced  a  com- 
prehensive range  of  Coldrex  cough  and 
cold  treatments.  Coldrex  tablets  have  been 
joined  by  Coldrex  cough  syrup,  throat 
lozenges  and  nasal  spray.  The  launch  of 
this  range  is  being  supported  by  a 
national  television  campaign  beginning 
on  November  13  with  a  three-week  burst. 
Further  advertising  is  planned  for 
December  and  January.  The  whole- 
range  can  be  displayed  in  a  pre-packed 
counter  unit  featuring  the  slogan  "Cold- 
rex for  coughs,  colds  and  'flu". 

Continued  on  p789 
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Family  Favourites 
on  TV  this  winter... 


GALLOWAY'S  Galloway's  the  brand  leader  in  the  South,  has  been  the 
family's  favourite  cough  remedy  for  generations.  That's  the  message  we'll  be  putting  out  on 
London,  Southern  and  AngliaTV  areas  in  November,  December  &  January.  That's  the  message  that 
pushed  volume  sales  up  by  17%*  over  the  last  two  years. 

With  the  bigger  spend  this  year  it's  going  to  be  even  more  effective. 

Stock  up  on  Standard  and  Honey  &  Lemon  and  don't  miss  out  on  Galloway's  Medicated 
Sweets  where  sales  volume  has  increased  by  a  massive  82%  year  over  year. 

BUTTERCUP  Volume  sales  up  by  19%* over  the  last  two  years  for  the  brand 
leader  in  the  North.  Increased  spending  behind  our  TV  advertising  and  a  repeat  of  our  successful 
family  commercial  this  winter  is  going  to  keep  Buttercup  the  family  favourite  in  Yorkshire, 
Midlands, Tyne  Tees,  Lancashire,  Wales  &  Westward  and  Scotland. 

Order  your  supply  of  the  Syrup  and  Buttercup  Medicated  Sweets,  which  have  more  than 
doubled  in  sales  on  last  year. 

LIQUFRUTA  A  brand  that  has  earned  a  firm  place  in  the  market.  National  TV 
advertising  will  again  be  running  this  winter.  Make  sure  you're  ready  to  meet  the  increased  demand 
for  this  unique  herbal  brand. 

Order  these  three  proven  family  remedies  now  to  obtain  your  generous  bonuses,  and 
remember  -  Galloway's,  Buttercup  and  Liqufruta  are  all  general 
sales  items  so  make  sure  .  c\Q£?/9 
you  give  them  good  .^^^^^^^^^B 
display.  "^Hj?" 


'Independent  Market  Research 


LRC  Products  Ltd,  Sanitas  House, 
Stockwell  Green,  London  SW9  9JJ. 
Order  Office:  01-274  2076 
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PUT  THE  HEAT 
ON  PAIN 
HOT  WATER  BOTTLES 
BY 


THERMOMETERS 
CONTROL  THE  HEAT 


RAND  ROCKET  LTD,  IMPERIAL  WAY,  WATFORD, 
HERTS,  WD2  4XX  Tel:  WATFORD  39791 


CABDRIVERS 


LINCTUS 

is  in 
the  1st 
Division 


For  hundreds  of  thousands  of 
coughers,  it's  their  first  choice,  and 
it's  strictly  a  chemists  only  line.  And 
now  for  diabetics,  there  is  a  new 
addition  to  the  range — 
CABDRIVERS  DIABETIC 
LINCTUS  (containing  no  sugar). 
You  can't  stock  every  cough 
remedy,  but  CABDRIVERS  should 
be  amongst  your  selection  this 
season. 

HIGH-FREQUENCY 
ADVERTISING  in  mass  circulation 
National  Sunday  Newspapers 
during  peak  selling  period. 
CABDRIVERS  ADULT  LINCTUS 
50ml  and  100ml 

CABDRIVERS  JUNIOR  GLUCOSE 
LINCTUS  50ml  and  100ml 

CABDRIVERS  DIABETIC 
LINCTUS  100ml 
CABDRIVERS  Nasal 
DECONGESTANT  TABLETS 

Cartons  of  12  tablets  in  1  doz. 
Display  Outers. 

From  your  usual  wholesaler. 
Marketed  by  Ford  Jackson  &  Co  (Sales)  Ltd. 
Church  Street,  Castleford,  West  Yorks. 
Telephone  Castleford  (0977)  552603 
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Last  winter  Menley  &  James  tested 
increased  advertising  throughout  the 
London  television  region  and  consumer 
sales  of  all  sizes  of  Contac  400  increased 
by  31  per  cent.  Monthly  sales  per  phar- 
macy increased  by  38  per  cent  and  as  a 
result  M&J  are  expanding  their  advertis- 
ing throughout  the  whole  of  the  UK  this 
winter.  For  the  first  time  Contac  400  has 
been  advertised  on  television  before 
Christmas  and  another  first  is  the  use  of 
outdoor  poster  advertising.  From  Decem- 
ber 18,  the  company  is  spending  £300,000 
on  a  further  national  television  campaign 
extending  until  March  and  will  hope  to 
increase  their  current  33  per  cent  share 
of  the  oral  decongestant  market.  Display 
material  for  Contac  400  is  available  from 
Chefaro  Proprietaries  representatives. 

Potter's  catarrh  pastilles  hope  to  main- 
tain their  position  as  brand  leader  by  ex- 
tensive national  advertising  in  The  Sun, 
Daily  Mail,  Daily  Express  and  Daily  Tele- 
graph from  mid-October  to  March  1979. 
Olbas  oil,  from  Ernest  Jackson,  formu- 
lated to  combat  catarrh  by  inhalation  of 
the  vapour,  had  a  successful  launch 
through  Scottish  chemists  last  winter  and 
is  now  being  launched  nationally.  Adver- 
tisements for  the  product  will  appear  in 
major  daily  and  Sunday  newspapers  as 
well  as  television  journals. 

Dristan  claim  a  9  per  cent  share  of  the 
oral  decongestant  market  and  a  2  per 
cent  share  of  the  nasal  mist  market  with 
their  spray.  The  tablets  are  to  have  large- 
scale  national  Press  advertising  through- 
out the  winter  and  the  spray,  15-second 
television  commercials  on  Southern 
television. 

Lozenges  and  medicated  sweets 

This  is  one  of  the  most  difficult  markets 
to  identify  because  much  of  it  exists  out- 
side the  chemist  outlet.  The  value  of  the 


market  through  chemists  has  been  esti- 
mated at  between  £3m  and  £5m.  Halls 
Mentho  Lyptus,  Vicks  cough  lozenges. 
Cough  Calmers,  Mac  throat  lozenges  and 
Fisherman's  Friend  appear  to  share  the 
market  between  them  with  Benylets  in- 
troduced two  years  ago  gaining  a  minor 
share.  Market  shares  may  well  be  reflect- 
ed by  advertising  weight  and  if  so  Halls 
Mentho  Lyptus,  followed  by  Mac  throat 
lozenges  and  then  Vick  were  the  highest 
spenders  last  season.  Fisherman's  Friend 
hope  to  maintain  their  position  by  con- 
tinual advertising  support,  prompt  de- 
liveries and  upholding  profit  margins. 
Lofthouse  say  that  the  seasonal  variation 

OTC  cough 
preparations 

Continued  from  p776 

In  most  combined  preparations  it  is 
probable  that  any  action  will  be  due  to 
the  antitussive  agent,  and  for  a  purely 
expectorant  action  an  expectorant  pre- 
paration should  be  used.  Antitussives  are 
also  often  combined  with  decongestants. 
These  may  be  justified,  especially  when 
the  cough  is  combined  with  upper 
respiratory  tract  infections.  Preparations 
of  dextromethorphan  combined  with 
antihistamines  have  been  tested  and 
found  to  have  no  increased  activity, 
while  dextromethorphan  with  ephedrine 
was  found  to  have  an  activity  equal  to 
dextromethorphan  alone  (36).  Pheny- 
lephrine is  often  combined  with  antihis- 
tamines, but  again,  there  is  no  evidence 
that  this  is  useful. 

Conclusion 

It  would  seem,  then,  that  there  is  little 
rationale  behind  the  counter-prescribing 
of  cough  remedies.  Firstly,  cough,  when 
suitable  for  counter-prescribing,  is  a  self- 
limiting  condition,  and  secondly,  there  is 
little  real  scientific  evidence  for  the  effi- 
ciency of  any  of  the  ingredients  of  avail- 
able products.  The  treatment  of  cough  is, 
however,  very  subjective,  and  help  may 


is  not  as  pronounced  as  in  the  past  al- 
though October  to  March  remain  the 
peak  selling  period. 

However  the  non-advertised  script  plus 
OTC  brands  such  as  Strepsils,  Dequadin 
and  Tyrozets  were  not  left  behind  in  the 
growth  stakes.  Farley  Health  Products 
say  that  sales  of  their  newly  nationally 
launched  Hexilin  lozenges  are  showing  a 
success  similar  to  that  in  the  southern 
region  test  market.  They  say  that  re- 
search in  April  last  year  showed  that  28 
per  cent  of  all  adults  suffered  a  sore 
throat  in  the  previous  six  months  and 
about  35  per  cent  of  these  bought  a 
remedy  from  a  chemist. 


be  given  in  the  relief  of  symptoms.  In 
the  case  of  self-medication,  choice  of  a 
preparation  is  likely  to  be  influenced  as 
much  by  taste  and  colour  as  by  belief  in 
its  efficacy. 

In  many  instances,  however,  advice  is 
required  on  the  choice  of  a  cough  remedy 
and  the  pharmacist's  role  is  a  very 
important  one.  The  pharmacist  must  first 
decide,  on  the  grounds  described  pre- 
viously, whether  treatment  is  indicated, 
and  if  so,  whether  an  antitussive  or  an 
expectorant  preparation  would  be  of  most 
value.  The  pharmacist  must  also  ascer- 
tain whether  any  ingredient  is  contra- 
indicated  in  the  case  of  a  particular 
patient.  The  age  of  the  patient  and  any 
treatment  which  is  being  concurrently 
received  from  the  doctor,  must  be  taken 
into  consideration  .Special  care  should  be 
taken  when  treating  asthmatics  and 
pregnant  women  for  whom  some  anti- 
histamines may  be  contraindicated  (37). 
Having  decided  on  a  particular  pre- 
paration, advice  should  be  given  regard- 
ing any  side  effects,  especially  in  the  case 
of  the  antihistamine-containing  prepara- 
tions. It  is  important,  finally,  to  advise 
the  patient  that  medication  should  only 
be  continued  for  a  limited  period  of 
about  10  days  before  medical  advice  is 
sought  should  the  symptoms  persist. 
A  list  of  references  (mentioned  as 
numbers  in  the  text)  is  available  from 
the  author  on  request. 
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Don't  let  that  Cold  take  hold ! 

Just  a  few  drops  of  VAPEX  inhalant 
is  the  clean,  different  way  for 
instant  relief 


Thomas  Kerfoot  and  Company  Limited   Vale  of  Bardsley.  Ashton-under-Lyne,  Lanes 


ex 

inhalant 


{  forth* 
nebefuf 
li  congestion 
head  colds, 
arrh  and 
fever 
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BEECHAM  PROPRIETARIES  BRENTFORD  MlDDX 


HOME  MEDICINES 

The  Business 
Builders 


The  real  No.l  in  winter  remedies  gets 

BIGGEST  BOOST  EVER 
FOR  WINTER  SALES 


IT'S  ALREADY  UNDER  WAY  ...  the  big  advertising 
blast-off,  designed  to  send  Beecham's  winter  best-sellers 
rocketing  to  a  new  high.  Features  of  the  new  campaigns 
include  highest  ever  spending,  extra  frequent  TV,  brand 
new  films  plus  proven  winners.  There  are  new  eye-catching 
sales  aids  too. 

BEECH  A  MS  POWDERS  -  TABLETS  -  HOT  LEMON 

Top-selling  range  for  colds  and  'flu,  Powders  add  high  frequency 
films  to  last  season's  hard  selling  commercials.  On  top  come  the 
doubled-up  appearances  of  Hot  Lemon  in  its  drive  to  provoke  even 
greater  growth  in  your  lemon  treatments  turnover. 

NIGHT  NURSE 

Night  Nurse  .  .  .  continuation  of  that  brand  leadership  in  the  fast 
growing  night  elixir  market.  Last  year's  highly  memorable  TV 
films  -  so  full  of  character  and  sales  appeal  -  are  back  again  with 
even  more  support  to  repeat  their  proven  success. 

VENOS 

Venos  too  .  .  .  Original  and  even  faster  selling  Honey  and 
Lemon  .  .  .  are  still  tops  in  advertised  cough  mixtures.  Appealing 
new  family  interest  films  are  already  spearheading  the  latest  sales 
drive  across  every  TV  area,  with  extra  frequency  and  in  top 
viewing  times. 

MAC  LOZENGES 

Mac  Lozenges  are  climbing  those  sales  charts  as  your  biggest 
selling  advertised  lozenges.  Catchy  jingle,  brightly  attractive  stick 
and  carton  packs,  big  TV  support  and  back-up  displays  keep 
Medicated  and  booming  Honey-Lem  the  friendliest  sellers  around. 


ON  AIR  NOW 

HERE'S  a  scene  from  one  of  the  New  Veno's 
films  packed  with  mother  and  family  sales  appeal. 
Beecham's  winter  TV  spectacular  adds  equally 
hard  selling  films  for  Powders,  Hot  Lemon,  Night 
Nurse  and  Mac  lozenges  -  top  of  your  seasonal 
sellers.  ' ..  ' 


I 
p 


PLUS  DAZZLING 
NEW  DISPLAYS 


The  light-up  effect  of  the  new  Hot  Lemon 
display  (centre)  is  a  customer  reminder  of  the 
campaign  putting  you  on  the  selling  end  of 
£500,000  TV  support.  Add  over  £1m  for  the 
brands  in  the  space-saving  counter  sales 
maker  (left)  and  the  colourful  displays  (right) 
and  you'll  soon  see  why  Beecham  is  the  real 
No.  1  in  winter  remedies. 


EXTRA 
SELLERS 

••"  Sellers  -  sales  winning  No.  2 
for  indigestion,  Phensic  -  Fynnon 
Calcium  Aspirin  -  Nurodol  -  Elli- 
mans  -  Eno  -  are  all  extra  sellers 
in  winter,  on  top  of  cold  and 
'flu  business  turning  over 
£18m  for  you  -  and  where  the 
Beecham  Brands'  28%  makes 
them  the  real  No.  1. 


HIMflliliWlWilliWIM 
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Call  for  contract 
resignations 

At  the  request  of  Mr  David  Ennals  a 
meeting  will  take  place  on  November  14 
between  the  Secretary  of  State  and  the 
Pharmaceutical  Services  Negotiating 
Committee  to  discuss  the  future  of  our 
remuneration  within  the  NHS. 

We,  as  independent  contractors,  find 
ourselves  locked  into  a  contract  which 
allows  the  DHSS  to  impose  cuts  on  our 
remuneration  without  redress;  within 
which  any  increase  in  productivity  is 
automatically  clawed  back,  and  which 
does  not  even  give  us  the  opportunity  to 
have  our  claim  tested  by  independent 
arbitration.  After  almost  three  years  of 
patient  negotiation  there  comes  a  time 
when  even  reasonable  men  have  to  de- 
cide that  enough  is  enough. 

Accordingly,  in  the  event  of  the  meet- 
ing on  November  14  not  producing  an 
acceptable  offer,  we  call  upon  the  PSNC 
to  place  before  the  national  conference 
of  contractors  on  November  26  a  resolu- 
tion calling  for  a  signed,  undated  resig- 
nation of  all  pharmaceutical  contractors 
in  order  that  an  immediate  start  can 
be  made  on  negotiations  for  a  fair  and 
equitable  new  contract. 
N.  Baumber,  Grantham 

B.  Lewis,  Coningsby 

C.  D.  Ross,  Bourne 
G.  Walker,  Spalding 

Locum  payments 

If  ever  evidence  was  needed  that  phar- 
macists are  their  own  worst  enemy  then 
surely  it  was  provided  by  the  Depart- 
ment of  Health  survey  into  locum  pay- 
ments (PSNC  report,  C&D,  October  14, 
p640). 

In  a  month  when  a  survey  has  shown 
that  the  average  white  collar  wage  is 
£100  it  seems  unbelievable  that  there  are 
pharmacists  paying  and  pharmacists 
accepting,  just  £8.50  per  day.  I  had 
thought  that  JIC  rates  would  apply  as  a 
minimum. 
M.  Ashmore, 
Swinton,  Lanes 

DHSS  to  blame 

I  share  Mr  B.  Gilbert's  concern  con- 
cerning RPM  and  drugs.  The  principle 
that  drugs  are  not  ordinary  articles  of 
commerce  is  the  rock  on  which  modern 
pharmacy  stands  or  falls.  Over-discount- 
ing by  the  Department  has  forced  this 
situation  on  us — it  is  a  foolish,  frantic, 
final  effort  to  survive  which  will  rebound 
and  have  the  opposite  effect.  Discounts 
are  assumed  by  the  Department  to  have 
been  taken  and  are  in  due  course  dis- 
counted by  them.  The  only  answer  is 
that  the  manufacturer  ceases  to  give 
discounts;    the    wholesaler    must  then 


follow  the  example.  The  retailer  will 
pay  a  net  price  which  the  Department 
will  honour  and  no  discounting  by  them 
will  occur  off  the  amount  due  every 
month  to  the  pharmacist. 

It  was  impossible  to  attain  this  dis- 
count imposed,  as  is  underlined  by  the 
£4.5m  repayment  by  the  Department's 
over-discounting  in  recent  years.  If 
sufficient  profit  is  not  left  in  the  system 
then  it  will  be  the  public  who  will  ulti- 
mately be  penalised  and  the  government 
will  be  responsible  for  that  situation.  It 
would  appear  that  reasoned  argument  by 
PSNC  has  fallen  on  deaf  ears  at  the 
Department  after  two  years  of  delaying 
tactics.  The  ultimate  sanction  of  closure 
and  the  reinvestment  of  capital  in  more 
profitable  ventures,  regaining  personal 
freedom,  will  be  taken  by  many.  It  must 
now  be  assumed  that  this  is  Government 
policy  and  that  the  few  remaining  will 
then  be  nationalised  with  only  half  the 
original  potential  problems  of  compen- 
sation. 

R.  N.  Thomas 

Holyhead,  Gwynedd 

Price  of  prospering 
with  Unichem 

Mr  G.  F.  Tomlinson  has  learned  the 
Unichem  catechism  well  (C&D,  October 
28,  p748).  I  am  the  first  to  agree  that, 
from  an  idealogical  point  of  view,  the 
concept  of  a  friendly  society  seems  un- 
impeachable. It  clearly  has  a  powerful 
appeal  for  the  beleaguered  independent 
retail  pharmacist  who  is  fighting  for  sur- 
vival against  the  multiples,  drugstores 
and  supermarkets,  whilst  enfeebled  by 
the  parsimony  of  the  Department  of 
Health  in  its  remuneration  of  his  pro- 
fessional services. 

Unfortunately,  as  with  so  many  ideo- 
logies the  practical  expression  of  the 
Unichem  ethos  is  resulting  in  a  true 
paradox — that  the  independent  retail 
pharmacist  will  be  worse  off  as  a  result 
of  the  activities  of  this  "friendly  society" 
whether  or  not  he  is  a  member.  How  can 
this  be? 

The  fatal  flaw  lies  in  the  inherent  con- 
flict between  the  halves  of  the  retail 
pharmacist's  dual  personality.  On  the 
one  hand,  he  is  a  market  trader  with 
vital  interest  in  discounts  and  rebates.  On 
the  other  hand,  however,  he  is  a  member 
of  a  respected  profession  under  contract 
to  the  Department  of  Health  to  provide 
a  pharmaceutical  service — his  true  raison 
d'etre.  Part  of  the  chemist  contractor's 
terms  of  service  says  that  the  ingredient 
cost  reimbursed  by  the  Department  of 
Health  shall  be  an  actual  cost  paid. 

It  is  evident  therefore  that  the 
indirect  discount  on  "ethicals"  schemes 
— Unichem's  graduated  rebate  scheme 
was  first  and  foremost  in  the  field — are 
tantamount  to  an  inducement  to  any 
contractor  who  uses  them  to  defraud 
the  Department. 

Such  is  the  dissatisfaction  with  the 
contractor's  terms  of  service  that  some, 
such  as  D.  B.  Cohen  (C&D,  October  28, 
page  748)  clearly  feel  that  "no  holds 


are  barred  in  dealing  with  the  Depart- 
ment"— but  what  price  our  professional 
integrity? 

Unichem's  raison  d'etre  is  to  return  to 
its  members  through  rebate  the  profit 
earned  by  the  society.  (Interestingly,  re- 
bate amounted  to  1.47  per  cent  of  turn- 
over in  their  accounts  for  the  period 
ended  December  31,  which  averages  £367 
rebate  per  member.  Deducting  £150  in 
most  instances  as  a  member's  share 
investment  means  a  contribution  to  pro- 
fit of  just  over  £200).  If  that  is  truly 
Unichem's  function,  there  can  be  no 
qualitative  difference  between  the  pre- 
October  graduated  rebate  scheme  and 
the  current  scheme  of  sliding  scale  dis- 
counts on  the  turnover  of  virtually  all 
goods,  but  the  practical  difference  is 
that  up  till  now,  the  Department  has 
been  in  the  position  of  a  referee  on  the 
"blind  side"  of  a  scrum,  unable  to  see 
that  a  "foul"  is  being  committed.  How- 
ever, now  that  Mr  Dodd  has  "blown  his 
cover"  and  is  flagrantly  discounting 
"ethicals"  at  wholesale  level,  the  Depart- 
ment must  "blow  the  whistle"  and  will 
inexorably  claw  back  those  discounts 
through  the  operation  of  the  balance 
sheet. 

Mr  Dodd  no  doubt  calculates  that  such 
an  outcome  will  force  an  increasing 
number  of  independents  into  the  em- 
brace of  Unichem — yet  Mr  Tomlinson 
said  that  Unichem  must  not  seek  or  be 
allowed  to  achieve  a  monopoly  in  any 
one  area.  What  would  be  a  reasonable 
level  Mr  Tomlinson?  Eighty  to  ninety 
per  cent  of  independents  using  Unichem 
as  their  first  choice?  Can  the  second- 
choice  wholesalers  survive  long  on  the  20 
per  cent  of  turnover  from  "slow  movers" 
which  represent  80  per  cent  of  our 
stock  inventory? 

A  Trojan  horse 

There  seems  to  be  the  tragic  inevi- 
tability of  a  Greek  drama  in  our  situa- 
tion and  many  of  the  retail  pharma- 
cists I  have  spoken  to  feel  powerless  to 
influence  the  outcome.  I  warned  many 
of  my  customers  over  two  years  ago 
that  in  Unichem,  retail  pharmacy  was 
bringing  a  Trojan  horse  in  its  midst.  But 
like  Cassandra,  it  was  ordained  that  my 
warning  would  go  unheeded  by  many. 
The  pen  might  be  mightier  than  the 
sword,  but  it  is  not  mightier  than  the 
discounts!  I  wish  that  I  could  propose 
a  way  out  of  the  "Catch  22"  situation 
of  Unichem.  Maybe  Mr  Cohen  is  right 
in  suggesting  that  Unichem  should  be 
applauded  for  destroying  RPM — faced 
with  the  resultant  pricing  chaos,  the 
Department  might  be  forced  to  adopt  a 
contract  based  on  a  percentage  margin 
of  turnover  (on  a  differential  scale  no 
doubt).  But  in  the  meantime,  what  will 
happen  to  the  marginal  rural  pharmacy 
faced  with  the  reduction  in  credit  and 
service?  Can  one  really  believe  that  a 
satisfactory  dispensing  service  can  be 
provided  to  a  patient  on  a  once-a-week 
delivery  for  payment  within  seven  days 
of  statement? 

Continued  on  p792 
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LETTERS 

Continued  from  pi 91 

Surely  the  doctrine  of  market  forces 
will  accelerate  pharmacy  closures  with 
little  or  no  regard  to  the  social  conse- 
quences. I  repeat  the  question  asked  by 
the  C&D  leader  on  July  1  "In  whose 
interest"  would  the  probable  closures  of 
1,500  pharmacies  be?  and  is  that  a  fair 
price  for  "Prospering  with  Unichem?" 
D.  P.  Mulholland 
Graham  Tatford  &  Co, 
Portsmouth 

Alternative  medicine 

It  is  good  to  see  pharmacists  taking  an 
interest  in  the  possibilities  for  them  of 
alternative  medicine.  Mr  Gunn's  letter 
(September  30)  could  not  be  bettered.  I 
hope  more  general  practice  pharmacists 
will  take  this  subject  seriously  because  it 
can  offer  them  a  new  approach  to  coun- 
ter prescribing. 


Please  send  me  an  Inverness  brochure. 

\   Please  ask  a  representative  to  telephone 

t    me  to  arrange  a  No  Obligation  demonstration .  □ 

!  Name   

!  Address   


Telephone  No  

Louis  Marcel  Ltd,  12  Bexley  Street.  Windsor.  Tel:  Windsor  51336. 


My  interest  in  alternative  medicine 
dates  back  to  the  introduction  of  the 
Medicines  Act  which  bound  together  the 
two  giants  of  the  pharmaceutical  indus- 
try and  the  Department  of  Health  to 
squeeze  small  companies  and  non  estab- 
lishment practitioners  out  of  existence. 
Such  people  and  organisations  do  not  fit 
into  their  ideas  for  us  all! 

I  have  decided  to  watch  from  the 
alternative  medicine  sidelines  and  am 
pleased  to  report  growing  support  for 
this  approach  to  health  care.  The  inter- 
est of  pharmacists  is  illustrated  by  their 
response  to  the  introduction  of  our 
alternative  medicine  journal  When 
which,  when  mailed,  was  subsequently 
requested  by  no  less  than  28  per  cent  of 
retail  pharmacists  and  23  per  cent  of 
hospital  pharmacists.  Response  from 
other  health  professionals  was:  Doctors 
16  per  cent,  opticians  20  per  cent,  nurses 
18  per  cent,  chiropodists  17  per  cent, 
dentists  19  per  cent,  physiotherapists  14 
per  cent,  dietitians  40  per  cenf. 

Pharmacists  are  in  a  unique  position 


N  B  The  above  is  based  on  an  actual  example. 
The  picture  is  of  an  actor 


to  inform  the  public  of  alternative  treat- 
ments.   If   any   pharmacist   wishes  to 
receive  our  journal  regularly  so  that  he 
can  keep  up  to  date  with  these  ideas,  I 
will  be  happy  to  add  him  to  our  sub- 
scribers list. 
R.  J.  Woodward 
Larkhall  Laboratories 
225  Putney  Bridge  Road 
London  SW15  2PY 

Retirement  thanks 

I  would  be  glad  if  you  will  allow  me  the 
hospitality  of  your  columns  to  thank  all 
my  many  friends  in  the  world  of  phar- 
macy who  contributed  so  generously  to 
the  magnificent  presents  handed  to  me 
by  Mr  Maplethorpe  on  their  behalf  at 
Chelsea  College  on  October  26. 

It  is  not  possible  for  me  to  express 
adequately  my  heartfelt  appreciation  for 
all  the  good  wishes  on  my  retirement 
extended  by  my  colleagues  at  Chelsea, 
by  my  pharmacognostical  associates  in 
all  the  schools  of  pharmacy  and  by  so 
many  old  students  both  from  Bristol  and 
Chelsea  but  I  am  sure  they  will  under- 
stand that  I  am  overwhelmed  by  their 
kindness. 

I  have  very  many  happy  memories  of 
my  32  years  in  academic  pharmacy  and 
I  would  like  to  express  my  thanks  for  all 
the  help  I  have  received  from  so  many 
people  during  this  time. 
E.  J.  Shellard 
Hounslow,  Middlesex 

Seeing  double? 


No.  of  days  treatment 
NB  Ensure  dose  is  stated 


A  "receptionist"  script  (apparently) 
received  by  a  north  London  pharmacist 


Health  centre  news 

The  South  Western  RHA  has  recently 
awarded  a  £140,463  building  contract  for 
the  construction  of  a  health  centre  at 
Pool,  Plymouth. 

A  new  health  centre  costing  around 
£500,000  is  to  be  built  next  to  Maple 
House,  Knowsley  Street,  Bury. 
The  Wakefield  AHA  is  to  engage  design 
consultants  for  the  proposed  small  health 
centre  on  the  Eastmoor  Estate,  Wake- 
field, estimated  to  cost  about  £35,000. 


Ear  Piercin 


"IT'S  SO  EASY  AND  PROFITABLE 
I  WISH  I'D  STARTED 
x  YEARS AGO" 


It  was  just  eight  months  ago,  that  I  started 
and  last  week  I  did  my  150th  piercing. 

Making  about  £3  profit  a  time  you  can  see 
why  I  wish  I'd  been  doing  it  for  years. 

I  pierce  in  the  open  shop,  and  it's  so 
quick  -  faster  than  making  up  a  prescription. 
What's  really  surprising  is  I've  got  a  lot  of 
competition  but  it  would  seem  that  people 
prefer  to  put  their  trust  in  piercing  at  a 
chemist  shop  -  and 
not  only  that  -  I'm 
using  the  safest 
system  in  the 
world  -  Inverness, 
the  only 
disposable  system. 

Inverness 
Ear  Piercing  kits 
start  at  £29. 
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Growth  in  UK 
chemicals 
slows  down 
survey  shows 

Growth  rates  in  the  UK  chemical  indus- 
try have  slowed  in  recent  years,  and  this 
trend  is  likely  to  continue,  according  to 
the  latest  Jordan  survey.  Comparing  the 
results  of  250  companies  over  three  years, 
Jordans  say  returns  on  capital  in  the 
industry  are  now  below  the  UK  manu- 
facturing average,  whereas  once  they 
were  above  it,  and  this  trend  is  likely  to 
continue  too. 

The  survey,  "The  British  chemical 
industry"  identifies  five  main  problems: 
Raw  material  prices  have  risen  faster 
than  those  for  manufacturing  as  a  whole; 
considerable  overcapacity  in  many  main 
lines;  overcapacity  worsened  by  an  excess 
of  cheap  product  from  Eastern  Europe, 
much  of  which  is  effectively  guaranteed 
access  to  the  West  through  compensation 
deals;  chemical  markets  generally  are 
becoming  increasingly  price  sensitive  as 
less  differentiation  between  the  output 
of  major  companies  makes  exports  ex- 
tremely vulnerable  to  exchange  rate 
movements;  the  UK  chemical  industry 
will  gain  little  benefit  from  North  Sea 
Oil. 

Therefore,  the  survey  says,  the  industry 
can  no  longer  be  regarded  as  the  growth 
area  it  once  was.  However,  certain  fields, 
such  as  speciality  chemicals  and  pharma- 
ceuticals, will  continue  to  produce  very 
good  growth  rates  and  returns,  in  the 
short  term  at  least. 

Speciality  markets 

Turning  to  speciality  markets,  Jordans 
say  of  pharmaceuticals  that  the  size  of 
market  for  1977  was  £1,654.3  million, 
money  growth  in  1976-77  was  21.9  per 
cent  (92  per  cent  from  1974-77)  and  real 
growth  in  1976-77  was  6.3  per  cent.  The 
sector  has  an  extremely  high  return  on 
capital  on  an  historic  cost  basis,  and  fre- 
quently between  6  to  8  per  cent  of  annual 
sales  income  is  returned  to  future 
development  as  research.  Average  profit 
margins  are  extremely  high,  and  growth, 
while  now  at  a  slower  pace  than  has  been 
seen  in  the  past  (largely  because  of  Gov- 
ernment health  spending  cutbacks  world- 
wide) is  still  proceeding  at  a  well-above- 
average  rate.  The  pharmaceutical  sub- 
sector  is  the  largest  contributor  to 
Britain's  balance  of  payments  in  the 
chemical  industry. 

Two  main  problems  concerning  phar- 
maceutical manufacturers  are  the  length- 
ening of  lead  times  between  initial  dis- 
covery of  a  new  chemical  and  its  eventual 
marketing,  and  pressure  on  patent  lives 
and  the  breadth  of  patent  coverage.  In 
both  increasing  government  attention  to 
the  industry  is  the  main  underlying 
factor. 

The  size  of  the  toilet  preparations  mar- 
ket for  1977  was  £474m  with  money 
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growth  in  1976-7  of  19.6  per  cent  and 
real  growth  of  3.5  per  cent.  The  report 
(£75)  is  available  from  Jordan  Surveys, 
Jordan  House,  Brunswick  Place,  London 

A  growth  forecast 

An  average  annual  growth  of  4.91  per 
cent  in  production  and  8.07  per  cent  in 
prices  is  predicted  for  pharmaceuticals 
between  1977  and  1983.  The  Economic 
Models  Ltd  forecast  for  the  UK  chemical 
industries  expects  growths  of  4.5  per  cent 
and  5.21  per  cent  respectively  for  toilet 
preparations. 

The  current  upsurge  in  consumer  ex- 
penditure is  forecast  to  filter  through  to 
the  chemical  industry  before  the  end  of 
the  year.  The  impact  of  increased  dom- 
estic demand  for  toilet  preparations,  soap 
and  detergents  is  soon  expected  to  spread 
to  the  basic  chemical  sector.  The  forecast 
is  available  from  Economic  Models  Ltd, 
EM  House,  30  Old  Queen  Stieet,  St 
James's  Park,  London  SW1H  9HP. 


Manufacturing  figures 
stable  overall 

Ten  toiletry  and  cosmetic  manufacturing 
companies  achieved  an  annual  sales 
growth  rate  in  excess  of  25  per  cent  in 
the  three  year  period  ending  December 
1977.  The  latest  report  from  Inter  Com- 
pany Comparisons  Ltd  analyses  and 
compares  the  performance  of  60  leading 
companies  in  the  industry,  and  concludes 
that  despite  stable  overall  figures  com- 
panies have  suffered  fluctuating  indivi- 
dual performances. 

Average  profit  margins  remained  con- 
stant, despite  the  uneven  trends  expe- 
rienced by  different  companies,  at  7.3 
per  cent.  Return  on  capital  now  averages 
19.5  per  cent.  Average  stock  turnover 
increased  by  31.5  per  cent  from  3.8  to 
5.0.  The  business  ratio  report  costs  £44 
and  is  available  from  ICC  Business 
Ratios,  81  City  Road,  London. 


Dispense 
with  diminishing  sales. 


Consult  Dollar  Rae. 

We  are  a  team  of  professionals.  In  marketing.  Design. 
Colour.  Lighting.  Shopntting.  System  planned  furniture. 

Our  remedy  is  not  a  seven  day  wonder, 
but  a  tried  and  tested 
formula  for 
increasing 
turnover  and 
profitability. 

Write  now 
for  our  free 

brochure.  ^    ,  z  ^ 


Dollar  Rae.  Freepost,  Glasgow  C41 1BR  Telephone  04 1  -649  9331  Telex  779394 
Represented  throughout  the  United  Kingdom 


Name 
Company 
Address  . 
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PROFESSIONAL  NEWS 

Pharmaceutical  Society  of  Northern  Ireland 

HEC  offers  same  service 
for  medicines  campaign 


The  Health  Education  Council  has  writ- 
ten to  the  Northern  Ireland  Pharma- 
ceutical Society  to  say  that  if  the  Society 
wished  to  participate  in  the  "Respect  for 
medicines"  campaign,  scheduled  for  Feb- 
ruary 1979,  the  HEC  would  be  prepared 
to  provide,  as  far  as  possible,  the  same 
service  as  for  the  Society  in  Great  Brit- 
ain. Mrs  O'Rourke,  the  president,  said 
at  the  October  meeting  of  the  Council 
that  it  had  been  agreed,  at  the  last  meet- 
ing, to  participate  in  the  campaign. 

The  secretary,  Mr  Gorman,  reported 
that  under  this  winter's  post-qualification 
education  and  training  programme  a 
series  of  four  evening  lectures  would  be 
held  at  the  medical  biology  centre,  Lis- 
burn  Road,  Belfast  9,  on  successive  Tues- 
days commencing  November  21.  The  first 
lecture  on  "Medical  terminology"  would 
be  given  by  Professor  W.  G.  Irwin,  pro- 
fessor of  general  practice,  Queen's  Uni- 
versity, the  second  on  "Recent  advances 
in  drug  therapy"  by  Professor  D.  G. 
McDevitt,  professor  of  Clinical  Pharma- 
cology, Queen's;  the  third  on  "Diabetes, 
drugs  and  diet  1"  by  Dr  D.  R.  Hadden, 
consultant   physician   in   the  metabolic 


unit,  Royal  Victoria  Hospital;  and  the 
fourth  "Diabetes,  drugs  and  diet  2"  by 
Dr  Hadden  and  Miss  E.  A.  Wilson,  senior 
metabolic  dietician  in  the  metabolic 
unit.  The  lectures  would  be  held  from 
8.00  to  9.30  pm. 

A  letter  from  the  Pharmaceutical  Con- 
tractors Committee  was  read  asking  that 
a  meeting  of  representatives  of  that  com- 
mittee, the  Council  and  the  Ulster  Chem- 
ists' Association  be  held  to  discuss  the 
paper  issued  by  the  Department  of 
Health  on  health  centres  in  Northern 
Ireland.  It  was  agreed  that  the  president 
with  Messrs  J.  A.  Brown,  W.  T.  Hunter 
and  T.  F.  Muldrew  represent  the  Coun- 
cil at  a  meeting  on  November  2. 

In  reply  to  a  letter  from  the  Depart- 
ment of  Health  it  was  agreed  to  submit 
the  name  of  Dr  J.  G.  Swanton  for  mem- 
bership of  the  Committee  on  the  Review 
of  Medicines. 

The  Royal  Commission  on  the 
National  Health  Service  had  written  to 
say  that  the  Commission  proposed  to 
deposit  copies  of  evidence  submitted  in 
the  Public  Records  Offices  in  London 
and  Belfast,  the  Scottish  Record  office 


and  the  National  Library  of  Wales.  The 
Commission  might  also  decide  to  offer 
sets  of  evidence  to  health  departments 
libraries  so  that  it  would  be  available  to 
researchers  or  other  members  of  the  pub- 
lic. The  Council  agreed  to  the  Commis- 
sion's proposal. 

The  following  committees  were  ap- 
pointed :  Education:  Messrs  J.  Chambers, 
Professor  P.  F.  D'Arcy,  Professor  R. 
Grigg,  J.  Kerr,  G.  E.  Mcllhagger,  Mrs  C. 
O'Rourke  (chairman);  Ethical:  Messrs  J. 
A.  Brown  (chairman)  J.  A.  Crawford,  T. 
G.  Eakin,  J.  H.  Galbraith,  R.  J.  G. 
McDonald,  M.  V.  A.  Napier,  Dr  J.  G. 
Swanton;  Finance:  Messrs  W.  J.  Bolon 
(chairman),  W.  T.  Hunter,  G.  E.  Mc 
Ilhagger,  M.  V.  A.  Napier,  J.  D.  Pollock, 
Miss  M.  J.  Watson;  House:  Messrs  J.  A. 
Crawford,  J.  H.  Galbraith,  Professor  R. 
Grigg,  W.  T.  Hunter,  R.  J.  G.  McDonald, 
Mrs  C.  O'Rourke  Mrs  C.  B.  A.  Watson 
(chairman):  Law:  Messrs  J.  Chambers, 
Professor  P.  F.  D'Arcy,  T.  G.  Eakin,  J. 
Kerr,  Dr  J.  G.  Swanton,  Miss  M.  J. 
Watson  (chairman);  Public  Relations: 
Messrs  W.  I.  Bolon,  Professor  P.  F. 
D'Arcy,  T.  G.  Eakin  (chairman),  J.  Kerr, 
T.  I.  O'Rourke,  Miss  M.  J.  Watson; 
EEC:  Messrs  J.  A.  Brown,  Professor 
P.  F.  D'Arcy,  J.  Kerr  (chairman),  G.  E. 
Mcllhagger,  Mrs  C.  O'Rourke,  T.  I. 
O'Rourke;  General  purposes:  Messrs 
W.  J.  Bolon,  J.  A.  Brown,  G.  E.  Mcll- 
hagger, T.  G.  Eakin,  J.  Kerr,  Mrs  C. 
O'Rourke,  Mrs  C.  B.  A.  Watson,  Miss 
M.  J.  Watson.  The  president  and  vice- 
president  are  ex-officio  members  of 
each   committee   and   the   president  is 
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chairman  of  the  general  purposes  com- 
mittee. 

The  report  from  the  Finance  Com- 
mittee was  adopted.  Presenting  the  re- 
port, Mr  McIIhagger  said  that  £17,000 
had  been  deposited  in  the  Savings  Bank 
until  the  money  was  required  later  in 
the  year.  Messrs  Cleaver,  Fulton  and 
Rankin  were  reappointed  as  the  Society's 
solicitors  and  Messrs  Muir  and  Addy  as 
auditors. 

The  secretary  said  it  had  been  arranged 
to  meet  representatives  of  the  Guild  of 
Hospital  Pharmacists  on  October  30.  Mr 
Napier  gave  notice  that  a  meeting  of  the 
Lurgan,  Portadown  and  Armagh  District 
Branch  to  be  held  at  the  health  centre, 
Brownlow,  Craigavon,  on  November  14 
when  a  talk  would  be  given  by  Mr  J. 
Gordon,  Bradbury  Surgicals  Ltd  on 
"Surgical  appliances". 

The  president  extended  a  warm  wel- 
come to  Dr  J.  G.  Swanton  who  was 
attending  his  first  Council  meeting.  The 
president  said  they  were  delighted  that 
Professor  P.  A.  DArcy  had  been  awarded 
an  honorary  membership  of  the  Academy 
of  Pharmaceutical  Sciences.  He  would 
receive  the  award  at  the  Academy's 
national  conference  in  mid-November. 

The  applications  of  Aaron  David 
Wolfson  and  Anne-Marie  McKenna  for 
registration  as  students  and  of  Heather 
Elizabeth  Coleman  for  the  restoration  of 
her  name  to  the  Register  of  Pharma- 
ceutical Chemists  were  granted.  An 
application  for  the  T.  Harper  Founda- 
tion from  Mr  Samuel  T.  Patterson,  BSc, 
was  granted. 


Retail  pharmacist 
'is  on  his  own' 

"The  hospital  pharmacist  has  the  whole 
hospital  team  behind  him,  whereas  the 
general  practice  pharmacist  has  only  his 
initiative  and  skills  to  rely  on",  empha- 
sised Mrs  C.  O'Rourke,  president  of  the 
Pharmaceutical  Society  of  Northern  Ire- 
land, at  the  Queen's  University  prize 
presentation  ceremony  recently. 

At  present,  she  said,  about  70  per  cent 
of  all  pharmacists  on  the  Great  Britain 
Register  were  employed  full  or  part-time 
in  general  practice  but  fewer  than  half 
those  currently  graduating  were  finding 
work  in  the  sector. 

In  Northern  Ireland,  however,  there 
were  few  places  available  in  the  pharma- 
ceutical industry  or  academic  pharmacy, 
and  not  too  many  places  available  in 
hospital  pharmacy.  In  consequence,  80 
per  cent  of  pharmacists  on  the  NI 
Register  were  employed  in  community 
pharmacy.  The  NI  Council  therefore 
continued  to  insist  that  at  least  six 
months  of  the  pre-registration  year  were 
spent  in  general  practice. 

Mrs  O'Rourke  questioned  whether  six 
months  were  really  enough  to  equip  pre- 
registration  students  to  meet  problems 
in  vivo  with  which  they  had  previously 
dealt  only  in  vitro,.  She  suggested  a  more 
comprehensive  "in-course"  training  for 
community  pharmacy  during  the  student 
years  might  be  advisable.  She  felt  that 
the  university  curriculum  was  directed 


more  towards  the  hospital,  industrial  or 
academic  aspects  of  pharmacy  practice. 

Giving  the  inaugural  address  Dr  B.  A. 
Wills,  chief  pharmacist,  Department  of 
Health,  London,  drew  attention  to  three 
principal  ways  in  which  pharmacy  prac- 
tice had  changed  in  recent  years.  Firstly, 
in  a  greater  unity  between  the  branches 
of  the  profession,  secondly,  in  a  decided 
shift  towards  the  patient  and  more 
involvement  with  other  primary  health 
professions,  and  thirdly,  in  a  movement 
towards  a  more  distinctive  and  authorita- 
tive role  for  pharmacy. 

Taking  up  Mrs  O'Rourke's  theme, 
Dr  Wills  expressed  concern  at  the  small 
number  of  pharmacists  seeking  a  career 
in  industry.  For  those  seeking  careers  in 
other  branches  of  pharmacy,  he  said  it 
was  vital  to  ensure  the  roles  fulfilled 
should  make  full  use  of  the  specialised 
and  costly  education  and  training  received 
by  the  pharmacist.  Finally,  Dr  Wills 
warned  that  the  hopes  of  the  future 
would  not  be  achieved  unless  educational 
programmes  and  capabilities  were  equal 
to  demands  and  unless  pharmacists  ac- 
cepted the  need  for  their  own  continuing 
education  and  training. 

Professor  P.  F.  DArcy  summarised  the 
work  of  his  pharmacy  department  during 
the  year.  Thirty-eight  students  had  gradu- 
ated, one  with  first  class  honours  (Mr  M. 
G.  Scott).  The  number  of  research  and 
postgraduate  students  in  the  department 
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Generic  prescribing 
for  and  against 


The  best  patient  care  resulted  from  an 
informed  medical  prescriber  plus  a 
generic  prescription  plus  a  high  quality 
pharmacopoeial  monograph  and  a  highly 
trained  pharmacist.  This  was  the  formula 
of  Professor  Paul  Turner,  professor  of 
clinical  pharmacology,  St  Bartholomew's 
Hospital,  at  a  conference  entitled  "Which 
name  when"  last  week  in  London. 

The  first  responsibility  of  a  doctor  was 
to  his  patient,  not  to  the  pocket  of  the 
NHS.  The  purpose  of  a  prescription,  a 
private  message  from  the  doctor  to  the 
pharmacist,  was  to  ensure  that  the  correct 
drug,  in  the  correct  form,  route,  dose  and 
frequency  was  given  to  a  particular 
patient.  The  drug  form  and  route  must 
be  unequivocal. 

Until  about  10  years  ago  excipients 
were  thought  to  be  inert  and  unimpor- 
tant. But  an  outbreak  of  phenytoin  intoxi- 
cation in  Australia  owing  to  the  change 
from  calcium  sulphate  to  lactose  as  the 
bulk  filler  and  the  digoxin  furore  when 
the  particle  size  was  reduced  changed 
this  line  of  thought. 

Unequivocal  directions 

When  a  drug  is  sparingly  soluble,  there 
is  a  small  therapeutic  dose,  in  replace- 
ment therapy,  for  the  control  of  epilepsy 
or  cardiac  arrhythmias  or  a  narrow 
therapeutic  range,  it  is  essential,  said 
Professor  Turner,  that  the  directions  to 
the  pharmacist  are  unequivocal.  The  use 
of  a  branded  preparation  would  at  first 
seem  to  be  the  best  way  of  ensuring  this, 
with  less  batch  to  batch  variation. 

But  the  phenytoin  and  digoxin  saga 
disprove  this  reasoning  and  the  only  way, 
Professor  Turner  believes,  is  for  tight 
pharmacopoeial  monographs.  In  this  way 
there  would  be  little  batch  to  batch 
variation  and  also  little  variation  between 
manufacturers.  And  a  doctor  could  pre- 
scribe the  undoubtedly  cheaper  generic- 
named  drug  knowing  that  whatever  was 
given  would  have  the  some  result.  When 
it  was  pointed  out  later  in  the  discussion 
that  the  pharmacist  would  have  the  final 
choice  of  which  product  to  give,  Pro- 
fessor Turner  said  that  with  the  changes 
in  pharmaceutical  education,  the  pharma- 
cist understood  more  than  the  doctor 
about  factors  affecting  absorption  etc. 
And  he,  for  one,  was  "quite  happy"  to 
leave  the  decision  to  the  pharmacist. 

In  his  paper  Professor  Turner  said  he 
was  also  worried  by  the  confusion  that 
brand  names  could  cause.  He  cited  the 
case  of  a  2  am  phone  call  to  him  from  his 
hospital  about  a  girl  admitted  with  a 
"Triptafen"  overdose.  He  initially 
thought  this  was  a  "tryptophan"  over- 
dose requiring  no  special  treatment  and  it 
was  only  later  he  realised  the  seriousness 
of  the  situation.  Both  drugs  were  used  for 
treating  depression  and  Professor  Turner 
thought  it  wrong  that  a  brand  name 
should  be  so  similar  to  the  generic  name 
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of  a  totally  dissimilar  drug.  Many  brand 
names  gave  no  indication  as  to  the  use 
of  the  drug  whereas  the  approved  name 
was  often  a  guide.  He  realised  the  prob- 
lems of  recovering  the  cost  of  bringing 
a  new  drug  onto  the  market  but  he  be- 
lieved the  solution  to  that  problem  was 
through  the  patent  laws. 

The  other  side  of  the  case  was  put  by 
Dr  G.  R.  Daniel,  medical  director  of 
Sterling  Winthrop  research  and  develop- 
ment. He  asked  why  general  practitioners 
used  brand  names  whereas  hospital  doc- 
tors tended  to  use  generic  names.  He 
said  the  answer  was  that  GPs  got  their 
further  training,  not  from  their  post- 
graduate seminars  (where  only  1  per  cent 
of  the  time  was  spent  on  therapeutics)  but 
from  the  pharmaceutical  industry.  The 
BNF,  in  its  present  form,  was  of  no  use. 

Countering  Professor  Turner's  argu- 
ment on  the  confusion  of  brand  names, 
Dr  Daniels  pointed  out  similar  situations 
in  generic  names.  The  name  chlordiaze- 
poxide,  for  example,  he  said  bears  no 
relationship  to  the  rest  of  the  benzo- 
diazepines. A  chemical  name  gave  more 
information  usually  than  a  generic  name 
and  juggling  around  with  prefixes  and 
suffixes  led  to  more  and  more  confusion. 
The  industry  was  often  criticised  for  using 
different  trade  names  in  different  count- 
ries but  Dr  Daniels  suggested  that  the 
generic  namers  should  put  their  own 
house  in  order  first  with  paracetamol/ 
aminophen,  adrenaline/epinephrine,  peth- 
idine/meperidine. 

Minimum  standards 

It  would  be  many  years  before  each 
manufacturer  made  drugs  in  the  same 
way.  Dr  Daniels  said  that  generic  manu- 
facturers would  never  be  able  to  produce 
the  same  quality  as  the  research  based 
companies.  Pharmacopoeial  standards,  no 
matter  how  tight,  would  always  be  mini- 
mum standards.  Raw  materials  from  diff- 
erent sources  were  continually  being  tested 
for  differing  effect  by  the  research-based 
companies.  Generic  drug  firms  tended  not 
to  have  the  same  type  of  work  force  and 
Dr  Daniels  did  not  believe  they  had  the 
same  type  of  attitude.  However  as  "good 
manufacturing  practice"  and  "good  lab- 
oratory practice"  were  being  more  and 
more  strictly  enforced,  some  of  the 
"bucket  shops"  might  go  out  of  business. 

Defending  the  right  of  a  pharmaceuti- 
cal company  to  recoup  its  loses  by  the 
use  of  brand  names,  Dr  Daniels  said  that 
a  few  years  ago,  it  cost  companies  about 
£18m  to  get  a  drug  on  the  market,  in 
about  three  of  four  years.  Nowadays  it 
took  eight  to  15  years,  in  1995  it  would 
take  even  longer  and  cost  about  £50m. 
He,  like  Professor  Turner,  believed  one 
answer  lay  through  the  patent  laws.  Al- 
though patent  life  was  recently  extended 
from  15  to  20  years  he  thought  30  years 
was  needed  to  get  a  reasonable  return. 


Nl  prize  giving 

Continued  from  p795 

continued  to  grow.  Currently,  there  were 
11  full-time  and  three  part-time  in  the 
department.  One  part-timer,  a  general 
practice  pharmacist,  Mr  T.  F.  Muldrew, 
gained  the  first  Westons  Travelling  Fel- 
lowship and  in  September  1977  visited 
Sweden  (C&D,  October  21,  p683). 

New  building  appeal 

Professor  D'Arcy  explained  that  1979 
was  the  fiftieth  anniversary  of  the  found- 
ing of  the  BSc  degree  in  pharmacy  of 
Queen's  University.  It  was  therefore  one 
of  the  oldest  established  degrees  in  phar- 
macy in  the  UK.  He  intended  to  link  the 
Golden  Jubilee  celebrations  with  an 
appeal  for  donations  towards  the  "New 
building  fund".  Work  on  the  new  phar- 
macy building  at  Queen's  had  started  in 
August  and  it  was  planned  to  occupy  it 
in  Michaelmas  term  1980.  Current  uni- 
versity finances  would  provide  only  the 
basic  necessities  for  teaching  and  re- 
search. Professor  D'Arcy  therefore 
launched  the  appeal  for  donations 
towards  the  cost  of  furbishing  and 
equipping  the  lecture  theatre  and  some 
laboratories.  He  hoped  especially  that 
former  graduates  would  wish  to  be 
associated  with  this  development. 

Prizes  were  presented  by  the  president 
in  association  with  representatives  of  the 
awarding  bodies  and  certificates  were  pre- 
sented by  the  president  to  pharmacists 
who  had  registered  during  the  year.  The 
prizewinners  were:  — 

M.  G.  Scott  (PSNI  medal  for  outstanding  merit  in 
final  year:  £10.50  for  distinction  in  level  3  final  year 
studies;  £10.50  for  distinction  in  pharmacology  level 
3;  Evans  Medical  £15  for  distinction  in  pharma- 
ceutics level  3;  Boots  Co  £10  for  best  project  final 
year  level  3)  W.  D.  Greer  (PSNI  £10.50  for  dis- 
tinction in  pharmaceutical  chemistry  level  3)  Miss  E. 
McErlean  (UCA  £10  for  distinction  in  level  2 
studies;  SK&F  £10  for  distinction  in  pharmacology 
level  2).  Miss  H.  R.  Anderson  (ICI  £25  for  distinc- 
tion in  dispensing  level  2).  Misses  M.  L.  Soh  and 
E.  McErlean  (Parkei  Davis  £10  for  distintcion  in 
pharmaceutical  legislation  level  2).  Miss  L.  R. 
Wright  (Smith  &  Nephew  £10  for  distinction  in  phar- 
maceutics level  2).  Miss  M.  L.  Soh  (Galen  £10  for 
distinction  in  pharmaceutical  chemistry  level  2). 
Miss  M.  S.  McReynolds  (Roche  £10  for  distinction 
in  level  1  studies). 


European  accident 
data  collection 
on  pilot  trial 

The  European  Communities  Commission 
is  to  collect  data  on  accidents  occurring 
in  and  around  the  home.  Depending  on 
the  information  collected,  the  Com- 
mission would  suggest,  at  a  later  date, 
further  legislation  to  protect  consumers. 

The  data  would  be  collected  from 
hospitals,  poison  antidote  centres,  doc- 
tors' practices  and  any  other  national 
body  meeting  the  requirements  of  the 
information  system.  Statistics  would  be 
collected  at  national  level  and  sent  to 
the  Commission  Computer  Centre  for 
interpretation.  The  Commission  proposes 
to  begin  with  an  18  month  pilot  project 
before  launching  into  the  full  programme 
from  January  1,  1982. 
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Beatson  Clark- 
confidence  in  glass. 


Beatson  glass 
containers  provide 
the  necessary  protection 
for  packaging  pharmaceutical 
products,  in  white  flint  and  amber 
glass. 

Beatson  Clark  have  been  making 
glass  for  two  centuries  and  today 


serve  the 
pharmaceutical 
world  with  most  types  of 
medicinal  glass  containers. 

Ask  your  wholesaler. 
Beatson,  Clark  &  Co.  Ltd.,         >v|  „ 
Rotherham,S.Yorks.S60  2AA 
Tel:  0709  79141  Telex:  54329 
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'Help  cut 
the  drugs  bill' 
should  mean  more 
income  and 
less  trouble  for 
the  pharmacist 

This  campaign,  launched  by  the  government,  is  of  course  designed  to  send  more  people  with 
common  ailments,  such  as  constipation,  direct  to  the  pharmacist,  thus  cutting  out  unnecessary 

prescriptions.  The  result  will  increase  demand  for  OTC  proprietaries  like  NYLAX 
.  .  .  which  must  be  an  ideal  example  of  economy  at  33p  for  30  tablets.  An  ideal  laxative,  with 

gentle  but  efficient  action,  and  added  vitamin  B1 . 


Direct  from: 

British  Chemotheutic  Products  Limited 
(Makers  of  Optabs) 
Kemtheutic  House,  Grant  Street, 
Bradford,  West  Yorks.  BD3  9HF. 
Telephone: 

Bradford  (0274)  22005 
£2.74  doz. 

Or  order  singles  through  your 
usual  wholesaler. 
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The  NHS  contract  explained — 5 

How  'capital 
is  calculated 

Part  of  the  total  remuneration  due  to 
chemist  contractors  is  a  net  profit  margin 
which  takes  the  form  of  a  negotiated  16 
per  cent  return  on  capital  employed. 
(The  other,  non-negotiable  elements — 
the  net  ingredient  cost  plus  costs  of  over- 
heads and  labour — have  been  covered  in 
previous  C&D  articles  in  this  series). 

The  value  of  the  capital  employed 
takes  into  account  working  capital — 
mainly  the  amount  tied  up  in  stocks  of 
drugs  and  the  NHS  debt — and  fixed 
capital,  eg  fixtures  and  fittings  used  for 
NHS  dispensing  purposes. 

Working  capital 

Working  capital  is  calculated  from  the 
number  of  weeks  stockholding  period 
plus  the  average  time  between  the  dis- 
pensing of  drugs  and  reimbursement 
from  the  Department  of  Health  (the 
NHS  debt),  less  an  allowance  for  sup- 
pliers' credit.  A  similar  calculation  is 
made  in  respect  of  the  debt  and  credit 
periods  for  operating  costs,  and  a  de- 
duction is  made  for  money  collected  as 
prescription  charges. 

The  stockholding  period  has  been 
determined  by  an  inquiry  carried  out  by 
independent  stocktakers  acting  on  behalf 
of  both  the  Department  of  Health  and 
the  Pharmaceutical  Services  Negotiating 
Committee.  The  inquiry  carried  out  in 
1975  indicated  that  the  average  stock- 
holding period  was  seven  weeks  and  not 
the  11  weeks  previously  assumed.  This 
seven  week  shelf  life  is  almost  balanced 
out  by  the  average  six  weeks  credit 
allowed  by  wholesalers,  so  the  working 
capital  depends  mainly  on  the  NHS  debt, 
ie  the  amount  contractors  are  owed  by 
the  Department  of  Health  (see  table). 


employed' 


It  follows  that  the  greater  the  time 
lag  between  dispensing  and  reimburse- 
ment, the  greater  the  NHS  debt  and 
hence  the  capital  requirements  and  profit 
per  prescription.  If,  for  example,  the 
advance  payment  to  contractors  was  in- 
creased permanently  to  100  per  cent,  as 
happened  temporarily  last  year,  the  profit 
on  capital  employed  calculation  would 
need  re-adjusting,  so  immediate  reim- 
bursement is  not  necessarily  an  advantage 
to  contractors. 

The  capital  requirement  and  profit  per 
prescription  will  also  decrease  if  the 
stockholding  period  is  reduced.  This  is 
one  of  the  drawbacks  of  the  present  con- 
tract— that  there  is  an  inbuilt  penalty 
for  efficiency  in  turning  round  stocks. 

As  allowance  is  made  for  the  money 
a  contractor  collects  immediately  in  the 
form  of  prescription  charges,  an  increase 
in  these  charges  will  reduce  the  NHS 
debt  and  ultimately  the  profit  per  pre- 
scription, providing  the  number  of  pre- 
scriptions remains  the  same. 

In  theory,  if  the  charges  went  up  to 
50p  per  item  as  suggested  by  the  Con- 
servatives, in  the  short  term  there  would 
be  an  immediate  beneficial  effect  on  cash 
flow  but  a  reduced  profitability  would 
eventually  result  from  the  reduced  NHS 
debt.  In  the  past,  increasing  the  charges 
has  led  to  a  transitory  fall  in  prescrip- 
tion numbers.  In  the  short  term,  this 
need  not  harm  chemists'  remuneration 
because  the  amount  of  money  coming 
into  the  balance  sheet  is,  in  effect,  pre- 
determined, so  a  higher  professional  fee 
would  be  paid  on  a  lower  number  of 
prescriptions.  However,  ultimately  the 
NHS  turnover  would  fall  as  a  propor- 
tion of  total  turnover,  affecting  the  NHS 
to  counter  turnover  ratio  and  thereby 


reducing  the  amount  paid  into  the  bal- 
ance sheet  as  overheads. 

But  this  is  all  theoretical;  it  is  impos- 
sible to  work  out  exactly  how  increased 
prescription  charges  would  affect  re- 
muneration as  no-one  can  predict  accur- 
ately what  long  term  influence  such  in- 
creases would  have  on  the  number  of 
prescriptions  dispensed.  Also  included 
in  the  working  capital  calculation  is  a 
notional  cash  balance  of  £100.  Obviously 
some  businesses  will  hold  more  than  this 
figure,  some  less. 

Fixed  capital 

The  fixed  capital  requirement  is  worked 
out  using  the  "green  field"  principle 
which  is,  literally,  related  to  the  cost  of 
establishing  a  dispensary  in  a  green  field. 

The  formula  takes  into  account  a  pro- 
portion of  the  shopfitting  costs  and 
assumes  that  some  fittings  would  be  new 
and  some  old,  with  an  average  life  of 
14  years,  so  the  half  life  value  is  taken. 
The  current  cost  of  putting  the  average 
dispensary  in  the  "green  field"  is  about 
£5,000. 

The  table  below  shows  the  1978  fore- 
cast for  capital  employed.  It  can  be  seen 
that  16  per  cent  of  the  total  capital  re- 
quirement per  prescription  (39. 5p)  gives 
a  profit  of  6.32p  per  prescription. 

Pocket  blood 
sugar  meter 

Medistron  Ltd  have  introduced  Gluco- 
check,  a  pocket  blood  sugar  meter  with 
which  diabetics  can  monitor  their  own 
blood  sugar  levels.  It  derives  its  power 
from  a  mains  rechargeable  battery  and 
is  used  with  Dextrostix  whose  density  of 
colour  increases  with  the  level  of  glucose 
when  a  drop  of  blood  from  a  finger  prick 
is  left  in  contact  with  it  for  a  given 
length  of  time.  The  strip  is  inserted  in 
the  meter  and  a  light  is  thrown  on  the 
reagent  pad;  the  amount  of  light  reflected 
is  converted  into  a  reading  of  the  glucose 
concentration,  shown  on  an  8mm  digital 
display.  The  meter  is  housed  in  a  plastic 
case.  An  electronic  timer  measures  the 
time  the  blood  is  allowed  to  remain  in 
contact  with  the  test  stick. 

The  unit  is  at  present  only  available  to 
individuals  by  mail  order  (£99,  preferably 
accompanied  by  the  signature  of  the 
medical  adviser)  and  to  hospitals  and 
clinics,  from  Medistron  Ltd,  Alpine 
Works,  Oak  Road,  Southgate,  Crawley. 
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Capital  employed — 1978  forecast 

Materials  Overheads 

Total 

p  per  Rx        p  per  Rx 

p  per  Rx 

Shelf  life  (7  weeks) 

23.37  — 

23.37 

Average  NHS  debt  period  (8  weeks) 

26.87  5.57 

32.44 

Less:  Suppliers'  credit 

— materials  {6.5  weeks) 

(21.84) 

— overheads  ,  (various) 

(0.95) 

(22.79) 

Less:  Collection  of  charges 

(1.09) 

31.93 

Add:  Working  cash  balance  (£100) 

0.29 

Working  capital  requirement 

32.22 

Fixed  capital  requirement 

(based  on  average  value  of  fixtures 

and  fittings  at  half  life  divided  by 

average      number      of  prescrip- 

tions) 

7.29 

Total  capital  requirement 

39.51 

In  the  above  table  the  shelf  life  total  is  calculated  from  the  formula — 7/52  x  the  net 

ingredient  cost  for  1978.  The  average  NHS  debt  period  total  is  calculated  from 

— 8/52  x  the  amount  outstanding  per  prescription,  based  on  costs  of  drugs, 

containers,  labour  and  overheads. 
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COMPANY  NEWS 

Thirteen  more 
pharmacies  for 
Kingswood 

Booker  McConnell  Ltd  have  acquired 
from  Saltraco  Ltd  the  entire  share 
capital  of  J.  D.  Jenkins  Ltd  for  a  cash 
sum  of  about  £500,000  (the  exact  figure 
is  dependent  on  accounts  still  being  pre- 
pared). 

J.  D.  Jenkins  Ltd  have  a  turnover  of 
£1.5  million  and  operate  13  pharmacies 
in  London  and  south-east  England,  which 
will  trade  under  the  Kingswood  Chemists 
name.  Booker  McConnell  now  operate 
104  retail  pharmacies. 

J.  D.  Jenkins  Ltd  were  a  subsidiary 
of  Salpharm  Ltd  of  which  Saltraco  is  the 
parent  company. 

The  wholesalers  A.  J.  Box  &  Drivers 
Ltd,  also  a  Salpharm  subsidiary,  have  not 
been  affected  by  the  Booker  McConnell 
acquisition  and  are  negotiating  for  the 
takeover  of  another  wholesaler.  Mr  V. 
Hyman,  J.  D.  Jenkins'  managing  director, 
will  become  Box  &  Drivers'  managing 
director  on  January  1,  1979. 

Vestric  'did  well' 

Vestric  did   well  to  increase  sales  by 

18.7  per  cent  to  £151.3  million   in  a 

difficult  year  (to  June  30,   1978)  that 

yielded  a  trading  profit  of  £6.9m  com- 


pared with  £6.4m  in  1976-77,  says  Glaxo 
chairman,  Mr  A.  E.  Bide,  in  the  annual 
report  published  last  week.  The  first 
phase  of  a  new  and  more  powerful  com- 
puter installation  was  completed  which 
will  enable  Vestric  further  to  improve 
its  efficiency  and  service,  Mr  Bide  adds. 

The  important  feature  of  the  Glaxo 
accounts  was  the  increase  in  turnover 
(by  9  per  cent  to  £410m),  with  a  reduc- 
tion in  trading  profits  (down  £4m  to 
£80.9m).  Mr  Bide  says  the  pharmaceuti- 
cal profit  margins  were  narrowed  in  the 
UK  because  the  relatively  small  price 
increases  allowed  by  the  Department  of 
Health  were  not  sufficient  to  make  up 
for  the  higher  costs.  Increases  in  central 
overheads  were  not  covered  by  increases 
in  profits  of  subsidiaries. 

Beecham  settle 
anti-trust  case 

Beecham  group  has  agreed  to  pay  some 
$5  million  in  the  United  States  in  settle- 
ment of  anti-trust  proceedings.  In  March 
1970  the  US  Department  of  Justice 
started  anti-trust  action  against  Beecham 
and  Bristol-Myers — their  US  licensee  for 
semi-synthetic  penicillins — seeking  to 
establish  that  this  licensing  agreement 
restricted  competition. 

Meanwhile,  a  group  of  individual  US 
states  and  cities,  and  a  group  of  private 
wholesalers,  retailers  and  hospitals  also 
started  proceedings. 

In  the  proposed  settlement  with  the 
US  government  Beecham  have  agreed  to 


pay  $lm,  although  the  Federal  District 
Court  in  Washington  has  still  to  approve 
the  agreement;  in  the  proposed  settle- 
ment with  the  individual  states  Beecham 
agreed  to  pay  $2.07m  and  in  the  actual 
settlement  with  wholesalers,  etc,  will  pay 
$1.93m. 

A  spokesman  in  the  UK  told  C&D 
that  full  provision  for  the  payment  had 
already  been  made  and  it  was  unlikely  to 
affect  future  growth  of  the  group's  phar- 
maceutical business.  Although  they  still 
had  the  option  of  allowing  litigation  to 
proceed,  this  settlement  seemed  the  more 
attractive  deal. 

Polaroid's  third 
quarter  sales  up  34pc 

Polaroid  have  achieved  record  worldwide 
sales  and  earnings  for  both  the  third 
quarter  and  the  first  nine  months  of  1978. 

President  William  J.  McCune  Jr, 
reported  that  Polaroid's  consolidated 
worldwide  sales  in  the  third  quarter 
increased  34  per  cent  to  $341,690,000 
compared  with  $254,225,000  in  the  1977 
third  quarter,  with  both  domestic  and 
international  operations  producing  record 
sales.  He  said  SX-70  cameras  and  film 
"were  primarily  responsible  for  the  sub- 
stantial third  quarter  sales  gain,  with  unit 
sales  of  SX-70  film  about  double  those 
of  the  same  period  a  year  ago. 

"Net  earnings  in  the  third  quarter  just 
ended  were  $34,386,000  ($1.04  per  share) 
compared  with  $20,041,000  ($0.61  per 
share)  in  the  same  period  last  year,  an 
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You  can  spend  a  fortune  getting  your  business 
fitted  out  with  modern  shelving  and  displays. 

But  there's  no  need  to. 

For  we've  devised  a  system  that  combines 
economic,  super-strong,  wall-mounted  Spur  adjustable 
shelving  with  low-cost,  easy-to-assemble  Readiclip 
freestanding  units. 

If  you  wish,  you  can  easily  put  it  together  yourself, 
make  a  really  professional  job  of  it,  and  save 
installation  charges. 

Whafs  more,  we'll  give  you  all  the  help  you  want  in 
planning  and  layout  free  and  without  obligation. 

Just  clip  the  coupon  and  see  how  Spur  and 
Readiclip  can  clip  thej^osts  for  you. 
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— —  START  CUTTING  COSTS  HERE 

To:  Spur  Systems  International  Ltd, 

Otterspool  Way,  Watford,  Herts.  Telephone:  Watford  26071 
Please  mail  me  a  Spur-Readiclip  brochure. 


CD  4-11-78 


Name 


Type  of  business 


Address 


Telephone 


"CLIP 


800   Chemist  &  Druggist 


4  November  1978 


increase  of  72  per  cent",  continued 
Mr  McCune.  Third  quarter  earnings  were 
favourably  affected,  he  said,  by  the  fact 
that  shipments  increased  somewhat 
earlier  in  the  autumn  selling  season  than 
in  recent  years.  He  noted  also  that  earn- 
ings continue  to  reflect  substantial  expen- 
ses associated  with  Polavision,  Polaroid's 
new  instant  movie  system. 

BDH  Pharmaceuticals 
re-established 

BDH  Pharmaceuticals  Ltd  has  been  re- 
established and  began  trading  on  Nov- 
ember 1  from  Lenten  House,  Lenten 
Street,  Alton,  Hants  GU34  1JD.  The 
company  will  specialise  in  "advanced 
hospital  pharmaceutical  products"  and 
will  bring  to  the  UK  market  develop- 
ments previously  available  in  Europe. 
Nutritional  aids  Aminofusin  and  Trio- 
sorban  (marketing  responsibility  acquired 
from  E.  Merck  Ltd)  and  a  new  contrast 
medium,  Nuromiro,  are  the  first  products 
in  the  range. 


COMING  EVENTS 

Monday,  November  6 

Stockport  Branch,  Pharmaceutical  Society, 

Davenport  Park  Hotel,  Stockport,  at  8  pm. 
Mr  Charles  Pearson  (Welfare  Foods  (Stockport) 
Ltd)  on  "The  dietary  management  of  metabolic 
disorders." 

Wednesday,  November  8 

Leicestershire,  Lincolnshire,  Nottingham, 
Northampton,  Derbyshire  areas,  National 
Pharmaceutical  Association,  Wigston  Stage  Motel, 
at  8  pm.  Mr  Arthur  Trotman  (managing  director, 
Independent  Chemists'  Marketing  Ltd)  on  "Recent 
developments  in  wholesaler  services  to  NPA 
members." 

Mid-Glamorgan  Branch,  National  Pharmaceutical 
Association,  Hawthorn  leisure  centre,  Rhydyfelin, 
Pontypridd,  at  8  pm.  Mr  W.  A.  G.  Kneale  (local 
organisations  officer,  NPA)  on  "The  work  of  the 
NPA  branches." 

Scottish  department,  Pharmaceutical  Society, 

Society's  Hall,  36  York  Place,  Edinburgh,  at 
7.45  pm.  Professor  A.  Klopper  (department  of 
obstetrics  and  gynaecology,  University  of 
Aberdeen)  on  "Hormonal  treatment  of  the 
menopausal  woman." 

West  Metropolitan  Branch,  Pharmaceutical  Society, 

8th  floor  lecture  theatre,  Charing  Cross  Hospital, 
W6,  at  7.15  pm.  Mr  G.  E.  A'ppelbe  (head  of 
Society's  law  department)  on  "The  Medicines  Act: 
is  it  necessary?" 

Thursday,  November  9 

Brighton  Branch,  Pharmaceutical  Society,  lecture 
theatre  1,  Brighton  Polytechnic,  at  8  pm.  Miss 


P.  M.  North  (head  of  Society's  library  and 
technical  information  department)  on  "Information 
services  of  the  Pharmaceutical  Society"  and 
Mrs  B.  Davies  (regional  pharmacist  for  drug 
information,  Guy's  Hospital)  on  "Current  drug 
information  in  SE  Thames  RHA." 

Chelmsford  Branch,  Pharmaceutical  Society, 

Chelmsford  &  Essex  Hospital  academic  centre, 
8  pm.  Dr  J.  M.  Tesh  on  "The  'pill' — a  blessing 
or  a  curse?" 

Harrogate  Branch,  Pharmaceutical  Society, 

postgraduate  centre,  Harrogate  General  Hospital, 
at  8  pm.  Dr  M.  McEvoy  on  "The  diagnosis  and 
treatment  of  leukaemia  and  myeloma." 

Lancaster  &  Morecambe  Branch,  Pharmaceutical 
Society,   medical  centre,   Ashton  Road,  Lancaster, 
at  7.45  pm.  Mr  G.  Tovey  (Smith,  Kline  &  French 
Laboratories  Ltd)  on  "The  discovery  of  H2 
receptor  antagonists." 

Swindon  Branch,  Pharmaceutical  Society,  room  4, 
Wyvern  Theatre,  Swindon,  at  8  pm.  Mr  W. 
Howarth  (deputy  pharmacy  superintendent, 
Boots  the  Chemists  Ltd)  on  "The  Medicines  Act 
and  its  implications." 

Friday,  November  10 

Plymouth  Branch,  Pharmaceutical  Society,  board 
room,  Greenbank  Hospital,  at  8  pm.  Talk  by 
Janet  Fookes,  MP. 

Wirral  Branch,  Pharmaceutical  Society,  Riverside 
restaurant,  New  Brighton.  Barn  dance,  8  pm  to 
midnight. 

Saturday,  November  11 

Harrow  &  Hillingdon  Branch,  Pharmaceutical 
Society,  Watford  Palace  Theatre,  Emlyn  Williams 
English  adaptation  of  "The  late  Christopher 
Bean." 

Advance  information 

Federation  of  South-eastern  Pharmacists  annual 
dinner,  November  16,  at  Congress  Hotel,  31 
Carlisle  Road,  Eastbourne,  at  7.30  for  8  pm. 
Guest  of  honour  Mr  R.  G.  Worby  (chairman  of 
NPA).  Applications  for  tickets  (£4.50)  to  Mr 
H.  G.  Drake,  The  Pharmacy,  Goudhurst, 
Cranbrook,  Kent,  by  November  13. 

MARKET  NEWS 

Menthol  in  demand 

London,  November  1:  Menthol,  parti- 
cularly from  China,  was  in  constant 
demand  during  the  past  week. 
Buyers  evidently  recognise  the  pre- 
sent prices  as  a  "bargain"  which  at 
current  levels  they  are.  Shipment  was 
traded  around  £5.85  kg  compared 
with  £9  at  this  time  last  year;  Brazil- 
ian material  which  is  around  £7,  cif 
was  £9.80  last  year.  Buyers  were  also 
interested  in  peppermint  oil  from 
both  China  and  Brazil.  The  cif  rates 
for  the  Chinese  were  firmer  but  the 
extent  of  the  rise  was  smashed  by 
the  big  fall  in  the  dollar  rate  which 
took  place  during  the  week.  Natural 
camphor  powder  is  10p  kg  dearer 
forward  than  on  the  spot.  Chinese 


citronella,  ginger  and  white  camphor 
oils  were  all  firmer. 


Pharmaceutical  chemicals 

Adrenaline:  (per  g)  1  -kg  lots  base  £0.30;  acid 
tartrate  £0.25. 

Aluminium  chloride:  Pure  50-kg  lots  £1.07  kg. 
Ammonium  acetate:  BPC  1949  crystals  £0.7378  kg 
in  50-kg  lots;  strong  solution  BPC  1953  £0.243  kg 
in  200-kg  lots. 

Ammonium  bicarbonate:  BPC  £178.35  metric  ton, 
ex-works,  in  50-kg  bags. 

Ammonium  chloride:  Pure  in  50-kg  lots  £0.2344  kg 
for  powder. 

Ammonium  tartrate:  Commercial  £1.51  kg  in  50-kg 
lots. 

Amylobarbitone:  Less  than  100-kg  lots  £12.23  kg; 
sodium  £13.47. 

Ascorbic  acid:  (Per  kg)  £7.70;  5  kg  £6.45  25-kg 
£5.70  sodium  ascorbate,  as  for  the  acid;  coated, 
£7.91,  £6.66,  £5.91  respectively  for  same  quantities; 
palmitate  £21.14,  £19.89,  £19.14  respectively. 
Aspirin:  10-ton  lots  £1.40  kg;  imported  £0.93. 
Atropine:  (Per  kg  in  }-kg  lots)  Alkaloid  £133.70; 
methonitrate  £102,  methylbromide  £124.40,  sulphate 
£94.50. 

Benzoic  acid:  BP  in  500-kg  lots,  £0.7426  kg. 
Benzocaine:  BP  in  50-kg  lots,  £6.08  kg. 
Biotin:  Crystals  £7.13  per  g;  £5.13  in  100-g  lots. 
Calcium  carbonate:  BP  light  £145  metric  ton. 
Calcium  chloride:  BP  anhydrous  96/98%  £0.93  kg 
in  50-kg  lots  of  powder;  granular  £0.95;  hexahydrate 
crystals  BP  1968  £0.68. 
Calcium  gluconate:  £1,562  per  metric  ton. 
Calcium  lactate:  100-kg  lots  £1.35  kg. 
Calcium  pantothenate:  £7.70  kg  in  25-kg  lots. 
Carotene:  Suspension  10%  £33.42  kg;  5-kg  £31.42 
kg.  30%  £59.13  and  £57.13  respectively.  Crystalline 
£174.05  kg. 

Papaveretum:  £390  kg;  5-kg  lots  £355  kg.  Subject 
to  Misuse  of  Drugs  Regulations. 


Crude  drugs 

Aloes:  Cape  £925  ton  spot;  £890,  cif.  Curacao 
£1,920,  cif  nominal. 

Balsams:    (kg)    Canada:    Dearer    at   £13.80  spot; 
£13.60,    cif.    Copaiba:    £2.50    spot:   no    cif.  Peru: 
£8.70.  spot  £8.60,  cif.  Tolu:  £5.40  spot. 
Cardamoms:  Alleppy  green  No  2  £10  kg,  cif. 
Cascara:  £920  metric  ton  spot;  £900  cif. 
Cherry    bark:    Nominally   £1,210    metric    ton  spot; 
£1,200,  cif. 

Cinnamon:  Seychelles  bark  £480  metric  ton  spot; 
£400,  cif.  Ceylon  quills  4  o's  £0.64  lb;  and 
featherings  E0.17J  lb,  both  cif. 

Dandelion:  Spot  £1,700  metric  ton  spot;  £1,670,  cif. 
Ergot:  Portuguese-Spanish  £1.85  spot;  £1.80,  cif. 
Gentian:  Root  £1,670  metric  ton  spot;  £1,650,  cif. 
Ginger:  Cochin  £950  metric  ton,  spot;  £850,  cif. 
Oct-Nov  shipment;  new  crop  £750  (Jan-Feb).  Other 
sources  not  quoted. 

Henbane:  Niger  £1,600  metric  ton  spot;  £1,580,  cif. 
Menthol:  (kg)  Brazilian  £8,  spot;  £7,  cif.  Chinese 
£7.30  duty  paid,  £5.85,  cif. 

Pepper:   (metric  ton)   Sarawak  black  £1,085  spot, 
$1,875,  cif;  white  £1,625,  spot;  $2,850,  cif. 
Sarsaparilla:  Jamaican   £1,95  kg  spot;   £1.90,  cif; 
Mexican  £1.67  spot;  £1.64,  cif. 


Essential  and  expressed  oils 

Camphor  white:  £0.87  kg  spot;  £0.82,  cif. 
Cedarwood:  Chinese  £1.50  .kg  spot;  £1.18  cif. 
Cinnamon:  Ceylon   leaf  £2.85  kg  spot;  £2.50,  cif. 
Bark,  English-distilled  £150. 

Eucalyptus:  Chinese  £1.90  kg  spot;  £1.78,  cif. 
Ginger:  Chinese  £50  kg  spot;  £44  cif.  Other  sources 
up  to  £75  spot.  English-distilled  £120. 
Nutmeg:  East  Indian  £10.25  kg  spot;  £9.50,  cif. 
Olive:  Spanish  £1,295  per  metric  ton  in  200-kg 
drums  ex-wharf;  Mediterranean  origin  £1,285; 
Patchouli:  Indonesian  £11  kg  spot  and  cif. 
Peppermint:  (kg)  Arvensis — Brazilian  £4.15  spot; 
£3.80,  cif.  Chinese  £3.90,  spot;  £3.65,  cif.  Piperata 
American  about  £16  cif. 

Sandalwood:  Mysore  £80  kg.  East  Indian  £70. 
Spearmint:  (kg)  American  £6,  cif.  Chinese  £12  spot; 
£10.55,  cif. 

The  prices  given  are  those  obtained  by  Importers  or 
manufacturers  for  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


THREE  '4's  FOUR  '5's 


THINK 
LONSTO 


® 


CHEMISTS/DISPENSARIES 

INSTANT  SERVICE:INCREASED  PROFITS:IMPROVED  SECURITY 

By  employing  Lonsto®  Products — Thousands  of  clients  can't  be  wrong 
LONSTO®  PRESCRIPTION  INDICATOR/RECEIPTING  SYSTEMS 

will  ensure 

Effective  control  of  prescriptions  and  dispensing  of  medications.  Inde- 
pendent and  the  major  retail  chemist  outlets,  also  hospitals  etc,  use  Lonsto® 
systems. 

Banish  congestion  at  the  dispensary,  motivate  your  customers  to  "browse" 
whilst  waiting  and  ensure  the  "CORRECT  PRESCRIPTION"  to  the  "RIGHT 
CUSTOMER/PATIENT". 
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Lonsto®  Products — superbly  engineered  and  competitively  priced. 
Save  5%  if  purchased  from  our  showroom  or 
We'll  visit  you — Phone  for  brochure 

"Also  a  comprehensive  range  of  instore  security  equipment  available" 

LONSTO®  (INTERNATIONAL)  LTD, 

Lonsto  House,  1 ,  2&3  Princes  Lane, 

London  N10  3LU  01-444  5555/8941 
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The  Triangle  Trust  helps  people  of  the 
Pharmaceutical  Industry 

The  Triangle  Trust  1949  Fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim  is 
the  relief  of  hardship  or  distress  in  the  case  of  people  and  their 
dependents  employed,  or  formerly  employed  in  the  pharmaceu- 
tical industry  in  Great  Britain  and  the  British  Commonwealth. 
Such  relief  may  include  assistance  with  the  educational  expen- 
ses of  children. 

The  Trustees  are  also  prepared  to  consider  applications  for 
financial  assistance,  beyond  the  scope  of  an  employer's  respon- 
sibilities, with  education  or  training  in  general  subjects,  includ- 
ing music  and  the  arts. 

For  additional  information,  or  to  apply  for  assistance,  write  to  : 
The  Secretary,  Dept  CD,  The  Triangle  Trust  1949  Fund, 
Clarges  House,  6-12  Clarges  Street  London  W1Y  8DH. 
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Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212 

Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate 

headings. 

Copy  date  12  noon  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Circulation  ABC  January/December  1976:  14,510 
Display/Semi  Display  £5.00  per  single  column 
centimetre,  min  25mm.  Column  width  44mm. 
Whole  Page  £350  (275mm  x  1 86mm) 
Half  Page  £200  (135mm>  186mm) 
Quarter  Page  £110  (135mmx9imm) 
Lineage  £1.00  per  line,  minimum  5  lines  at  £5.00 
Box  Numbers  £0.50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10%  on 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


AFRO'  PRODUCTS 

English,  American  and  Caribbean  products.  We  offer  a  unique  ser- 
vice, to  the  retailer,  in  most  popular  brands  of  hair  and  skin  cosmetics. 
Johnson  s,  Palmer's,  St.  Clare's,  Dax,  La  India,  etc.,  etc. 

ZEBBRA  WHOLESALERS, 
127  Stoke  Newington  High  St., 
London,  N16. 

Phone  01-249  3161,  ext.  4/5. 


APPOINTMENTS 


NATIONAL  HEALTH  SERVICE 
PRESCRIPTION  PRICING  AUTHORITY 

ASSISTANT  DIVISIONAL  ADMINISTRATOR 

Northumberland  4  Division— Bridge  House,  Newcastle  Upon  Tyne 
Salary  Scale  9— £4,959  to  £6,025 

Applications  are  invited  for  the  above  post,  which  will  be  vacant  1st 
December,  1978  due  to  the  promotion  of  the  current  holder. 
A  pharmaceutical  qualification  and  background  will  be  an  advantage  but  is 
not  essential.  A  Strong  Administrative  and  Managerial  background  will  be 
looked  for. 

A  full  Role  Specification  is  available  on  request.  Applications  by  letter  should 
reach  the  Personnel  Officer  by  13th  November,  1978. 
Personnel  Division,  Prescription  Pricing  Authority,  Bridge  House,  152,  Pil- 
grim Street,  Newcastle  Upon  Tyne  NE1  6SN. 


FOR  SALE 


SINGLE  EDGE  BLADES  (E.R.  TYPE). 

Packs  of  100  £4.50  inc  VAT,  post  free. 
Free  sample  on  request.  Cheque  with 
order  Gordon  Chemists,  2b  Crick- 
lewood  Lane,  London,  NW2  1EX. 

JEWELLERY.  Sterling  silver  and  9cf 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  charms  etc.,  brought  to  your 
door  at  best  cash  prices.  Write  Lloytl 
Cole,  37  College  Avenue,  Maidenhead. 


RUMABRACE  SOLID  COPPER 
BRACELETS  (in2  sizes)  R.R.P.  £1 .75. 
£10.50  per  doz.  inc.  VAT.  Post  Free. 
Cheque  with  order.  Gardiner  &  Lacey, 
Chemists,  13,  St.  Giles  St.,  Norwich. 
Phone  21117. 

ONE-SIZE  TIGHTS  from  £1  95  doz 
plus  VAT.  Min.  order  6  doz.  overall 
CWO.  Carriage  free.  Full  range  Price 
List.  E  &  R  Kaye,  3  South  Place,  London 
EC2. 


DIVERSITY  INTO   DIGITALS.  LCD 

watches  (Black  figures;  permanent 
display).  Large  range  from  6  funct.  @ 
£8  +  VAT  to  22  funct.  chronograph 
@  £18.50  +  VAT.  Fix  your  own  retail. 
SAE  for  catalogue.  Sample  mens  22 
funct.  chronograph  £16.47  inc.  VAT  + 
25p  P.&P.  J.  Malloy,  Ph.C,  28  Bax- 
tergate,  Whitby,  N.  Yorks. 

TWO  ADDRESSOGRAPH  CABINETS 

containing  100  draws  and  approx- 
imately 13,000  plates,  of  names  and 
addresses  of  U.K.  chemists  in  alphabet- 
ical and  geographical  order.  Also  2,000 
spare  frames.  Offers  to  Box  No.  2576. 


WANTED 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc., 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques.  Parklands,  Park 
Road,  Ashtead,  Surrey.  Telephone: 
Ashtead  72319.  Buyer  collects. 


URGENTLY  REQUIRED— Tumatic 
tablet  and  capsule  counter.  Contact 
Lakeside  Chemists  Ltd,  12  Station 
Road,  Radyr,  Cardiff.  Telephone  Car- 
diff 842515. 


BUSINESS  FOR  SALE 


PHARMACY  FOR  SALE.  Sole  pros- 
perous modernised  pharmacy  for  sale 
in  central  Rural  Co.  Cork  Town 
Republic  of  Ireland,  part  of  well 
appointed  compact  freehold  Resi- 
dential premises  with  tarmacadam  yard 
terraced  flower  garden  and  Vt  acre  of 
land  to  the  rear,  a  well  established  bus- 
iness enjoying  substantial  private  and 
national  health  dispensing  pre- 
scriptions, open  to  optical  dispensing  in 
a  private  and  social  insurance  capacity. 
Opthalmic  Surgeon  Attends.  Wide  var- 
iation in  all  veterinary  medicines  and 
products  an  added  advantage. 
Enquiries  invited  from  principals  only. 
Box  No.  2574. 


Please  mention 
C  &  D  when  replying 
to  advertisements 


BUSINESSES  WANTED 


NORWICH.  Pharmacist  with  immediate 
finance  available,  wishes  to  purchase 
an  established  pharmacy  business  with 
turnover  in  excess  of  £50,000,  with 
potential  in  Norwich  area.  All  replies 
treated  in  confidence.  Please  reply  Box 
2575. 


BUSINESS  OPPS 

PHARMACEUTICAL  WHOLESALER 

wishes  to  contact  overseas  clients  with 
view  to  import/export  of  pharmaceutical 
products,  Generic  capsules/tablets, 
cosmetics  and  toiletries.  Reply  Box  No. 
2577. 


INDIA:  Reputable  firm  of  phar- 
maceutical manufacturers  producing 
capsules,  tablets,  liquid  preparations 
etc.,  interested  to  undertake  man- 
ufacture and  marketing  of  leading  Brit- 
ish proprietaries  under  licence.  Reply  in 
confidence  to  Box  No.  2572. 


AGENTS 


AGENTS  REQUIRED  for  all  areas  to 
sell  specialist  gluten  free  foods.  Please 
write  stating  position  and  experience  to: 
G.  F.  Dietary  Supplies  Limited,  7, 
Queensbury  Station  Parade, 
Queensbury,  Edgware,  Middx.  HA8 
5NP. 

MANUFACTURERS,  wholesalers, 
and  retailers.  CHEMITRADE  buy 
excess  discontinued  surplus  cosme- 
tics and  beauty  products.  Cure  that 
headache  by  ringing  Blackburn 
52664 


SERVICES 


ANGLIAN 
MANUFACTURING 
CHEMISTS  LIMITED 

Contact  packers  to  the  Phar- 
maceutical Industry. 

Tablets,  Capsules,  Balms,  Creams 
&  Liquids.  Short  runs  undertaken. 
Prompt  delivery. 

Enquiries: 

38/40  Featherstone  Street, 
London,  EC1.  Telex:  267391 
Tel:  01-253  0571. 


SHOPFITTING 

SPECIALIST  SHOPFITTING  SER- 
VICES. Free  Planning,  Competitive 
Prices.  Phone  061-445  3506.  H.  A. 
Peyser,  20  Fairfax  Avenue,  Didsbury, 
Manchester  M20  0AJ. 
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Classified 
Headings 

Situations  Vacant 
Hospital  Appointments 
Trade  Services 
Business  Opportunities 
Wanted 
For  Sale 

Chemist  &  Druggist  gets  results. 
Put  it  to  the  test  by  posting  us  your 
next  advertisement  or  by  tele- 
phoning us  on:  01-353  3212  Exten- 
sion 74. 

V  / 


Please  address  replies  to: 

BOX  No  

Chemist  &  Druggist 
Benn  Publications  Ltd. 

25  New  Street  Square,  London  EC4A  3JA 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  N15.  Printed  by  Riverside  Press  Ltd.,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD.,  25  New  Street  Square,  London 
EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  24/24/8s 
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Growing 
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.  MeduaC  . 
<  SuppCtersfor 


tool  Carnation  Corn  Caps. 

I)  Cuxson,  Gerrard  &  Co.  Ltd.,  Oldbury  Warley, 

SISS3  /  West  Midlands.  B69  3BB.  Tel.  021-552  1355, 
^1978- 


Over  61  million  people  every  month 
will  see  the 


CAIAPAIGN 
in  1978 


•  Tor . 


HICOBREWN 

ANTI-SMOKING  CAPSULES 


Stock  up  now  and  Reap  the  Benefit 

In  1978  NICOBREVIN  will  be  advertised  regularly  in  20  National 
Sunday,  Daily,  Weekly  and  Monthly  publications.  Many  people  want 
to  give  up  smoking,  and  NICOBREVIN  makes  it  easier  tor  them — 
complete  course  —  does  not  affect  sense  of  taste.  With  this  new 
advertising  campaign,  you  must  benefit.  Make  sure  your  stocks  are 
there,  don't  miss  a  single  sale.  Ask  your  wholesaler  NOW.  Showcards 
jand  display  packs  available,  and  NICOBREVIN  gives  you  a  good 
profit  margin. 

Ask  your  wholesaler  for  supplies,  or  write  to  sole  distributors 


MILLER.  13  GOLDEN  SQUARE,  LONDON  W.I .  Tel :  01  7344246/9 
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Vernon-Carus  Ltd 

pioneered  commercially 
produced  Sterile  Dressing 
Packs  in  the  United 
Kingdom  almost  twenty 
years  ago  and  have  led 
the  field  ever  since. 

1/ernaid,. 

The  BRAND  LEADER 


CONFORMING  TO  THE 

N  H  S.  DRUG  TARIFF  SPECIFICATION 


Vernon-Carus  Ltd. 

PEN  WORTH  AM  MILLS 
PRESTON    LANCS   Tel  44493/8 


Obtainable  from  all  wholesale  chemists 
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Our  best  products 
are  shelved 

.  .  .  but  you  can  reach  for  them  with 
confidence.  Evans,a  name  known 
worldwide  by  pharmacists,  doctors  and 
veterinary  surgeons,  manufacturers  of 
galenicals,  standard  drugs, 
pharmaceutical  specialities,  fine 
chemicals  and  biologicals.  Over  1000 
products  to  meet  your  requirements 
with  reliability. 

Reach  for  the  name  .  .  .  Ci 

EVANS  MEDICAL  LTD.  LmwCSI I O 
SPEKE,LIVERPOOL  L24  9JD 
Tel.  051-486 1881  Telex  628668 
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